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Editorial

When injustice becomes law, opposition is a 
duty. 

The responsibility this statement places 
on you is indeed inconvenient. However, you will prob-
ably agree, that doing nothing is not acceptable. When 
injustice becomes law, complacency makes you an ac-
complice. 

In cases of child abuse, it is never only the abusing 
parent and the non-intervening spouse that are on trial. 
It is the whole community that is on trial. It is the teacher, 
the local minimart, the postman and in particular the 
neighbors. Did you not hear the child scream? Did you 
not see the bruises? 

“We adhere to the principles of non-interference,” 
the neighbor may try to excuse themselves. It means: 
Yes! I heard the screams. But it was not my child. Maybe 
the child needed to be punished? And what if the au-
thorities did not succeed in intervening? Maybe my 
neighbor would report my illegal extension of my house  
as well!” 

In ASEAN, the principles of non-interference is fine 
in small matters, but when the Burmese army stages a 
coup and starts killing the people, whose future the army 
is stealing, plunging them back to the dark ages under 
military dictatorship which their country has barely come 
out from, then inactivity makes you an accomplice. When 
atrocities are committed, interference is duty. 

Did you not hear the screams? Did you not see the 
corpses? 

“I was busy at home” is a hollow answer. Especially 
when some of the neighbors seemed eager to see the 
criminals over for tea while the gang was still in the middle 
of their crime.

Interference is duty
Well, the final word is not said in this matter and it 

seems day by day more likely, that the people of Myan-
mar will be able to re-establish their democracy. At that 
point, there will be trials against the police and soldiers 
for their atrocities.

Since the Nuremberg trials after the WWII, it has 
been a well-established legal principle that “I was just 
following orders” is not an acceptable excuse. Soldiers, 
policemen and civilians should disobey orders when 
those orders are morally impermissible. The authoriza-
tion for massacres, abuse, and dehumanization of those 
victimized may come from military and civilian leaders, 
but if front-line soldiers choose to commit and produce 
these atrocities, they are guilty. 

“Why are you looking at me? I didn’t do anything,” 
the neighbors say when the child abusers are finally 
exposed and go on trial. That is exactly where you have 
failed. You heard the screams. You saw the bruises. You 
didn’t do anything - and that makes you an accomplice.

Gregers Moller
Editor in Chief
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News brief

Nordic countries release a statement 
on situation in Myanmar

ciliation and future peace made over 
the past years will be lost.

We call for the military to en-
sure unrestricted humanitarian ac-
cess to conflict areas and vulnerable 
populations, including in Rakhine 
state, where the humanitarian situ-
ation is particularly severe. Further-
more, the authorities in Myanmar 
have the responsibility to create 
the conditions on the ground that 
will make it possible for the Ro-
hingya refugees and other displaced 
populations to return to Myanmar. 
We will continue to emphasize the 
importance of ensuring their safe, 
voluntary, dignified and sustainable 
return, in accordance with interna-
tional standards.

The Nordic countries continue 
to work for and support the people 
of Myanmar on their journey of 
democratic transition. The illegiti-
mate military takeover has already 
changed the conditions for the Nor-
dic countries’ development assis-
tance in Myanmar and several large 
development programs have been 
put on hold.

We give our full support also 
to international actors and efforts 
that aim to encourage and find a 
way for Myanmar to return to the 
path of democracy.

In closing, we want to high-
light the impor tance of a visit by 
the Special Envoy to Myanmar, and 
strongly urge the military to extend 
an invitation for her to visit Myanmar 
as soon as possible, and to allow 
the Special Envoy access to consult 
with all parties, including the Civilian 
Government, and State Counsellor 
Aung San Suu Kyi.

We welcome that the Secre-
tary-General continues to make his 
good offices available to Myanmar. 
Special Envoy Burgener, please be 
assured that you have our full sup-
port.

Thank you.

Nordic Jo int  Statement 
delivered by Ambassador 
Anna Karin Eneström at the 

informal meeting on the situation in 
Myanmar, 26 February 2021, New 
York has been released, as follow:

President,
I am delivering this statement 

on behalf of the Nordic countries – 
Denmark, Finland, Iceland, Norway, 
and my own country, Sweden.

We thank Special Envoy Bur-
gener for her impor tant briefing 
and welcome the opportunity for 
the General Assembly to hear about 
the deeply concerning situation and 
events that are unfolding in Myan-
mar.

We also welcome the unani-
mous press statement of the Secu-
rity Council on 4 February.

We strongly condemn the mili-
tary coup and call for the immediate 
and unconditional release of Presi-
dent U Win Myint, State Counsellor 
Daw Aung San Suu Kyi and other 
political leaders, as well as journal-
ists, human rights defenders and 
peaceful protestors that have been 
arbitrarily detained, charged and ar-
rested since February 1.

Last year’s general election 
gave a strong and clear mandate to 
the National League for Democracy, 
reflecting the will of the majority 
to continue the path of democratic 
reform. The military leadership must 
now respect this unequivocal wish 
of the people of Myanmar.

We echo the Secretary-Gen-
eral’s call on the Myanmar military 
to immediately stop the repression 
of civilians, respect human rights and 
abide by the will of the people. The 
undemocratic military take-over of 
government is unacceptable, and 
we are deeply concerned with the 
human rights situation in Myanmar. It 
is imperative that those responsible 
for the most serious international 
crimes and violations of internation-

al law in Myanmar are held account-
able and, in this vein, we reiterate 
our support for the mandate of the 
Independent Investigative Mecha-
nism for Myanmar.

We strongly urge the Com-
mander in Chief and the military 
to refrain from more violence. They 
must fully respect human rights in 
accordance with international law, 
uphold democratic norms and free-
doms, and fulfill the state’s obligation 
to protect lives. We urge the military 
to end restrictions and shutdown of 
internet and other telecom services.

We condemn the use of dead-
ly force by the military, especially 
against young people protesting 
peacefully in the streets of cities and 
townships all over Myanmar. Images 
from all over Myanmar show how 
grassroots actors, particularly wom-
en, continue to step up to demand 
human rights and peace, despite the 
increased hardship and risks of vio-
lence. Youth are also notably at the 
forefront. The international commu-
nity must listen to and support the 
voices that fight for democracy and 
demand that they are heard.

The military coup is placing 
the peace process with the ethnic 
armed organizations at risk. Recent-
ly the ten ethnic groups that have 
signed the Nationwide Ceasefire 
Agreement issued a powerful joint 
statement condemning the coup 
and called for immediate release of 
the political prisoners, including the 
reinstatement of State Counsellor 
Aung San Suu Kyi. As a result of the 
coup, we are deeply concerned that 
achievements for national recon-
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News brief

Norway’s Wealth Fund puts Japanese 
brewery maker on watch for 
Myanmar ties

Kirin Holdings Ltd has been 
put under obser vation by 
Norway’s sovereign wealth 

fund due to concerns regarding 
the Japanese brewer y maker’s 

contribution to serious violations of 
human rights.

According to a recent state-
ment from Norges Bank Investment 
Management - the fund’s official 

name - The Council on Ethics has 
recommended placing the company 
under observation based on Kirin’s 
business cooperation with an orga-
nization with ties to the military in 
Myanmar.

Kirin has previously announced 
the company’s intention to end its 
business corporations in Myanmar 
but the Oslo-based fund is man-
aged according to a wide range of 
ethical guidelines and puts compa-
nies under observation or excludes 
them from its investment universe 
based on advice from the ethics  
council.

The wealth fund, which is the 
world’s biggest stock owner, stated 
it will follow up with Kirin.

Taiwan allows entry from 
low-medium risk countries 
from 1 March
Taiwan’s Central Epidemic 

Command Center (CECC) 
announced that it would 

again allow people from CECC’s list 
of low- and medium-risk countries/
regions who are eligible to enter 
Taiwan and wish to make short visits 
for business purposes to apply for 
shor tened quarantine periods in 
Taiwan.

Those who wish to apply to 
shor ten their quarantine periods 
will still be required to follow all the 
required conditions prescribed in 
the Regulations concerning short-

term business travelers’ applications 
for shortened quarantine periods in 
Taiwan.

For more information, please 
contact Taiwan embassies near you 

for more information for your travel 
and keeping posted with the Taiwan 
CDC website: https://www.cdc.gov.
tw/En/
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News brief

Thai authorities are preparing 
a plan to ease restrictions for 
travellers vaccinated against 

the coronavirus, senior officials said 
on Wednesday 24 February, as the 
country looks to revive a tourism 
industry battered by travel curbs.

Tourism Authority of Thailand 
Governor (TAT) Yuthasak Supasorn 
said measures for vaccinated visitors 
would be introduced step-by-step 
and could include shor tening the 
mandatory quarantine for all arriv-
als from two weeks to three days 
for those vaccinated, or waiving it 
entirely,

“We have to be fast because 
we want to start welcoming tourists 
in the third quarter.”

The TAT plans to begin selling 
tour packages after April.

The tourism ministry has also 
requested 100,000 doses of CO-

Thailand hopes to welcome 
vaccinated travelers in third quarter

VID-19 vaccine for tourism workers 
in Chon Buri, Krabi, Phang Nga, Chi-
ang Mai and Phuket.

According to tourism minister, 
Mr Phiphat Ratchakitprakarn, the 
five provinces will from next month 
host “hotel area quarantine” pro-
grammes offering 5,000 to 6,000 
rooms, where visitors can move 
around within hotel grounds instead 
of being confined to their rooms.

The global vaccine rollout has 
given hope to the pandemic-hit in-
dustry, which makes up about 11% 
of Southeast Asia’s second-largest 

Swedish TV program discussed
 Taiwan’s handling of Covid-19

In addition to inviting two 
Swedish China experts, the program 
also interviewed Taiwanese Cabi-
net member Digital Minister Audrey 
Tang (唐鳳), a Taiwanese nurse, and 
a professor at Oregon State Uni-
versity.

Hanna Sahlberg, a Chinese 
commentator on Radio Sweden, 
said Taiwan’s success in epidemic 
prevention can be attributed to the 
fact that it is relatively easy for island 
countries to close their borders. 
She strongly praised the preemptive 

A Swedish television program 
“Foreign Offices” which 
covers current international 

af fa ir s , a ired on 23 Februar y 
2021 a special episode discussing 
Taiwan’s handling of the coronavirus 
pandemic.

The episode, titled “Virus-free 
Taiwan,” analyzed why the East Asian 
nation has been able to maintain 
normality in an otherwise chaotic 
time and see growth in its economy, 
CNA reported.

According to Taiwan News, 
the program host noted that Tai-
wan, which has a population more 
than twice that of Sweden’s, has had 
fewer than 1,000 coronavirus infec-
tions and only nine deaths. Sweden, 
meanwhile, has had 63,000 con-
firmed cases and 13,000 deaths.

measures the nation took for allow-
ing its people to have confidence in 
the government.

China expert Kristina Sandklef 
noted that due to the epidemic 
situation in China and the ongo-
ing U.S.-China trade war, many Tai-
wanese businessmen have returned 
home. This is an important factor 
in Taiwan’s economic growth, she 
explained.

Sandklef also mentioned that 
many of the products made in Tai-
wan happen to be technological 
goods that are necessary for people 
in other countries to go to work, 
attend school, and use streaming 
services.

The program ended with a 
Lunar New Year clip produced by 
Taiwan’s Ministry of Foreign Affairs.

economy.
In 2019, Thailand received 

about 40 million foreign tourists, 
who spent 1.91 trillion baht ($63.60 
billion).

That compared to just 6.7 mil-
lion visitors last year and revenue of 
332 billion baht, due largely to Thai-
land’s tight limits on international 
commercial flights and visitors.

Since October it has allowed a 
limited number of tourists to return 
on long visas, including a group from 
South Korea for a new “golf quaran-
tine” programme.

Phiphat told state television 
“This year, we expect about five mil-
lion visitors, but next year it should 
jump because the vaccine will have 
helped, maybe 15 million.”

Arrivals could reach 30 million 
in 2023 and return to pre-pandemic 
levels the year after, he added.



10   ScandAsia • March 2021

News brief

Research: 
Nordic travelers to Asia catch 
super-bacteria faster than we knew

A recently published study 
conduc ted  by  F i nn i s h 
researcher s in real-t ime 

among 20 travelers to Southeast 
Asia showed that travelers to the 
tropics are much more predisposed 
to acquiring super-bacteria than 
previously thought. But they also 
fight them faster, than we knew.

All the 20 Europeans were 
found to contract super-bacteria 
within one week during their three-
week visit to Laos and detailed se-
quence analysis showed that the 
group contracted a variety of super-
bacteria comprising over 80 differ-
ent strains together.

The investigation led by profes-
sor of Infectious diseases Anu Kan-
tele at Helsinki University together 
with MD Esther Kuenzli from Swiss 
Tropical and Public Health Institute 
was recently published in the Lancet 
Microbe as part of a series of Kan-
tele’s studies exploring the spread 
of antimicrobial resistance by inter-
national travel.

The 20 participants’ daily stool 
samples were analyzed locally in 
Vientiane in the Lao-Oxford-Ma-
hosot Hospital-Wellcome Trust-Re-
search laboratory in Laos, and later, 

in Europe, the super-bacteria strains 
isolated were analyzed in detail by 
whole-genome sequencing con-
ducted by collaboration with Jukka 
Corander, professor of Statistics at 
the Universities of Helsinki and Oslo, 
and Alan McNally, professor of Mi-
crobial genetics at the University of 
Birmingham, England.

About the study, Anu Kantele 
said, “Our study revealed that trav-
elers to the tropics are much more 
predisposed to acquir ing super-
bacteria than previously thought. In 
conventional studies, stool samples 
are only collected before and after 
travel, not while abroad as we did 
now. Travelers to the tropics are 
known to be exposed to super-
bacteria, but the extent of the risk 
revealed by our real-time sampling 
was unexpected.”

The proportion of super-bac-
teria carriers had been about 70 
percent if the samples had only been 
collected before and after travel 
but daily real-time scrutiny already 
while abroad revealed that all travel-
ers had already contracted a super-
bacteria within a week after arrival. 
Some par ticipants carried super-
bacteria for several days, others had 

a couple of day’s break after which 
super-bacteria were found again 
and part of the travelers contract-
ed several strains of super-bacteria. 
Only in four cases did two travelers 
share the same strains, indicating 
that the bacteria were not in general 
transmitted from one to another. 
None of the participants developed 
a clinical infection caused by the 
super-bacteria and without the daily 
screenings, the par ticipants would 
have remained unaware of them 
carrying superbugs.

Anu Kantele added, “It was 
wonderful to see how our intestinal 
bacteria stand up to the incomers: 
the great majority of all alien strains 
disappeared already before the end 
of the journey.”

Professor Jukka Corander 
pointed out that the study provides 
a completely new perspective to 
the bacterial colonization diversity 
in geographic regions where super-
bugs are endemic.

 Read the full ar ticle with 
more information on the study 
here: https://www.miragenews.com/
exposure-to-superbacteria-among-
visitors-to-518849/
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News brief

Norwegian Cultural Center 
Singapore looking for artists
The Norweg ian  Cu l tu r a l 

Center Singapore is looking 
for ar tistic members in the 

announcement on 27 Februar y 
2021, as follow:

The Norwegian Cultural Cen-
ter Singapore aims to promote a 
broad range of Norwegian ar ts 
genres such as visual ar ts, music, 
theatre, dance and literature.

We are producing a theatre 
production based on a Norwegian 
children’s novel and need perform-
ers for both the English and Chinese 
versions of the play.

You are the right person for us if:
– You are a

Total fertility rate drops in Singapore 
and Scandinavia

The year 2020 did not only see 
an economic decline, but it 
also saw the Total fertility rate 

(TFR) dropping in several countries 
including Singapore and Scandinavian 
countries, writes Borneo Bulletin.

According to Indranee Rajah, 
Minister in the Prime Minister’s Of-
fice (PMO) Singapore’s TFR fell to a 
historic low of 1.1 last year. Indranee 
Rajah who oversees the National 
Population and Talent Division under 
the PMO was speaking in Parliament 
during the Committee of Supply 
debate and noted that Scandinavian 
countries known for achieving good 
fer tility outcomes like Finland and 

Norway also experienced a drop in 
TFR in 2020.

Indranee Rajah said that the 
pandemic played a huge part in the 
drop as it caused some Singaporeans 
to postpone their marriage, resulting 
in about 10 percent fewer marriages 
last year than in 2019. Others have 
delayed their parenthood plans, she 
said and added, “raising fertility is an 
uphill task for advanced societies, 
but we must continue to support 
those who wish to marry and have 
children.”

Indranee Rajah is also Second 
Minister for Finance and National 
Development.

In the overall goal to reduce fertility, 
a little education may be worse than 
none, shows data from India.
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News brief

Austal Philippines delivers new ferry 
to Norwegian Fjord Line

Austal Philippines has recently 
delivered a 109m high-speed 
catamaran ferry, Austal Hull 

419, to Norwegian ferry operator 
Fjord Line, Ship Technology reports. 
The catamaran will be shuttling 
between between Kr istiansand, 
Norway, and Hirtshals, Denmark.

Austal Philippines is an inte-
gral par tner for the Austal Group 
in building revolutionary high-speed 

ships for governments, navies, ferry, 
and offshore operators.

According to Austal, the vehi-
cle-passenger ferry named FSTR is 
currently the largest ferry by volume 
constructed by the company and 
the largest aluminum vessel ever 
constructed in the Philippines. 

The vessel can carry around 
1,200 passengers at speeds of up to 
40k and with a beam of 30.5m, the 

ferry can carry 404 cars across its 
two decks. FSTR is equipped with 
various design innovations to in-
crease operating performance and 
passenger comfort including a new 
effective hull form for controlling 
fuel consumption and wake wash 
when operating on the Skagerrak 
Sea between Kristiansand, Norway, 
and Hirtshals, Denmark.

Paddy Gregg, CEO of Austal 
stated that it’s impressive to see a 
large high-speed ferry like this de-
livered in the best of times, but for 
the team to deliver this new vessel 
during a global pandemic is simply 
outstanding.

“The Austal Philippines team 
has demonstrated its ability to de-
liver multiple, complex projects un-
der challenging circumstances while 
maintaining a safe working environ-
ment,” Paddy Gregg said.

The new catamaran that will be shuttling 
between between Kristiansand, Norway, and Hirtshals, Denmark.

Knight Frank: China, Sweden, 
and Singapore tops as countries with 
fastest-growing ultra-rich population
According to The Wealth 

Repor t 2021 put out by 
Knight Frank, China, Sweden 

and Singapore are among the three 
countries with the fastest-growing 
ultra-high net wor th individuals 
(UHNWI) populations globally.

The figures refer to the UH-
NWI population living within each 
country and the report defines UH-
NWIs as those with a net worth of 
at least $ 30 million, including their 
primary residence.

China tops the index with a 
15.8 percent growth rate, Sweden 
ranks second with an 11.3 percent 
growth rate and Singapore rose to 
10.2 percent by 345 to 3,732 in 

2020 ranking the city-state third on 
the index.

Globally the number of UH-
NWIs rose by 2.4 percent last year 
which is one-third of the growth rate 
in 2019 and this brought the total of 
these millionaires and billionaires 
to more than 520,000 despite the 
pandemic, the current report says.

The ultra-rich population of 
China grew with 9.594 individuals 
in 2020 making the total ultra-rich 
population of China 79.426 indi-
viduals.

According to Knight Frank, the 
Asia-Pacific’s UHNWI population 
is predicted to grow by a third to 
168,567 in the five years to 2025. A 

predicted growth that’s faster than 
the global average of 27 percent 
to 663,483. It is predicted that the 
Asia-Pacific’s increase will be led by 
Indonesia with 67 percent, India with 
63 percent, New Zealand with 52 
percent, and China with 46 percent.

Read the full repor t here: 
https://www.businesstimes.com.sg/
real-estate/number-of-ultra-r ich-
living-in-singapore-rose-last-year-
despite-pandemic-knight-frank
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News brief

The ambassadors of Sweden 
and F in land both share 
a common love for the 

Philippines, but for different reasons. 
As of 12th in a series, Lifestyle Inquirer 
magazine highlights the different 
connections the ambassadors have 
to the Philippines.

Harald Fries, 
Ambassador of Sweden 
to the Philippines
Harald Fries, Ambassador of Sweden 
in the Philippines is no stranger to 
the country and he first visited the 
Philippines in 1985 with his then-
girlfriend, later wife, Susan Batung-
bacal. The couple met in Stockholm 
where they both worked for the 
Swedish telecoms company Erics-
son and have since visited the Phil-
ippines every year. Harald Fries first 
diplomatic posting was in Manila 
from 1991 to 1995 and he says to 
Lifestyle Inquirer, “You can imagine 
how delighted my wife and I were 
when I was offered my second post-
ing to the Philippines. A dream come 
true,”.

The Ambassador’s main task 
upon arriving in the Philippines this 
time was to reopen the Embassy 
of Sweden in Manila that had been 
closed since 2008 and to promote 

trade and investment exchange be-
tween Sweden and the Philippines. 
Since then, Harald Fries repor ts 
that trade has increased significantly 
and the embassy looks forward to 
the opening of Swedish Ikea’s first 
store in the Philippines later this year 
which will be the biggest Ikea store 
in the world. The Philippines also 
reopened its embassy in Stockholm 
this year and according to Harald 
Fries, “Is a very welcome develop-
ment. With embassies firmly in place 
in each other’s capital, we can do 
much more to fur ther strength-
en the relations between our two 
countries.”

Juha Pyykkö, 
Ambassador of Finland 
to the Philippines
In September last year, Finland also 
reopened its embassy in Manila and 
Ambassador Juha Pyykkö feels lucky 
to be the first Finnish ambassador 
there since the opening. The Ambas-
sador arrived in Manila in Novem-
ber as no newcomer to Asia with 
previous postings including Bangkok, 
Canberra, and New Deli. This year 
he will be joined by his family in-
cluding his wife Riitta Laakso and 
their sons Emil and Pepe. Ester their 
eldest will continue her studies in 

London. Before coming to Manila, 
Juha Pyykkö served as an envoy in 
Athens covering both Greece and 
Albania.

To Lifestyle Inquirer, the Am-
bassador shares that the story of 
Armi Kuusela and Gil Hilario is still 
well known in Finland, referring to 
the Miss Universe 1952 who mar-
ried a Filipino. The Ambassador’s 
late father attended the same school 
as the Finnish beauty queen in the 
1940s, and stories from those days 
are still fresh in his mind. “This feels 
like continuing the Finnish-Filipino 
story I had heard from my father in 
my childhood,” Juha Pyykkö says.

According to the ambassa-
dor, there are three main grounds 
for Finland to reestablish its official 
presence in the Philippines which 
includes untapped business oppor-
tunities, strengthened consular and 
immigration services, and a foreign 
and security policy analysis in this 
geopolitical and geo-economically 
impor tant and interesting region. 
Due to the pandemic, Juha Pyykkö 
has not been able to explore the 
Philippines as much but he says to 
Lifestyle Inquirer that it was gratify-
ing to experience the pre-Christmas 
season in Manila.

Lifestyle 
Inquirer: 
Swedish and Finnish Ambassadors 
special connection to the Philippines

Juha Pyykkö, Ambassador of Finland 
to the Philippines.

Harald Fries, Ambassador of Sweden 
to the Philippines.
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Readers of the Swedish QX 
Magazine have voted HRH 
Crown Princess Victoria as 

the “Hetero of the Year 2021” in this 
year’s Gay Gala, partly due to the 
speech the Crown Princess gave at 
last year’s inauguration of Stockholm 
Pride.

“I was really proud and happy 
for the fine award from QX’s read-
ers. It means a lot to me. Thank you! 
The past year has been a challenge 
in various ways. In many parts of the 
world, human rights work has been 
hampered or hindered by the pan-
demic. Therefore, it is now particu-

larly important that we continue to 
work every day for a world where 
#LGBTQI people are given the op-
por tunity to live in freedom and 
without oppression. A world where 
you can be just who you are, and be 
proud of it.” – HRH Crown Princess 
Victoria’s thank you letter.

#loveislove

HRH Crown Princess Victoria voted 
“Hetero of the Year” of the Year 2021

Swede buys Bugatti Chiron replica 
made from scrap metal in Thailand

A Swedish national has just 
purchased a Bugatti Chiron 
built entirely by hand using 

only scrap metals from Scrap Metal 
Art Thailand.

Scrap Metal Ar t Thailand is 
located about two hours east of 
Bangkok and CB Media recently had 
the opportunity to check out the 
facility and was blown away by what 
they found. The facility houses a col-
lection of extraordinary art pieces 
made from scrap metal, including 
life-size transformers that stand up-
wards of 30-feet tall.

The attention to detail on the 
Bugatti Chiron is impressive and 
those that built the vehicle even 
went to the trouble of creating a 
replica engine from scrap metal.

Scrap Art Metal Thailand also 

has several other luxury scrap cars 
including a replica of the Mercedes-
Benz 300SL and a Ferrari 250 GTO 
replica made from scrap metal as 
well.

The Bugatti Chiron replica will 
be shipped to its new owner in Swe-
den from Thailand soon.

Read the full article here: https://
www.car scoops .com/2021/02/
check-out-this-bugatti-chiron-repli-
ca-made-from-scrap-metal-in-thai-
land/
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Sweden to deport Filipina despite 
five years of marriage and two small 
children

Filipina Christalline has recently 
lost her appeal on the Swedish 
Migration Court’s decision to 

deport her despite being married to 
her Swedish husband for five years 
and sharing two young children 
with him, wr ites Swedish daily 
Aftonbladet.

The  cour t  i s  depor t i ng 
Christalline because she came to 
Sweden without a residence permit, 
something she claims the Swedish 
Migration Agency told her she did 
not need, and now she has to leave 
the country to obtain such before 
she will be allowed to return to 
Sweden again. The Swedish Migra-
tion Agency does not consider the 
children to be young enough for her 
to apply for a residence permit in 
Sweden and be with them pending 
a decision – a process that according 
to the authority’s website can take 
over a year and must be done at 
the Swedish embassy in Bangkok as 
that’s the closest one to the Philip-
pines that handles such cases.

According to Swedish law, one 
must be granted a residence permit 
before entering Sweden, but there 
are possibilities for exceptions if 
you have a strong connection to a 
person living in Sweden and if it has 
consequences for the children.

Chr istal l ine and Joel have 
known each other for seven years 
and met each other during Joel’s first 
week in the Philippines in 2014. In 
2016, the couple married in Sweden 
and had their first son Astor and af-
ter little sister, Elsa was born in 2018 
the couple decided to move to live 
and raise their children in Sweden.

Before leaving the Philippines 
the couple contacted the Swedish 
Migration Agency where she was 
informed that her case was an ex-
ception from the rule because of the 

children and partly because Elsa was 
still breastfed so Christalline did not 
apply for a residence permit before 
coming to Sweden with her family. 
Upon arrival, however, the couple 
was immediately told that Christal-
line’s case was not an exception 
from the rule, and in November 
2019, the Swedish Migration Agency 
rejected Christalline’s application 
for a residence and work permit in 
Sweden for the following reason, 
“the state’s interest in regulating im-
migration, in this case, outweighs you 
and Joel Larsson’s interest in practic-
ing family life in Sweden.”

Joel and Christalline have ap-
pealed the case twice but the Mi-
gration Court of Appeal announced 
on 15 February that the Migration 
Cour t’s decision was upheld and 
Christalline now has four weeks to 
leave Sweden and her family indefi-
nitely.

According to the Swedish Em-
bassy in Bangkok’s website, the pro-
cessing time for residence permits is 
between 13-15 month, the Swedish 
Migration Agency however states 
that takes 3-4 months but does not 
deny that it takes much longer in 

most cases. The family says it’s also 
uncertain when Christalline will be 
allowed to enter Thailand to apply 
for it due to corona restrictions and 
she is devastated by the prospect 
of being away from her children for 
months on end.

According to the family’s law-
yer Sait Umdi, the decision is con-
trary to Article 8 of the European 
Convention on the Right to Protec-
tion of Private and Family Life and 
says that the two children risk being 
without their mother for a long time 
and the Swedish Migration Agency 
cannot guarantee how long the pro-
cessing will take. Adding that they 
are still young and it is important 
for them to have both their parents.

The family has started a peti-
tion against the decision and is now 
considering moving to another EU 
country, where Christalline could 
obtain a residence permit without 
the family splitting up.

Christalline with her husband Joel and children Astor and Elsa. Photo: Private.
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tive’ together with existing members 
including Lloyd’s Register, Samsung 
Heavy Industries, and MAN Ener-
gy Solutions to develop ammonia 
propulsion ships. The partners have 
stated the hopes that their collab-
oration would spur others in the 
industry to explore multiple decar-
bonization pathways.

The UN’s International Mari-
time Organization (IMO) has set 
a target of reducing overall green-
house gas emissions from ships from 
2008 levels by 50% by 2050 and 
now the shipping industry is looking 
to meet those targets by examining 
a range of technologies. according to 
a study published in January, at least 
$1 trillion of investment in new fuel 

technology is needed to enable the 
industry to meet the target.

The world’s largest bunkering 
hub, The MPA, has stated it would 
help the recently formed consor-
tium gather insights on safety issues 
and ammonia bunkering procedures, 
and gain access to research capabili-
ties in Singapore. “Zero-carbon ves-
sels need to enter the world fleet by 
2030,” to meet targets the MPA said.

Magnus Ankarstrand, head of 
Ammonia at Yara International ASA 
stated that “supporting the enabling 
role of ammonia in the energy tran-
sition, we recognize the need for 
value chain collaboration to make 
zero-emission shipping by using am-
monia as a fuel a reality.”

Norwegian Yara joins research 
into ammonia for fuel

A Swedish national charged 
with running an international 
scheme from Thailand that 

defrauded more than 3500 victims 
in 46 countries recently pled guilty in 
a US federal court, reports Finance 
Magnaets.

The Securities and Exchange 
Commission (SEC) accused the 
Swedish man, Roger Nils-Jonas 
Karlsson, and his company, Eastern 
Metal Securities (EMS), of engaging 
in a scheme that gathered more 
than $ 16 million in cryptocurrency. 
Karlsson created his scheme in late 
2012 allegedly using two websites, 
www.hci25.com and www.eastern-
metalsecurities.com, to encourage 
victims to invest using cryptocur-
rencies in a ‘Pre Funded Reversed 
Pension Plan’.

Karlsson operated his scheme 
from Thailand, his country of resi-
dence, and used several aliases to 
mask his fraud including Steve Hey-
den, Euclid Deodoris, Joshua Millard, 
Lars Georgsson, Paramon Larasoft, 
and Kenth Westerberg.

According to documents sub-
mitted to the cour t, Karlsson so-
licited less experienced victims, in 
particular deaf and hard-of-hearing 
people, to buy phony investment 
plans for less than $ 100, promising a 
450-fold return through an eventual 
payout of 1.15 kilograms of gold 
per share. He offered his victims 
risk-free investments through guar-
anteed and backed-up plans that at 
least double their invested capital.

Karlsson allegedly spent most 
of his victims’ money to pay for his 

Swedish man pled guilty to operating 
a $16 million crypto fraud business 
from Thailand

personal expenses, including expen-
sive homes and a resort in Thailand 
before being extradited to the US 
in 2019.

Karlsson pleaded guilty to se-
curities fraud, wire fraud, and mon-
ey laundering charges. If convicted 
on all counts, he could face up to 
40 years in prison and a fine of $ 
750,000.

Roger Nils-Jonas Karlsson when arrested 
in Thailand in 2019. Photo: Bangkok Post

Norwegian chemical company 
Yara International ASA has 
in cooperation with The 

Maritime and Por t Authority of 
Singapore (MPA) joined an industry-
led project to advance the use of 
ammonia as a marine fuel to reduce 
carbon emissions, writes Reuters. 
Ammonia has a high potential as a 
CO2-free fuel, replacing gasoline, 
diesel and fuel oil.

The two companies will work 
on the project called ‘Castor Initia-
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China claims new statue 
in Copenhagen will damage 
Danish-Chinese relations 
and wants it removed

The Chinese Embassy  in 
Denmark is pressuring the 
Ci ty  of  Copenhagen to 

remove a new eight-meter-high 
sculpture resembling the struggles 
that protester s in Hong Kong 
are facing. The Chinese Embassy 
reportedly claims the sculpture will 
damage Danish-Chinese relations, 
writes Danish daily Jyllands Posten.

The sculpture by the Danish 
ar tist Jens Galschiøt is meant to 
provide “moral support” to the pro-
testers in Hong Kong and add focus 
on the use of force against them 
from Beijing. The new sculpture was 
publicly displayed in front of the 
Danish Parliament at Christiansborg 
Castle Square on 23 January but the 
day before – 22 January – a repre-
sentative of the Chinese Embassy 
approached the City of Copenha-
gen, which has permitted placing the 
artwork.

During a telephone conver-

sation between representatives of 
the Chinese Embassy in Denmark 
and officials in the City of Copen-
hagen, the embassy mentioned that 
it would be wise to withdraw the 
permit for the statute.

The telephone conversation 
memo prepared by the City of 
Copenhagen reads, “The embassy 
stated that the statue was found to 
be misleading concerning the factual 
circumstances in Hong Kong and 
that the placement of the statue 
was considered an interference in 
internal Chinese affairs.”

The embassy made it clear in 
the telephone conversation that 
the statue would “be offensive to 
especially the many Chinese tour-
ists who visit the Danish parliament 
building (Folketing)”, that it could 
pose “a security risk”, and that “the 
statue would be harmful to Danish-
Chinese relations and the friendly 
relations between the Chinese and 

Danish people”. “The embassy men-
tioned that it would be wise to with-
draw the permit for the statue,” the 
telephone memo reads.

Pia Kjærsgaard (DF), a member 
of the Danish Parliament calls the 
Chinese embassy’s behavior “tiring”.

“They need to stop. It’s incred-
ible how they think they can order 
our people’s government around,” 
Pia Kjærsgaard says to Jyllands Posten.

Foreign Minister Jeppe Kofod 
writes in an email that the Chinese 
embassy “naturally” has “the oppor-
tunity to express its assessments and 
views”.

“But I also want to make it 
clear that it must not result in a 
practice that is contrary to Danish 
law,” he said, noting that the Chinese 
wish was not complied with by the 
City of Copenhagen.

According to the plan, the art-
work will be displayed until 21 April.
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Swedish Michael Baines has 
since 2011 been rescuing 
and rehabilitating street 
dogs in Thailand through 
what today is called ‘The 

Man That Rescues Dogs’. The charity 
is home to 600 rescued dogs, the or-
ganization is a costly affair and they 
are now struggling to keep up with 
the costs due to the lack of tourists 
visiting Thailand.

Michael and the staff at ‘The 
Man That Rescues Dogs’ spends 

more than $ 1300 daily taking care 
of all the dogs, most of which have 
lost limbs from road accidents be-
fore they were rescued from the 
streets. The animal home provides 
the dogs with custom wheelchairs 
so they can run freely again and 
take them on daily walks around the 
compound in Chonburi province. In 
addition, the charity feeds around 
350 dogs on the streets of Chonburi, 
spray and neuter them and makes 
sure they are healthy.

Swedish run dog rescue 
charity in Thailand 
suffers during the 
pandemic
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Michael Baines star ted caring 
for Thai strays after he moved to the 
country 19 years ago and states that 
it started in 2011 when he rescued 
one dog that turned up behind his 
restaurant in very bad shape. After 
feeding the dog, Michael took it to 
a clinic he trusted and after that, he 
started to feed the street dogs. He 
took over the animal home in 2017 
and they now have 600 dogs there 

and the charity feeds another 350 
stray dogs on the streets. The dogs 
are being fed daily and Michael and 
his team make sure they are healthy. 
When they take a sick dog for treat-
ment, after end treatment the dog is 
either let back where it came from 
if the place is considered safe. If the 
place is not considered safe for the 
dog, the animal home takes the dog 
in.

The daily operations amount 
to THB 40.000 or THB 1.200.000 a 
month which also includes almost 
30 staff members. The charity has 
two veterinarians, two construc-
tion workers, a free-of-charge clinic, 
food, medication, drugs, and trans-
por tation. However, according to 
the founder Michael, donations have 
dropped by 40 percent since the Co-
vid-19 pandemic started and over a 
year in, ‘The Man That Rescues Dogs’ 
is now struggling. The charity has 
also lost many visitors and volun-
teers and Michael is therefore now 
appealing for more donations.

The charity welcomes every-
thing from food, rice, bedsheets, 
leashes, or collars, and people can 
make cash donations to the rescue 
shelter through the charity’s website, 
https://tmtrd.org/.
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Johan Nylander   
- A Swedish Writer 
in Hong Kong
Johan Nylander arrived in Hong Kong in 2011 with his 
wife Hanna and small son Allan. Ten years later he is a 
successful, highly travelled author and public speaker as 
well as being the Asia correspondent for Sweden’s leading 
business daily newspaper Dagens Industri. 
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By Colin Rampton
  

The Hong Kong tourist industry is currently 
in the doldrums, but previous visitors may 
well have taken the ferry from Central to 
the pleasant little outlying island of Lamma. 
It can be clearly viewed from the south of 

Hong Kong island and it takes just 25 minutes on sturdy 
if aging vessels, to hop across to Yung Shue Wan. This vil-
lage is noted for its seafood restaurants and as the start-
ing point for the famous ‘Lamma Hike’ - a pleasant and 
picturesque 7 km coastal stroll. There are no cars or high 
rises on Lamma, and although it is home to an unsightly 
power station, it also boasts HK’s only wind turbine. With 
a mixture of traditional fishermen, restaurant workers, 
commuting locals and those looking for an alternative 
lifestyle, Lamma has a population of some 7000 – rather 
fewer than many of the individual housing estates just 
across the channel.

Lamma Island provides a quiet environment which 
attracts artists, musicians and writers and I was fortunate 
to interview one of the latter recently - the Swedish au-
thor and journalist Johan Nylander.

A Resolute Traveller
Johan is nothing if not intrepid. He and his wife Hanna 
and small son Allan arrived in Hong Kong in 2011, hav-
ing never set foot the territory and knowing no-one. Ten 
years later he is a successful, highly travelled author and 
public speaker as well as being the Asia correspondent 
for Sweden’s leading business daily newspaper Dagens 
Industri. Up until late 2019, Johan had clocked many air-
miles travelling throughout China and South East Asia to 
follow up on news stories. But in these restrictive times 
he relies a lot upon an extensive network of friends and 
colleagues established over the past decade in various 
Asian cities. He also makes good use of the communica-
tive hub that is Hong Kong’s Foreign Correspondents’ 
Club (FCC) – just a quick ferry ride from home.

Swedish Roots
But let us go back in time a little. Johan is a Gothenburg 
native and grew up in Sweden’s second city with his 
mother. His father and three siblings lived in another 
household. After completing a Masters’ Degree in Busi-
ness Administration at The University of Gothenburg, 
Johan moved to Stockholm where he met his future wife, 
Gotland native Hanna.

Hanna worked at various jobs – from running a café 
to being a deep-water gymnastic instructor – whilst Johan 
embarked upon his writing career. He initially freelanced 
on topics ranging from movie and music reviews to travel 
stories and articles about human rights and politics. He 
was soon noticed by Dagens Industi and in 2005, he be-
gan his association with the newspaper.

A Secondment to London
While living in Stockholm, the couple’s son Allan was 
born and soon after, the newspaper sent Johan and his 
family on a temporary assignment to London to report 
on the effects of the 2008 financial crisis. This was an 
exciting period and Johan recalls press conferences at 
10 Downing Street with British Prime Minister Gordon 
Brown and, on one occasion, George W Bush was in at-
tendance. He also interviewed Sweden’s Prime Minister 
Fredrik Reinfeldt and former PM Göran Persson. He en-
joyed London life and enjoyed drinking in the same local 
pub as Noel Gallagher of Oasis fame.

Return to Tranquillity
After his London experience, Johan continued to work 
as a freelance writer, but the peace and tranquillity of 
the East Gotland countryside beckoned, and Johan spent 
the next three years writing contentedly in those serene 
surroundings.
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Of course, a restlessness for city life soon reap-
peared and the young couple studied the map for po-
tential destinations. New York, Bangkok, Seville, and Tokyo 
were all considered before settling upon ‘Asia’s World 
City’. This was in 2011 when Allan was just 4 years old. 
There are no regrets for making the decision to come 
to Hong Kong.

Asia Correspondent
Dagen’s Industri clearly valued their young freelancer 
and Johan was able to take up the position of Asia Cor-
respondent for the newspaper and his extensive travels 
around the region soon began. In addition to filing stories 
back in Sweden, Johan has also had his work published 
by CNN, Forbes, The South China Morning Post and 
Nikkei Asian Review. He once interviewed the Chinese 
business magnate Jack Ma at the Alibaba headquarters 
in Hangzhou. Johan’s own words convey the excitement 
and variety of his pre-Covid activities, in his quests for 
interesting stories.

“I’ve travelled through the provinces of Xinjiang and 
Tibet, drinking wine with high level politicians in North Korea 
and spent time in the slum areas of Kathmandu and Jakarta. 
I’ve even hung out with triad members and money smugglers 
in Hong Kong.”

Shenzhen Superstars
Johan’s inquisitiveness makes writing an ideal career and 
his long-term interest in business journalism has been 
an outlet for his considerable erudition. So, during times 
when he was less busy with the newspaper’s require-

ments, Johan began to work on his first Asia-based book 
“Shenzhen Superstars”, which was published in 2017. 
(He had previously written a book in Swedish which was 
published in 2007 and entitled “Förenkla!”) The research 
for Shenzhen Superstars involved frequent trips to the 
modern Chinese mega-city of twenty million inhabitants 
which abuts Hong Kong. Shenzhen is a leader in technol-
ogy development and China’s dynamic answer to Silicon 
Valley. In the book Johan describes the “can-do” mentality 
of the inhabitants.
“Shenzhen people are stereotypically young, hungry and 
highly educated …….No other city challenges Silicon valley 
as the global hub for innovation and technology start-ups.”

Shenzhen Superstars was well received, given excel-
lent reviews and became an Amazon best-seller.

The Epic Split
In 2020 Johan completed his second book “The Epic 
Split”. This is a report from the front line of the trade war 
between China and the West, and as he articulates, this 
confrontation is about more than just trade:

“As I see it, the conflict is a fierce and escalating battle 
between two ideologies, with China’s authoritarian model 
on one side and Western democracy on the other. If the 
past decades were characterized by globalization, the next 
may well be about decoupling and the disintegration of the 
relationship between the US and China.”

In the book Johan illustrates the fact that multi-
national companies have started to run down their op-
erations in China, and consumers are beginning to look 
elsewhere for their products. The ‘Made in China’ label 
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has become less attractive in the years since the publica-
tion of “Shenzhen Superstars”.

Both of Johan’s books have been very successful, 
and at the time of writing he is mulling over two or three 
ideas for the next. It is also likely to be Asia-based with a 
business theme.

Hong Kong views
I asked Johan about the current political situation in Hong 
Kong and how it had affected his life as a journalist. Not 
surprisingly he was wary of giving me details but he does 
feel that life has become considerably more difficult in 
recent years. It is now less safe to be an independent 
reporter and Johan and his colleagues need to be very 
careful about recent restrictions caused by the 2020 Na-
tional Security Laws. Press freedom has clearly suffered, 
and many writers and other professionals are wondering 
whether to remain in the city.

“It is obvious that the Hong Kong government doesn’t 
have what’s best for the city’s people at heart but are merely 
following orders from Beijing. I don’t know how many times 
I’ve had coffee or drinks with local friends who start crying 
about the future of the city.”

Covid Restrictions
Johan is not very positive about the Hong Kong govern-
ment’s actions against Covid, and he says decisions to 
close beaches, leisure facilities and certain open spaces 
is nothing but counter-productive. However, hard les-
sons learned during SARS in 2003 have educated the 
local population to be cautious, and they immediately 

embraced facemasks and hand sanitisers. He accepts that 
there is little alternative to the travel restrictions and the 
school closures but, is hopeful that things will improve 
soon.

Future Plans
Johan is appreciative of the opportunities that Hong 
Kong has provided for him and his family, but he worries 
about the City’s future. Certainly, the political situation, 
the pandemic, and unaffordable house prices have all had 
an effect upon Hong Kong’s demographics. For the mo-
ment the Nylanders are planning to stay, but they have 
not ruled out a possible move elsewhere in Asia – Tokyo 
and Taipei are high on the list. Whether he goes or stays, 
the written output of this intrepid and friendly Swede is 
sure to continue to make its mark.

Spare Time
When he is not working, Johan enjoys playing chess with 
his son, catching up with Netflix movies with Hanna, and 
having at beer or two at the FCC. In normal times Johan 
returns to Sweden annually to visit family and friends. He 
appreciates the untouched wildernesses of his homeland 
and counts as one of his life’s highlights a ten-day hike 
with Allan on the Kungsleden.

Perhaps it might pale in comparison but when look-
ing for inspiration for his next book, at least the Lamma 
Hike is on his doorstep!

For synopses of Johan’s books please visit www.
amazon.com

Shenzhen people are 
stereotypically young, 

hungry and highly 
educated… No other 

city challenges Silicon 
valley as the global 

hub for innovation and 
technology start-ups.
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Norwegian 
Mette Visted’s 
Singaporean adventures
Singapore is a wealthy Island city-state. Once a 
British colonial trading post, Singapore is today a 
thriving global financial hub, a multi-cultural food 
paradise, and a diverse society jammed with nature. 
Singapore is also home to Norwegian Mette Visted 
and stands as the foundation of some of her life’s 
most important milestones and revelations. 

By Mette Larsen
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Besides being a professional chef and a very 
ambitious baker, Mette is a wife and mother 
of three who never let life’s challenges defeat 
her. She is adventurous and dynamic and an 
active part of the Danish Seamen’s Church in 

Singapore. She is also an excellent example of someone 
who has never been afraid to take a leap of faith and 
embrace change.

Mette’s Norwegian traits shine through our conver-
sations and I quickly sense that she consists of the integral 
parts of Norwegian culture which includes a strong sense 
of family and national identity, a love of nature, a desire to 
help those in need, and a willingness to work to reach a 
worthwhile goal. I catch Mette remotely after a busy Chi-
nese New Year in Singapore in between taking care of her 
family and keeping up on orders of Danish Flødeboller 
(dream puff ’s), Norwegian Kransekage (almond confec-
tion), and Rugbrød (sour-dough bread) for her newly 
established business. An adventure that’s been taken by 
storm and within just a few months has sweetened the 
life of the local Singaporeans and the Scandinavian colony 
by the thousands.

But before we dig into her mouth-watering adven-
tures of ‘Madame Puff ’, let’s go back in time.

Born to be wild and free
“I was a high-spirited child full of energy and perhaps a big 
mouthful for parents of that time.”

Mette was born in Bergen, Norway into a traditional 
family with mom, dad, and an older sister. Growing up 
Mette led a trouble-free, adventurous and outdoorsy life. 
With the Norwegian mountains as her playground, she 

developed a special love for nature, and to this day, the 
nature of Norway, and nature, in general, are elements 
Mette feels strongly connected to.

Disaster struck when Mette at the age of 14 lost 
her mother to cancer and she recalls it as a period of 
turbulence in a time where support groups for children 
were still a quite unknown phenomenon. It led to a few 
years of wandering and Mette says she came out of her 
youth a lot more resilient due to life’s challenging experi-
ences. Trained as a professional chef with an apprentice-
ship at Bergen’s most prominent hotel at the time, Mette 
worked four years on different platforms in the North 
Sea before her desire for adventure became too hard 
to resist.

Singapore is calling
“I moved to Singapore, 24 years old and full of adventure.”

Mette first came to Singapore in 1991 and lived 
in the island-city state for five years. Here she met her 
Danish husband and the couple expanded their family by 
adopting a little girl from Indonesia. “That she came to us 
here will forever tie us to Singapore,” Mette says. Mette’s 
daughter was baptized in Sjømannskirken in Singapore 
(The Norwegian Church abroad) and the family spent 
the first three years of their daughter’s life in the Island 
city-state.

In December 1996, the family of three moved back 
to Denmark. In 2001 they welcomed their second child 
and in 2005 the family was completed with the birth of 
their third child.

Madame Puff - also known as 
Mette Visted - grabs life by the 
horns and the corona lockdown 
kick-started her desire to create 

something that is her own. After an 
intense brainstorming session, Mette 

embarked on her new business 
adventure of sweetening the life of 

Singaporeans and the Scandinavian 
colony in Singapore with delicious 

Danish Flødeboller.
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Hamster wheel kinda life
Denmark offered a lot of new opportunities for the fam-
ily but it was also marked by the Nordic way of life where 
everyone is so busy and everything seems to require 
scheduling. The hamster wheel life as Mette calls it was 
not appealing and when Mette’s husband who works in 
shipping got offered a job opportunity returning to Sin-
gapore, the family went for it.

“When you have lived abroad once it kinda sticks 
to you and the dream of another trip is always there,” 
Mette says. Coincidence has it and the fact that Mette 
lost her job in customer services in Denmark the day 
they signed their Singapore contract was just another sign 
that the family was ready for new adventures. So after 18 
years back in Denmark, Mette and her Danish husband 
returned to Singapore in 2014 together with their two 
youngest sons aged 9 and 12 at the time, while their 
oldest daughter aged 20 at the time stayed in Denmark.

Singapore over time through Mette’s 
eyes
“It’s been an incredible journey to experience Singapore over 
two periods in my life and have had the opportunity to come 
“home” again after 18 years.”

In 1991, Singapore was a state going through a rapid 
development after being declared independent just 20 
years prior. There was still a clear division between the lo-
cal Singaporeans who lived in primitive kampongs and the 
‘nouveau riche’ generation living in the fancy new condos 
in the city. Mette recalls that the lifestyle in Singapore in 
the ’90s was marked by an exclusive superior elite lead-
ing the ‘good life’ as many foreigners stationed abroad 
in Singapore came out on fancy all-inclusive contracts. 
The contracts included in addition to a higher salary 
also housing, cars, schooling, and trips back home. Mette 
tells me that she also witnessed a hierarchy within the 

Scandinavian community especially between the women 
at the time and it was very different from what is seen 
today. Back then director wifes seemed to only mingle 
within their social class and the privileged few were seen 
traveling across the state in expensive Jaguars with care-
fully chosen drivers.

“But amongst the superior and swaggering tendency, it 
was amazing to be there and experience the real Singapore. 
At the time the bustling city-state was full of local street food, 
noodle stations on every corner, copies of designer bags, and 
“lolex” being sold to tourists, and people traveled around on 
rickshaws. There was a magical sense of Asian charm and 
it was incredible to experience those five years and not the 
least to come back 18 years after.” 

“And wow! How the place had changed. It was barely 
recognizable and had gone from being a small Asian city to 
resembling ‘New York’ in Asia” Mette says.

What met the family in 2014 upon returning to 
Singapore was a multicultural society with a lifestyle that 
was no longer marked by the wealthy elite but had faded 
into a culture where everyone was somewhat equal. The 
family had a lot of reliving to do, started exploring every 
corner of the city-state again, and have over the years 
been driving the island thin -with much excitement and 
sadness for their boys who were always dragged along 
the adventures Mette says and laughs.

Food is an important factor in Singapore and the 
family loves trying everything. Not all are equally well-
received but all is tried. Mette says that they still discover 
small pieces of heaven within the city but it is clear that 
Singapore now is a big city with everything to offer and 
then some. “From food, culture, and charm, Singapore is 
a fantastic place to live”.

Life in the Island city-state
Returning to Singapore in 2014 with two pre-teenage 
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boys who barely spoke English was not without struggles 
and the first few months were hard for the boys and 
Mette as a mother. The boys started at Stamford Inter-
national School and after a few months of frustrations, 
they suddenly excelled at life abroad. Today Mette is 
beyond proud of her two little world citizens who are 
so open-minded and judge-free and says that it’s one of 
her life’s biggest bonuses that they have been able to give 
this amazing experience of living abroad to their children. 
Both of the boys have had their confirmation at the Dan-
ish Seamen’s church in Singapore and Mette’s oldest son 
has since finished his IB exams in Singapore, started as a 
shipping trainee in Denmark. Mette’s youngest son is cur-
rently finishing his studies in the Island city-state.

Mette’s oldest daughter also is a regular guest in 
Singapore and they see each other as often as possible. 
Two years ago the family was able to visit her Indonesian 
roots on a holiday to Bali and Mette says that it was a very 
rejoicing experience. Not only did Mette’s daughter feel 
at home and could easily identify herself as she looked like 
the locals, but she was also spoken to in the local language 
too much amusement for the entire family.

Mette has always been a social light amongst groups 
of creative women and hard at work on different projects 
in her life in Singapore. From importing and selling differ-
ent items to hosting an annual Christmas Bazaar. She is a 
fire soul and very active member of the Danish Seamen’s 
Church and has in the last five years been an important 
part of establishing the annual Christmas Bazaar at the 
Church with planning to start yearly from as early as April.

Accommodating the pandemic
When it became clear that Covid-19 was here to stay 
in early 2020, Mette and her family once again found 
themselves in a situation where adventure was calling. 
Mette’s husband had just resigned from his job and stood 
in front of new possibilities in Singapore and abroad. The 

pandemic however put a stop to that and adaptable as al-
ways, the family were planning on returning to Denmark. 
Without work but excited at the prospect of once again 
being close to family and friends. Once again, however, call 
it faith, coincidence, or simple luck, a job opportunity for 
Mette’s husband presented itself and it was an offer too 
good to resist. So with only six weeks until departure to 
Denmark, the family decided to stay in Singapore.

When life gives you cabin fever, you 
bake!
It is very clear by now that Mette is a dynamic adventur-
ous soul and feeling limited due to the restrictions the 
pandemic brought along, she found herself in cabin fever 
mode sometime during October last year. But when life 
gives you lemons… as they say, Mette grabs life by the 
horns and the corona lockdown kick-started her desire 
to create something that is her own.

But what to make was the million Singaporean 
dollar question and an intense brainstorming session 
with her close friend and business advisor resulted in 
“Madame Puff ”. Before the day was over the brand was 
established, a freelance designer was hired to produce 
the logo and Mette embarked on her new business ad-
venture of sweetening the life of Singaporeans and the 
Scandinavian colony in Singapore with delicious Danish 
Flødeboller.

Delicious with capital D
Practice makes perfect and after a few attempts Mette 
posted her creation of perfectly round Flødeboller on 
Facebook and within 10 minutes her first order was 
placed. After that, the quest for her sweet delights was 
taken by storm and the first week she produced 100 
Flødeboller, the week after 400 Flødeboller and be-
fore she knew it she was producing and selling 7-800 
Flødeboller a week. After just a few weeks in business, 
she landed an order of almost 1000 Flødeboller to be 
delivered at Christmas to the employees of a big Ameri-
can company in Singapore, and in addition requests for 
Norwegian, Kransekage started rolling in.

“It was completely crazy up until New Year’s Eve and I 
was making Flødeboller 24/7.”

A couple of weeks ago Mette was asked if she could 
make Rugbrød (Sour-dough bread) and now it’s a regular 
part of ‘Madame Puff ’s’ products collection too.

Whether Mette and her family will stay in Singapore 
indefinitely is still unknown and maybe in the future, their 
sense of adventure will require new mountains to climb 
so to speak. One thing remains certain for now and that 
is that if you live in Singapore or pass through the vibrant 
Island city-state you absolutely must enjoy a sweet indul-
gence from ‘Madame Puff ’. All of Madame Puff ’s products 
are handmade using natural and pure ingredients.

To enquire sweet delights from Madame Puff please 
visit Madame Puff ’s Facebook page
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Do you have $600k put aside for your re-
tirement? If you’re depending on your sav-
ings to keep you in your present lifestyle 
when you quit work, that’s how much 
you might need. Just 14% of Americans in 

their 40s and 50s have more than half a mil put away – 
and if you’re in a similar position, you could enjoy a fuller 
retirement in a more affordable country.

The Cost of a Comfortable 
Retirement Around the World
By Barbara Davidson

There are many good reasons your retirement fund 
could be low. Sadly, the lockdown has forced nearly one-
third of Americans to slam the breaks on their retirement 
savings. In fact, around 9% have withdrawn from their sav-
ings just to get by. Even if your savings remain untouched, 
you might have underestimated what you’ll need to get 
by or lack the income to save comfortably.
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Whether you’re on track to save what you need or 
not, retiring abroad is a handsome option. Retirement 
is an opportunity to learn new things, gain new experi-
ences and meet new people. And many places are much 
cheaper to live in retirement than the US.

For our latest study, we figured out that to retire 
at the average age in America (64) with the average life 
expectancy (78.7) you’d need around $601,489 in the 
bank. We applied the same calculations to every country 
on Earth to see how much a 64 year old would need to 
maintain the same quality of life: going out once a week, 
takeout coffee once a week, no smoking, moderate 
drinking, no taxis or rideshares and two vacations, among 
other controls.

The result is a series of maps of the most affordable 
places to comfortably retire around the world.

 
Key Findings
• The most expensive country in the world to retire is 

Bermuda, where you would need $1,065,697.
• Pakistan is the cheapest country to retire. You would 

need $182,018 to maintain our example lifestyle there.
• Fourteen years of retirement in the US would cost 

$601,489.63 according to our metric: $40,917.66 per 
year or $2,841.50 per month.

• We found 125 countries where retirement is cheaper 
than in the US and only 13 that are more expensive.

 
How did we calculate this?
Our calculations are based on the average American 
retirement age of 64 years and the average American life 
expectancy of 78.4 years. Calculations of monthly living 

costs were completed in USD using Numbeo based on 
the following assumptions:
• Members of your household = 1
• Eating lunch or dinner in restaurants = 15%, Choosing 

inexpensive restaurants = 70%
• Drinking coffee outside your home = moderate
• Going out = once per week
• Smoking = no, Alcoholic beverages = moderate
• At home, we are eating = Western
• Driving car = moderate, Taking taxi = no
• Public transport = 2 round trips weekly
• Sports memberships = all household members
• Vacation and travel = two per year
• Buying clothes and shoes = moderate
• Rent = Apartment (1 bedroom) in city center
• No children

 
Monthly living costs were collated for 124 countries, then 
multiplied by 176.4 = 14 years and 8.4 months between 
retirement age and life expectancy. To allow for a more 
comfortable retirement, the figures were further revised 
up by 20%.

Since Numbeo data is fully user-generated, it’s 
skewed towards capitals and big cities, which might ac-
count for the cost-of-living estimates in certain countries 
appearing inflated. Note that Numbeo cost estimator 
doesn’t include insurance, health-related expenses and 
doesn’t account for income tax in different countries.

Cost-of-living figures on Numbeo are updated 
regularly and may not fully correspond to the figures in 
the dataset, which were accurate at the time of data col-
lection (November 2020).
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Bermuda is the Most Expensive 
Country for Retirement
Depending on who you ask, Hong Kong and Switzerland 
are touted as the most expensive places to live. We found 
them to be the third and fourth priciest for retirement. 
Bermuda prices are targeted at those with lives of leisure. 
Restaurants in Bermuda are twice as expensive as in the 
US, and the capital, Hamilton, is known as the world’s 
most expensive city.

And the most affordable country? Pakistan is cheap 
across the scale. Only on utilities does the Asian country 
cost more than other cheaper destinations – twice the 
cost of utilities in India, but less than half the cost in the 
States. A Pakistani retirement would cost you $182,018.34, 
which is $10,318.50/year or $859.88/month.

 
North America
In the United States, we calculated a base cost of $601,490, 
making it the second-costliest in North America, beaten 
only by Bermuda. Canada is significantly cheaper at 
$496,118 – a saving of $12k a year between the ages of 
64 and 78.

Mexico is the cheapest place in North America, at 
the cost of $257,078. This is nearly a quarter of the cost 
of retiring in Bermuda. But if you’re hooked on the idea of 
retiring to paradise, the Bahamas is an option at $568,202 
– $8k/year cheaper than the US.

 

South America
South America provides many more affordable retire-
ment options than the north of the continent. Even the 
most expensive country, Uruguay, is nearly half the cost of 
the US. You would need savings of $351,480 to land here.

Brazil and Colombia are neck-and-neck to be the 
cheapest retirement destinations in South America:

$216,877 and $215,493 respectively. If you’re plan-
ning on owning a car, it could end up cheaper for you in 
Brazil, while taxis are slightly cheaper in Colombia.

 
Europe
The financial centers of Switzerland and Luxembourg are 
known as pricey places to be. Both offer ‘fairytale-like’ 
landscapes and histories that appeal to lettered American 
Europhiles! However, since their $842,790 and $758,601 
price tags eclipse the cost of an American retirement, you 
can probably find somewhere more affordable to your 
tastes by venturing east.

East, for example, is Georgia, a beautiful country 
with a rich culture and history and a retirement cost of 
$215,911 – just over one-third of the US price. Georgia is 
the cheapest retirement destination in Europe, followed 
by its neighbors Russia and Ukraine.

 
Middle East and Central Asia
Israel is the most expensive part of this region for re-
tirement, and a little more expensive than the US at 
$632,745. Owning a car here will cost you twice what it 
costs in the States, but if you can do without a car, then 
Israel starts to become an option.

Central Asia is home to some of the cheapest places 
to retire: the ‘Stans (Kyrgyzstan, Kazakhstan, Uzbekistan) 
each come in below a quar ter-mil, with Kyrgyzstan 
($191,216) being the third-cheapest country in the world 
for retirement.
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Rest of Asia and Oceania
Only three countries in this region are costlier for retire-
ment than the US. Singapore and Hong Kong are the 
second and third most expensive in the world. The other 
pricey destination in this region is Macau, which, like Hong 
Kong, is a Chinese Special Administrative Region with its 
own economic system. A retirement in Macau costs just 
$120/month more than in the US.

This region is also home to the cheapest destina-
tions in our study: Pakistan ($182,018) and

India ($184,519). The average cost of living in Paki-
stan is 69.74% lower than the US, and the average rent 
is 89.26% lower. However, India has proved an attractive 
destination for expat retirees in recent years due to the 
sights, beaches and community.

 
Africa
Click here to see the map in full size
It would be cheaper to retire to any country in Africa 
than to stay in the US. Africa’s most expensive destina-
tion for retirees is Ethiopia, at $458,986. Tourism is on the 
rise in Ethiopia, and recent economic and social reforms 
have encouraged the diaspora and foreigners alike to 
consider here.

Three of the five cheapest destinations on the con-
tinent are in North Africa. Algeria, Egypt and Tunisia each 
cost a little shy of a quarter-million dollars. The cheapest 
on the continent is Uganda, at $213,498. But South Africa 
is a more popular retirement destination and still costs 
just $304,282 – almost half the price of an American 
retirement.

 

Retiring Abroad: A Win-Win Situation?
Many Americans are struggling to save enough for their 
retirement, and current economic conditions aren’t help-
ing.

The rather blunt solution provided by Olivia S. 
Mitchell, executive director of Wharton’s Pension Re-
search Council at the University of Pennsylvania, is to 
keep working. Even continuing par t-time work until 
you’re 70 – at which point Social Security benefits jump 
76% – can make things more manageable. If you’re sick of 
your job, consider retraining. This will help keep your mind 
nimble and your brain and body healthy as you approach 
your vulnerable later years.

But travel is another way to stay sharp and inspired 
– and it sure beats working for a living. If you have a few 
years or decades to go until you hang up your work 
overalls, why not start researching some of the more af-
fordable retirement destinations in our study?

 
Sources:
https://www.netcredit.com/blog/cost-comfor table-re-
tirement-around-world/
Life expectancy – Center for Disease Control and Pre-
vention
Typical retirement age – The Balance
Living costs – Numbeo Cost of Living Estimator

A,bout Barbara Davidson
Babs is Lead Content Strategist and financial guru. She 
loves exploring fresh ways to save more and enjoy life on 
a budget! When she’s not writing, you’ll find her binge-
watching musicals, reading in the (sporadic) Chicago 
sunshine and discovering great new places to eat. Accio, 
tacos!
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NNIT 
must be a super 
cool place to work

Kasper Søndergaard Andersen was appointed 
Senior Vice President of NNIT’s Projects, 
Applications & Consulting unit (PAC) in December 
2020, and became a member of NNIT’s Group 
management. Now he’s ready to share his story 
and vision for the future – not least that NNIT 
must continue to develop as a workplace.

The NNIT Headquarters 
in Søborg, a suburb to 
Copenhagen.
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Kasper Søndergaard Andersen describes him-
self as very outgoing, a real people’s person 
who recharges in the company of others and 
par ticularly at social gatherings. ”Together-
ness and being there for each other is a real 

creative force,” he says several times during the hour-
long interview, on which this article is based, and he also 
repeatedly states that this is equally important at home 
and at work.

”It’s important for me that people conduct them-
selves respectfully, that we speak in a respectful manner 
and that as colleagues we find a way to be something 
together. We need to have a respectful, balanced, but also 
open and honest dialogue. It’s okay to push each other’s 
limits a little when we need to move forward as long 
as we remember to huddle together again afterwards. 
No one figures everything out by themselves and the 
more we play to each other’s strengths, the more we 
can achieve”. This is Kasper’s answer to the question of 
what is important to him as a leader, adding a plea that 
this article does not lose itself in too much detail about 
strategy and ‘leadership speak,’ but also focuses on the 
person Kasper.

Addicted to cultural experiences and 
socializing
While talking to Kasper Søndergaard Andersen, it quickly 
becomes evident that he likes to go a bit deeper than 
what is usual for a professional meeting. In his spare time, 
he likes to be with his family and friends – to spend time 
with them and be in the moment when playing or leading 
conversations.

Socially, he enjoys “a pint of lager more than a glass 
of Chablis,” as he puts it. At home, he spends time with 
his girls on their terms, reading children’s literature or 
watching a kid-friendly movie at the theater. On that rare 
occasion when he actually has time to himself, he likes 
to read the paper, a book or watch a film – preferably 
on a historical topic, and he describes himself as “an all-
consuming culture junkie”.

He brings his personality in to work too where the 
ambition to be present in the moment is also clear – ”be-
ing something together and being there for each other 
is something I’ve tried to cultivate in all the teams I have 
worked with,” he says and elaborates:

”It is important that we have meetings and discus-
sions, so we can search for possibilities, be curious and 
develop our business together. I rarely join a discussion 
to win. I am thoroughly disinterested in who’s right. But 
I want to bring everyone on to the playing field – those 
who are very set in their ways and beliefs and those who 
are almost invisible and need to be encouraged to give 
their input. The more we play to each other’s strengths, 
the more we can achieve together”.

Kasper S. Andersen lives in 
Utterslev (Greater Copenhagen, 
DK), a stone’s throw from the 
NNIT HQ. He is 42, lives with 
Hannah and is the father of 
three girls aged 3, 7 and 10. 
Home life is hectic, which suits 
Kasper as he enjoys a busy 
atmosphere.

The team as the driving force to 
achieve results
Kasper orients himself towards people and relations, not 
at the expense of results, but as a way to achieve results. 
He is open and honest about being driven by ambition 
on his own behalf as well as that of his team:

”I am very ‘people-oriented,’ I go to work to be 
with people and to be something for people. We need 
to achieve results together, that’s a given, and the target 
is very clear ; 5% annual growth and 10% on the bot-
tom line, but we cannot achieve that without working 
together,” he states and continues:

”I am in Zen when I have eight meetings about eight 
different topics during the course of a day and something 
interesting is born out of those meetings. When I can feel 
my colleagues, when I’ve had a busy and varied day, then 
I usually drive home happy”.

He sees his new role as responsible for PAC first 
and foremost as people manager’s task, centered on his 
ability to attract, retain and develop people, and this really 
motivates him.

He feels his appointment comes at an interesting 
time where his job is to drive development and growth, 
and while he is humble in the face of the task at hand, 
he believes he can contribute to ensuring the right steps 
are taken – through a balanced approach to people and 
clear targets:
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”We need to release some endorphins, and we 
need to feed off each other’s energies and I believe that 
we have the right foundation. I get a lot of energy from 
my management group consisting of both new and old 
NNIT people bringing our own individual experiences 
and perspectives when it comes to business and work-
place development. In that sense, it’s a very diverse and 
dynamic group. It is kind of a ‘new deal situation,’ which 
excites me. That is what I joined for”.

Winning teams and winning solutions
Asked about his plan for PAC, Kasper Søndergaard 
Andersen promptly responds that despite a challenging 
2020 NNIT is on the right track. The overall strategic 
direction focusing on ten ’winning solutions,’ ’proven 
concepts,’ ’fit for purpose’ and ’first time right’ is right, he 
doesn’t want to change that, but he wants to empower 
it and execute accordingly:

The PAC team needs to go deeper, and they need 
to come up with a detailed plan with clear targets and 
corresponding named responsible persons. The plan is to 
establish accountability on the way to achieving the big 
goals as well as developing the right tools and processes 
to drive growth via the winning solutions focus.

Of course, this will also require PAC to look at their 
organization:

”If we are serious about bringing our winning solu-
tions to market, then we need to become more empow-
ered, and we might need to focus even more. We need 
to focus on getting the good stories about NNIT out 

The target is very clear; 
5% annual growth and 
10% on the bottom line, 
but we cannot achieve 
that without working 

together.

You can’t make an omelet without 
breaking eggs; we must dare to make 
mistake and learn from them. The ’I love 
a big fat mistake’ sticker is mounted 
at Kasper Søndergaard Andersen’s 
daughter’s kindergarten - but he thought 
it made so much sense, he took a photo 
of it with his phone. It reminds him that 
the Projects, Applications & Consulting 
team’s goal is not to avoid mistakes, but 
to learn and develop.
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NNIT Group
NNIT A/S is a Danish public IT company that provides 
IT consultancy, development, implementation and 
outsourcing of IT services to companies in regulated 
industry sectors. It is a subsidiary of Novo Nordisk. In 
Asia, NNIT has offices in China, Philippines, Singapore.

NNIT (Tianjin) Technology Co, Ltd.
The China office is NNIT’s largest delivery center out-
side of Denmark. The more than 800-people strong 
company has grown rapidly since it was established 
in 2006.

NNIT China delivers services within a large range of 
technologies covering development as well as opera-
tions projects, and forms an important part of NNIT’s 
deliveries to our European clients. NNIT also has local 
customers in China and shares the company focus on 
quality and was ISO certified in 2009.

NNIT (Tianjin) Technology Co, Ltd.
20th floor, Building A, Jin Wan Mansion
Nanjing Road 358
CN-300100 Tianjin

NNIT Philippines
NNIT Philippines builds on a decade of experience, 
and has a reputation for developing high quality en-
terprise level software solutions and support as a 
Microsoft Gold Certified Partner.

NNIT Philippines is an integrated par t of NNIT’s 
global IT service delivery, including specializations in 
the development and maintenance of enterprise and 
eGovernment software solutions as well as IT infra-
structure operations including network and server op-
erations for NNIT’s customers around the world. The 
Manila based delivery center is part of NNIT’s 24/7 
Global Operations Centre setup and delivers services 
in close cooperation with NNIT’s other centers in 
Denmark, China and the Czech Republic.

NNIT Philippines Inc.
10/F, 2251 IT Hub
2251 Chino Roces Avenue
Makati City 1233
Philippines

NNIT Singapore
NNIT Singapore Pte. Ltd.
110A Telok Ayer Street
Singapore 068579
+65 6636 5101

there in the marketplace and for that we need special 
competencies; the right mix of old and new resources, of 
experienced and inexperienced talent who will become 
a super dynamic team together. We need to think more 
along the lines of sales and growth than internal sup op-
timization. And we need to remember that we are part 
of value streams that go far beyond our own teams. This 
goes for NNIT, but certainly also for our partners and the 
industry as a whole”.

”Finally, we need to bust some dust… which brings 
me back to my point about remembering to tell the 
good stories internally and externally. Working to find and 
communicate the answer to what it is that makes NNIT a 
super cool place to work, that is worth joining and staying 
at, is super important. I really think that is key to achieving 
long-term success”.

”I gave my management team a book for Christmas: 
’Stories that stick’. I’d like to encourage a new mindset 
– thinking of stories as tools. Basically, we’re a group of 
individuals who are bound together by a collection of 
stories, and if we tell the right stories, we’ll get very far 
in terms of creating a value-driven universe that people 
want to join”.

Kasper Søndergaard Andersen’s own story is indeed 
a good NNIT story – of a former NNIT senior consultant 
who is now heading up NNIT’s PAC unit, responsible for 
projects, applications and consultancy services – and who 

after almost 12 years is still developing on the job and 
with NNIT.

”I am supremely happy about my NNIT journey. 
And I believe we’re at a very interesting point right now. 
We have momentum in many areas, and there’s a sense of 
springtime in the air, including giant potential for growth 
both nationally and internationally. It won’t be easy, but I 
believe that we will succeed – together,” Kasper Sønder-
gaard Andersen finishes.

Kasper Søndergaard Andersen – professionally

Kasper holds an MSc. in ”Intercultural Management” 
from Copenhagen Business School. He is the first 
in his family to gain both a secondary and tertiary 
education.

He started his career in NNIT back in 2009, and since 
then he has worked his way up through six roles – 
from senior consultant to senior vice president and 
member of NNIT’s management group.

Before he joined NNIT, he was employed in sales and 
project management roles at GN ReSound and IBM, 
respectively.
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Europe hopes 
to see rising 
numbers of 
Chinese Winter 
Sports tourists due to 2022 
Winter Olympics

Tourist destinations in Europe are confident 
that the strong growth of China’s winter 
sports industry will benefit their economies.

They believe that the nation’s rising 
interest in such sports, fueled by staging the 

Beijing 2022 Winter Olympics and Paralympics, is espe-
cially significant for the recovery of international winter 
tourism.

Ice and snow sports in China are expected to at-
tract 230 million visits by participants in the 2020-21 
winter season, with revenue projected to top 390 billion 
yuan ($60.27 billion), according to the China Tourism 
Academy.

A recent report, “2021 China Ice and Snow Tourism 
Development”, released by the academy, said the coun-
try’s total investment in the sector exceeded 900 billion 
yuan over the past three years, including a total of 610 
billion yuan for 2018 and 2019.

Emanuel Lehner-Telic, Asia regional manager at the 
Austrian National Tourist Office, said: “Those figures 
show the eagerness to become one of the world’s lead-
ing winter sports nations. The speed at which China’s 
winter sports industry has developed is unprecedented.”

Batiste Pilet, promotions manager for China at Swit-
zerland Tourism, said, “Since Beijing won the bid for the 
Winter Olympics, the whole industry has received un-
precedented attention, and many investments, as well as 
promotions, have boosted visitor numbers.”

The Chinese capital was selected to host the 2022 
Winter Olympics after beating Almaty-the largest city 
in Kazakhstan-by four votes in 2015. Since then, winter 
sports development in China has been fast-tracked.

Pilet said: “Not only has the number and quality of ice 
and snow facilities grown, the number of snow sports 
enthusiasts has risen, too.”

A total of 770 ski resorts were in operation nation-
wide in 2019, a rise of more than 67 percent compared 
with 2014, according to the 2020 China Ski Industry 
White Paper.

The white paper also said the number of skiers 
reached 13.05 million in 2019, up from 8.05 million five 
years previously, while the number of skier visits rose by 
103 percent over the same period, to 20.9 million in 2019.

Oliver Sedlinger, a veteran Beijing consultant on the 
Chinese outbound travel market and founder of the 
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tourism marketing consultancy Sedlinger and Associates, 
said: “In the Chinese market today, it is clear that skiing has 
become a mainstream interest and a lifestyle activity. It is 
attracting more and more Chinese consumers, including 
many beginners.”

In its bid for the 2022 Winter Olympics, China 
pledged to raise the number of winter sports participants 
in the country to 300 million by next year, and estimated 
that the value of the winter sports industry would be 1 
trillion yuan by 2025.

The country’s rapid development of winter sports 
has also led to a growing number of Chinese visiting over-
seas destinations during the winter, with many European 
resorts benefiting from this in recent years.

Arrivals rise
According to Switzerland Tourism, Chinese tourists spent 
200,974 overnight stays at mountain destinations in the 
winter of 2018-19, a rise of nearly 539 percent compared 
with the same period a decade earlier.

A similar trend has been witnessed in the neighbor-
ing Alpine nation of Austria. In the winter of 2009-10, the 
country saw just 55,000 Chinese arrivals, but the number 
rose to 345,000 two years ago.

Lehner-Telic said: “The number of Chinese winter 
guests has grown consistently for the past 10 years. 
Although they do not represent the largest group of in-
ternational arrivals in Austria, they have been the fastest-
growing by far.”

According to China.org, China’s outbound tourism 
has risen to top spot globally, with more than 169 million 
overseas trips made in 2019, according to the National 
Bureau of Statistics. As a result, European ski resort op-
erators are looking to the country as a new source of 
market growth.

The Swiss ski resort of Laax is one destination to 
benefit from investment in the Chinese market. It has 
adopted a strategy of locating, engaging and convincing 
key opinion leaders and influencers to experience the 
resort firsthand, in the hope that their reports will attract 
Chinese travelers and winter sports enthusiasts.

A spokesman for the resort, who declined to be 
named, said, “Last winter, we were on track for a record 
year, with the highest number of overnight stays from 
Greater China.

“Our guests from China (including Hong Kong, Ma-
cao and Taiwan) are often experienced and have a good 
technical level on the snow. They are also well-traveled 
and looking for the quality and convenience that we of-
fer.”

Renowned for its freestyle skiing and snowboarding, 
Laax hosts several important international snowboarding 
contests every year.

Snowland igloo 
restaurant with 
northern lights 
in Rovaniemi, 
Lapland, Finland.
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The spokesman said, “Technically, the top Chinese 
athletes are performing at a very, very high level and this 
is clearly evident in recent results at events such as the 
Laax Open.”

Chinese athletes’ improved winter sports perfor-
mances in recent years have inspired many skiing and 
snowboarding enthusiasts to try slopes overseas.

Sedlinger, the consultant, said a significant number of 
more experienced Chinese snow spor ts enthusiasts 
have developed a passion for and a long-term interest in 
their hobby over the past 10 years. They will eventually 
travel abroad, with international destinations benefiting 
as a result.

However, he said that while staging the Beijing Win-
ter Olympics next year has encouraged Chinese to take 
to the ice and snow, winter sports in the country are still 
in their infancy, so having a nuanced and targeted market-
ing strategy is likely to pay off.

Sedlinger said “A new breed of skiers in China, looking 
for specific qualities typically found at an international 
destination, may also bring their own ideas, habits and re-
quirements with them, offering a lot of potential to these 
destinations if they are willing and able to embrace it,”

“Destinations which follow a long-term plan and 
are able to build a consistent and credible brand, as well 
as standing out from their competitors, will ultimately 
succeed and become popular among Chinese and other 
Asian consumers.”

Wolfgang Arlt, director of the China Outbound Tour-
ism Research Institute, agreed and said destinations need 
to pay more attention to the “unique characteristics” of 
Chinese skiers and snowboarders.

“They are very different. A few may be so keen on 
their sport that they stay on the slopes all day, but most 
will just ski for one to two hours and spend the rest of 
the time doing other things,” he said.

“Due to a lack of time, most Chinese will only stay 
one or two days for skiing. They are also attracted by 
other activities such as sightseeing and shopping.”

Tourism officials in Otztal, an Alpine valley in the 
Austrian state of Tyrol, believe the region’s wide variety 
of winter tourism activities led to it becoming the most 
popular winter destination for Chinese visitors to the 
country, based on figures from the Austrian National 
Tourist Office.
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Daniel Goldstein, international market manager for the 
Otztal Tourism Board, responsible for tourism promotion 
at the resort and in Soelden and Obergurgl, said: “We of-
fer a range of activities for winter sports fans and tourists. 
It is not only about skiing in winter.

“Visitors can go snowshoe hiking, tobogganing, ice 
skating, cross-country skiing, or visit 007 ELEMENTS, 
the James Bond cinematic installation in Soelden, where 
locations in and around the resort were used in the film 
Spectre. Those visiting the Aqua Dome can indulge in a 
day of relaxation at the thermal spa.

“Skiing itself is not the reason Chinese visitors book 
a holiday in Soelden, as these guests also tend to take 
advantage of the different attractions in Otztal.”

Snowland Rovaniemi

Finnish attractions
Finland is another top European winter destination 

favored by Chinese over the years, particularly the north-
ern city of Rovaniemi, capital of Lapland and hometown 
of Santa Claus.

Wu Zhaohong, China director for Visit Finland, said, 
“Among nationalities, Chinese tourists ranked fifth for 
overnight stays in Finland in 2019, and China was the big-
gest long-haul source market.”

Suppor ted by the China-Finland Year of Winter 
Sports in 2019, the Nordic country welcomed more 

than 384,000 arrivals from the Chinese mainland that 
year, with over 107,000 such visits made during the peak 
winter season, according to Visit Finland.

In 2019, Chinese visitors to Finland spent a total 
of $271 million, with each arrival spending an average 
of $680, Wu said, which is high compared with other 
markets.

Due to the pandemic, tourist destinations, including 
ski resorts, have seen a dramatic slump in business since 
the start of last year, with a lack of Chinese visitors due 
to travel restrictions.

However, tourism experts are confident that these 
travelers will play a major role in helping the industry 
recover in many areas worldwide.

Arlt, from the China Outbound Tourism Research Insti-
tute, who sees Chinese tourists spurring an international 
travel revival, said, “The light at the end of the tunnel is a 
Chinese lantern.”

Pilet, from Switzerland Tourism, said, “Given the situation 
with the pandemic, I believe the 2022 Winter Olympics 
will have a special significance and, hopefully, will coincide 
with the recovery of international winter tourism.”
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Five Shopping Festivals 
in China You Must Know

There’s one thing about Chinese consumers 
you should know: they love small gifts even 
though it’s a cheap one. They usually act fast if 
there’re any big sales and special promotions. 
In that case, if you want to win a chance to get 

exposed to more audiences, increase brand awareness, 
and drive more traffic and sales, now it’s time to adapt to 
the local cultures and traditions, and to know the main 
Chinese shopping festivals.
 
Chinese New Year
The Chinese New Year, also widely known as the Spring 
Festival, is usually in the late of January and early of Feb-
ruary according to the Chinese Lunar Calendar. It is the 
most important festival for all Chinese people, not only 
in China but also worldwide.

The family reunion is what all Chinese New Year 
about through the whole year. Everybody “rushes” to go 
home just for the family reunion dinner and celebration on 
Chinese New Year’s Eve. To most Chinese people, if they 
miss the meal and celebration on New Year’s Eve, they kind 
of miss the moment of “Guo Nian”, literally means “Pass 
the Year” (Nian is a monster, referring to “Year”).

It’s a time of the year people get to “feast” and 
celebrate with family. To make the festival mood around 

them, food, snacks, drinks, Hongbao (Red Pocket) enve-
lopes, gifts, clothes, and many more, are highly demanded 
before and during this time. The Chinese cultural tradi-
tions are in their subconscious mind, so they would shop 
a lot before the Spring Festival, just like they get to “fest”, 
especially young generations.

In addition, young Chinese people more intend to 
go out for socializing or parties with friends. They have 
specific needs when they shop, sometimes only for social.

Therefore, everywhere is full of goods on the 
shelves from big shopping malls to local convenience 
stores. For sure, e-commerce channels, like Alibaba 
(Tmall and Taobao) and JD, would definitely not want 
to miss the biggest demand of the year. In that case, it’s 
vital to sufficiently prepare and plan before the big sales 
and promotion and hiring a Chinese digital marketing 
agency would be wise to have all the keys to successfully 
prepare your campaign.

520 Day
Modern Chinese people make “romance” to the top.

They celebrate the very traditional Chinese Val-
entine’s Day – Qixi (7th July Lunar Calendar), Western 
Valentine’s Day (14th February), and newest popular one 
– 520 Day. To most foreigners, the first two are not new, 
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whereas you might wonder what “520” is exactly. 
5.20 is a short form of the day 20th of May. It was 

first simply used to express “I Love You” as it sounds very 
close to “Wo Ai Ni” in Chinese. Somehow, it has gone 
viral among young women and men to celebrate the day 
together and send gifts to their beloved ones.

E-commerce platforms, along with the physical 
restaurants and shops, follow this trend to offer a special 
discount on this special day.

618
Chinese e-commerce channels seize every opportunity 
to drive e-consumers to buy more. JD.com, the second-
largest e-commerce platforms in China, star ted cel-
ebrating its anniversary on June 18th every year since 
2010, along with big sales and promotions, lasting 18 
days. It has influenced the other e-commerce platforms, 
as well as the offline sales channels, to follow this trend 
by offering big discounts.

Double 11
You may have learned the Double 11 shopping festival, 
also well-known as the “Single Day”, held on 11th No-
vember yearly, has become the largest online shopping 
event in the world.

The concept was taken from the Bachelors’ Day  
(光棍节 in Chinese), originated at Nanjing University in 
1993. It was initially introduced as an annual shopping 
festival by Alibaba in 2009 and gradually adopted by 
other e-commerce platforms, like JD.com, Pingduoduo, 
and WeChat Store.

According to Alibaba, the first festival season sur-
prisingly hit 52 million RMB of sales volume of, and the 

latest extended 11-day Single Day 2020 generated 498.2 
billion yuan (US$75.8 billion) of sales volume.

There’s no doubt that Alibaba has made the Dou-
ble 11 shopping festival the biggest shopping event in 
the world. It’s actually a very smart strategy to promote 
it mid-November, avoiding the Golden Week (National 
Day Holidays) and Christmas shopping season.

More diversified concepts have been adopted to 
drive more sales, such as presales and real discount pro-
motions ahead of the Double 11.

Double 12
The Double 12 shopping event is held on December 
12th yearly, following the biggest Double 11 shopping 
event. The main concept behind this is to create more 
opportunities for sellers to clear the stock left post 
Single Day. On the other hand, Double 12 is expected to 
drive sales for those small and medium-sized brands and 
retailers affected by the big retailers during Double 11.

Key takeaways:
• It’s the trend that all brands and retailers would have to 

join Shopping Festivals to get more exposure.
• It’s also a good opportunity to increase brand aware-

ness and generate sales.
• To be fully ready for the big deals and stand out from 

the crowd, it’s vital to prepare and plan a few months 
ahead.

• In 5G era, live streaming e-commerce will be a useful 
tool to leverage your selling on shopping festivals.

• In China, there are much more shopping festivals than 
in the West, which shall be integrated in your market-
ing plan.
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Danish Dryk brings its plant-based 
beverages to China

News brief

Danish Dryk, producer of 
plant-based dr inks, has 
r e c e n t l y  e n t e r e d  a n 

agreement to supply dr inks to 
several café chains on the Chinese 
market. Dryk was established in 
spring 2020 and from the beginning, 
the producer focused on the Asian 
market. The agreement includes 
some of the world’s largest brands 
in the sector. 

Large parts of the Asian popu-
lation are lactose intolerant and the 
vast majority of Asian consumers 
are used to drinking plant-based 
products. Dryk produces vegan milk 
from oats, hemp, and peas, including 
barista versions for café use, and 
the producer has experienced mas-
sive growth of over 30 percent per 
month. With the new agreement in 
China, Dryk expects to deliver extra 
revenue of up to DKK 70 million.  

Christian Christensen, CEO of 
Dryk explained in an interview with 

vegconomist, that the company’s 
sole aim is to make it simple for 
everybody to convert from animal-
based to plant-based milk. Dryk’s 
products are not currently available 
for retail but are sold directly to the 
end customer as a subscription via 
Dryk’s website. The model has been 
a far greater success than expected 
and Dryk currently has over 3000 
customers in the database.

“We are of course very happy 
with the agreement in China, and it 
is a great gift for both our team and 
products. Should I point out one 
thing that was decisive for the Chi-
nese choosing us as a supplier, it is 
that they experienced that our plant 
drinks just taste better, and we are 
of course proud of that”, Christian 
Christensen said.  

This autumn, a new variety 
based on Hemp seeds will be avail-
able. Hemp is considered a super-
food because the seeds have a high 

content of essential fatty acids, ami-
no acids as well as lots of protein 
and dietary fiber.

We are ver y excited about 
the mild, delicious nutty taste of 
hemp, and look forward to serv-
ing the fresh drink,” says Christian 
Christensen. 

“Right now we are working 
with our suppliers to develop the 
right texture and richness. Follow 
the process on Facebook and Ins-
tagram, and be among the first to 
taste a delicious, cold glass of Hemp 
Drink.”
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