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Bangkok Patana is a not-for-profit IB World School, accredited by CIS.

To develop leadership skills, children need teachers who can instill within them 
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Editorial

Restart EU-ASEAN 
Free Trade Agreement talks 

The	ASEAN	region	is	currently	the	world’s	fifth	larg-
est economy, a dynamic economic area home to 
more than 660 million consumers. In 2007, the Eu-

ropean Union (EU) started negotiations with ASEAN for 
a region-to-region free trade agreement (FTA) in order 
to give EU businesses better access to opportunities in 
the region. In 2009, negotiations were suspended and the 
EU decided instead to pursue bilateral trade agreements 
with the individual ASEAN member states.

To date, six have begun talks on bilateral FTAs with 
the EU: Singapore and Malaysia in 2010; Vietnam in 2012; 
Thailand in 2013; the Philippines in 2015; and Indonesia 
in 2016. Negotiations have already been concluded and 
FTAs entered into force with two of these countries, 
Singapore and Vietnam, in November 2019 and August 
2020, respectively.

Negotiations are under way with Indonesia and 
recently also Thailand, while talks are currently on hold 
with Malaysia and the Philippines but in both countries, 
the resumption of talks seem to be just a mater of time.

It remains the EU’s ultimate ambition to merge all 
these bilateral FTAs into the establishment of a region-to-
region FTA. The vision is that by bringing together two of 
the world’s largest economic areas, the agreement would 
ultimately establish a free trade area with a combined 
market of more than 1 billion people which would be of 
immense mutiual interest.

I don’t think we will ever see such an EU-ASEAN 
FTA materialize, but I strongly believe in reopening the 
negotiations. From a geopolitical point of view there is a 
lot to win by negotiating with ASEAN as if this grouping of 
nations is a cohesive trading bloc. It may facilitate ASEAN 
in forging closer cooperation also on environmental is-
sues and in particular on security related issues and could 
potentially even lead to an ASEAN demand to negotiate 
the South China Sea issues in a multilateral forum and 
refuse the bilateral approach currently pursued by China.

Gregers Moller
Editor in Chief
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News brief

IKEA to exit Russia completely

Sweden takes over Presidency of the 
Council of the European Union

After Moscow started the war 
against Ukraine in February 
2022, many western com-

panies have decided to stop their 
businesses’ operations and leave 
the country. The Swedish furniture 

retailer, IKEA, is no exception as it 
sought to negotiate its exit from 
Russia.

According to Yahoo Finance, 
Russia’s Industry and Trade Minister, 
Denis Manturov said that an agree-

ment over the sale of IKEA’s facto-
ries in Russia was ongoing and could 
be completed by the end of 2022. 
Although, he declined to share who 
the potential buyers were. 

Earlier, IKEA released a state-
ment saying the sales activities of 
its factories in Russia proceeded as 
planned.

And “we have agreed with po-
tential buyers not to share any de-
tails with respect to them and the 
integrity of the sales process,” IKEA 
said.

Since March 2022, the furni-
ture warehouse shut down its stores 
in Russia and said it would sell fac-
tories	and	close	offices	which	would	
also lead to reduction of its 15.000 
employees-strong workforce in the 
country.

Sweden has taken over the 
Presidency of the Council of 
the European Union for a pe-

riod of six months from 1 January 
2023.

The Swedish Prime Minister, 
Ulf Kristersson, said Sweden is taking 
over the Presidency during the most 
serious security crisis since the Sec-
ond World War, that the challenges 
facing EU may be greater than ever 
before and that it will work with de-
termination for a greener, safer, and 
freer Europe, for ensuring a strong 
European voice in the world.

“Russia’s invasion of Ukraine 
has shattered peace in Europe, 
forced	millions	to	flee	and	contrib-
uted to soaring energy prices and in-
flation	that	are	affecting	families	and	
businesses across our continent.”

“The Swedish Presidency, we 
will fur ther prioritise a continued 
strong European leadership in the 

transition to a fossil-free economy 
and a clear agenda to boost com-
petitiveness.”

EU is one of the world’s most 
important climate actors and would 
continue to show leadership in the 
green transition while at the same 
time creating the best conditions 

for European businesses to grow in 
Europe and successfully compete 
globally is an important task for the 
coming years.

The Presidency’s programme: 
https://swedish-presidency.consili-
um.europa.eu/en/programme/pri-
orities/

Sweden has taken over the presidency of the Council of the European Union since 
1 January 2023. Image: EU.
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News brief

Award-winning Bangkok International Dental Hospital (BIDH) 
provides Professional Dental Services

    Missing Teeth Restorations (Dental Implants, Bridges & Dentures)
    Cosmetic Dentistry (Veneers, Crowns, Teeth Whitening)
    Orthodontic Braces & Invisalign (Adults, Teens & Children)
    Pediatric Dentistry (Oral Checkup for Babies & Children)
    Sedative Dentistry for Dental Anxiety (Sleep, Nitrous Oxide, IV Sedation)    Sedative Dentistry for Dental Anxiety (Sleep, Nitrous Oxide, IV Sedation)

Visit our alliance clinic BIDC at Emquartier, BIDC at Siam Paragon and 
JCI accredited BIDC dental center at Ratchadapisek.

Thailand's Official Specialized Dental Hospital

BIDH Dental Hospital Sukhuvmit Soi 2, Ploenchit

B I D H
DENTAL HOSPITAL

EU to resume free trade negotiations 
with Philippines

The Philippines’ government 
(Malacañang) announced that 
the European Union (EU) 

would soon resume negotiations on 
a free trade agreement (FTA) with 
the Philippines.

According to Phil Star, the last 
round of negotiations of the EU-
Philippines FTA was held in Cebu 
City in 2017.

During the ASEAN-EU Spe-
cial Summit from 12-15 December 
2022 in Brussels, Belgium, President 
Marco told European leaders that:

“While the Philippines awaits 
the resumption of the Phil-EU Free 
Trade Agreement negotiations, we 
remain committed to maintaining 
our EU GSP+ beneficiar y status, 

serving as a stepping-stone towards 
this FTA.”

In addition, the Malacañang 
also highlighted the important role 
of the renewal of the country’s Gen-
eralized Scheme of Preferences Plus 
(GSP+) accreditation.

Ursula Von der Leyen, the 
president of EU said that the GSP+ 
“would open the door for much 
easier start into going into free trade 
agreement negotiations,” reported 
the	Office	 of	 the	 Press	 Secretary	
(OPS).

In South East Asia, EU already 
has Free Trade Agreements with 
Singapore since 2019 and Vietnam 
since 2020.
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News brief

Norway supports Thailand 
on future of energy

The Embassy of Norway in 
Bangkok in collaboration 
with the Ministry of Energy 

of Thailand, Norwegian Energy Part-
ners (NORWEP), the Thai-Norwe-

gian Chamber of Commerce, and 
Norway-Connect recently co-orga-
nized a seminar on Thailand’s Energy 
Future.

The seminar’s purpose was to 

Norway’s sovereign wealth 
fund announced in De-
cember 2022 that it would 

drop two Thai energy companies 
including PTT Plc and PTT Oil and 
Retail Business Plc (OR) from its 
portfolio over concerns of human 
rights abuses in Myanmar.

The fund explained that activi-
ties which the Thai companies took 
part in could hold the risks of human 
rights’ violations and cited an “unac-
ceptable risk that the companies 
contribute to serious violations of 
individuals’ rights in situations of war 
or	conflict.”

According to Reuters, the 
fund’s ethics council said the Thai 
firms’	 par tnerships	with	Myanmar	

Norwegian fund drops Thai energy 
firms	over	concerns	of	human	
right abuses

tighten the relationship between 
the two countries and create op-
portunities for them to share their 
knowledge on the energy sector.

There were several discussions 
on renewable energy solutions as 
well as presentations related to 
Floating solar, Wind energy, Car-
bon Capture Utilization and Storage 
(CCUS), and Hydrogen.

According to the Norwegian 
Embassy’s Facebook page, “Norway 
would like to contribute positively 
to Thailand’s energy development 
by raising awareness of Norwegian 
technologies and cost-effective so-
lutions, particularly in the clean and 
sustainable energy,” wrote the em-
bassy.

companies, both state and military 
owned, and its activities there pro-
vide the armed forces “with substan-

tial	revenue	streams	that	can	finance	
military operations and abuses.”
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News brief

KrabiSpesialisten
krabispesialisten
www.krabi-spesialisten.com

Your Holiday in Thailand starts here, 
we have over 20 years’ experience:

• Hotels & Villas
• Transportation land & sea
• Beach & Islands
• Land activities
• Private unique tours
• Special requests

For enquiries check on
www.wedding-in-thailand.com

or contact +66 (0) 819797895
info@wedding-in-thailand.com
info@krabi-spesialisten.com

www.facebook.com/destinationweddinginthailand
www.instagram.com/wedding_in_thailand

• Weddings 

• Renewal of the vows

• Engagement Proposal

• Anniversary 

• Special occasions

Norway helps Cambodia 
clear bombs

Cambodian Mine Action Cen-
ter (CMAC) had a discus-
sion about fundraising for 

clearing bombs with the team of 
Norwegian People’s Aid (NPA).

According to The Phnom Penh 
Post, both par ties were aiming to 

improve aid management mecha-
nisms, which the US government 
provides to Cambodian Mine Ac-
tion Center through the Norwegian 
People’s Aid.

The meeting was attended 
by CMAC director-general Heng 

Ratana, NPA adviser Eva Veble, and 
NPA resident representative Rune 
Dale-Andresen.

The bombs which continue 
to threaten people’s lives remained 
on over 700sq km of land, a greater 
area	than	that	covered	by	minefields,	
shared Ratana.

He also added that:
“At the meeting, we discussed 

the $6.5 million in aid which the 
NPA received from other countries, 
especially the US. The NPA provided 
these funds to CMAC to allow us 
to conduct operations for the next 
three years. We talked about funding 
management and sought to increase 
funding levels to allow us to increase 
the amount of work we can carry 
out.”Photo by The Phnom Penh Post.
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News brief

Finland	has	 identified	Brazil,	 In-
dia, Vietnam and Turkey as four 
special target countries to at-

tract immigrants.
The Nordic country will send 

“talent advisors” to the four above 
countries, where par tnerships will 
be created for recruitment in vari-
ous sectors, said the Ministr y of 
Economy Affairs and Employment of 
Finland (MEAE)’s Migration Director, 
Sonja Hammainen, at a press confer-
ence on November 30th.

According to MEAE, Finland 
aims to attract doubling the num-
ber of immigrants in the field of 
employment from now to 2030. In 
the health care sector, the number 
of foreign workers can contribute 
about 10% of human resources in 
Finland over the next 10 years.

The	UN	figures	show	that	for	
every 100 employees in Finland, 
more than 39 people are over 65. 
With this ratio, Finland is only behind 
Japan in the level of population ag-
ing. It is expected that by 2030, the 
percentage of workers over 65 will 
account for 47.5% of the country’s 
population.

In order to achieve the goal of 
attracting 50,000 immigrants in Fin-
land by 2030 and 250,000 by 2050, 
MEAE implemented the recruit-
ment program named “Talent Boost 
Program” in order to attract experts 
and entrepreneurs from Silicon Val-
ley (USA) and from New Delhi (In-
dia). However, the results were not 
as expected. That programme only 
attracted immigrants from India. Up 
to now, 5,800 Indians have been 

licensed to reside in Finland under 
this program. MEAE acknowledged 
that Finland’s attractiveness for high-
ly skilled international exper ts is 
relatively low so far.

Earlier, on October 26, Mr. Kei-
jo Norvanto, Finish Ambassador to 
Vietnam had a meeting with Mr. Le 
Tan Dung, Deputy Minister of Labor, 
War Invalids and Social Affairs of 
Vietnam in order to promote coop-
eration between the two countries 
in	the	field	of	vocational	education.	
At the meeting, Mr. Keijo Norvanto 
shared that Finland is lacking in labor, 
especially	in	the	fields	of	agriculture,	
health care... So, it is necessary for 
the Nordic nation to recruit for-
eign workers, including Vietnamese 
workers.

Finland to attract more migrant 
workers from Vietnam
By Viet Nguyen
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News brief

Prime Minister of Vietnam met Sweden’s 
PM during EU – ASEAN summit
By Viet Nguyen

Vietnamese Prime Minister 
Pham Minh Chinh attended 
the 45th anniversary of the 

EU – ASEAN relations in Brussels, 
Belgium and paid official visits to 
some European countries. 

On the sidelines of the summit, 
Prime Minister Pham Minh Chinh 
also met with Sweden’s Prime Min-
ister Ulf Kristersson to discuss en-
hancing relations between the two 
countries in the fields of politics, 
economy, culture, science, educa-
tion… in the coming time, especially 
on the occasion of the 55th anni-
versary of establishing diplomatic 
relations between the two nations 
(1969 – 2024).

The 2022 Summit took place 
in the context of geopolitical ten-
sions in Europe impacted by the 
Russian – Ukrainian war. For these 
reasons, ASEAN has a greater sig-
nificance	 for	 Europe	on	economic,	
diplomatic and security fronts. In 
December 2020, the EU and ASE-

AN upgraded bilateral relations to a 
“strategic partnership”.

The EU and ASEAN want to 
develop the supply chain at this De-
cember meeting. The pandemic has 
stagnated the impor t of medical 
products and automobile compo-
nents for the European bloc, this 
bloc is expected to provide eco-
nomic cooperation agreements and 
infrastructure aid to Southeast Asian 
countries. Europe will encourage 
Southeast Asia to implement the 
main role in the supply chain for the 
West.

The EU is considering a free 
trade agreement with the whole 
ASEAN while focusing on separate 
bilateral trade agreements. This bloc 
currently has free trade agreements 
with Singapore and Vietnam and is 
seeking to accelerate similar negoti-
ations with other ASEAN members, 
including Indonesia, the Philippines, 
Malaysia, and Thailand.

As one of the two ASEAN 

countries currently having a free 
trade agreement with the EU, Viet-
nam is expected to emphasize its 
outstanding role in meetings with 
EU partners to assert its ambitions 
to become a more important link 
in the global supply chain, while at-
tracting European investment sourc-
es for the country’s “green transfor-
mation” and “digital transformation” 
strategies. In addition, Vietnam will 
also mobilize the EU to soon ap-
prove the EU – Vietnam Investment 
Protection Agreement (EVIPA) and 
remove the illegal, unreported and 
unregulated fishing (IUU) “yellow 
card” that had been placed on this 
country.

In addition to attending the 
summit, the Prime Minister of Viet-
nam	will	 also	 pay	 official	 visits	 to	
Luxembourg, the Netherlands and 
Belgium to promote bilateral rela-
tions between Vietnam and these 
countries.

Prime Minister Pham 
Minh Chinh (2nd, R) 
at the Findel airport 

in Luxembourg, 
December 9, 2022. 
Photo by Nhat Bac
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News brief

NordCham Indonesia an-
nounced the period for 
an additional round of the 

NordCham Sustainability Commit-
tee Meeting, which would take place 
on 8 February 2023.

The Chamber declared the 
Nordic countries are at the fore-
front of sustainability globally and 
initiated the Sustainability Commit-
tee Meetings in line with the Nor-
dic countries’ pledge to make the 
Nordic region the most sustainable 
in the world and to take on interna-
tional	leadership	in	the	fight	against	
climate change.

The meeting would focus on 
supporting the government of In-
donesia in reaching its SDG Goals, 
sharing experiences and best prac-
tices on operating a business sus-
tainably in Indonesia and updates 
on regulations related to CSR and 
sustainable development.

All Nordic companies with an 
interest in above-mentioned top-
ics are welcome to join, although a 
NordCham Indonesia membership 
is required.

First NordCham Indonesia 
Sustainability Committee 
Meeting in 2023

EU-ASEAN Youth Diplomats 
program in Malaysia

On behalf of the Malaysian 
Youth Association for Di-
plomacy and Policy, the 

European Union in Malaysia en-
couraged the youth to join the EU-
ASEAN Youth Diplomats Program 
on 17-19 February 2023.

The event would take place 
over the course of a three-day con-
ference, a simulation exercise aim-
ing to simulate dialogue between 
EU and ASEAN member states. It 
is	 considered	 to	be	 the	 first	of	 its	
kind and had been put together for 
youths who are interested in learn-
ing more about what it takes to 
becoming diplomats.

Par ticipants would have the 
oppor tunity to play the role of 
heads of governments of EU and 

ASEAN member states and engage 
in multilateral dialogue on issues that 
affects us today.

Prior to the three-day sum-
mit, there would be held a series of 
hybrid engaging workshops led by 
policy makers, change-makers and 
leaders for youths who interested in 
current affairs and politics.

The Malaysian Youth Associa-
tion expressed its hope that many 
young people would join in to net-
work with other like-minded youths 
through a series of politically charged 
simulations of EU-ASEAN relations, 
relevant to the current geopolitical 
scene.
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News brief

Netflix	expands	content	
with Danish shows and movies

Netflix announced the re-
lease of Danish shows and 
movies in an attempt to 

fur ther present international con-
tent.

The Danish titles included, 
among others, the thriller series 
“The Nurse” and feature film “A 
Beautiful Life”.

The Nurse is a series based on 
the book “The Nurse” by Kristian 
Corfixen	 and	 is	 the	 true	 story	 of	
the Danish nurse, Christina Aistrup 
Hansen, who was convicted of at-
tempted manslaughter of four pa-
tients at Nykøbing Falster Hospital.

The ser ies star s Josephine 
Park (Baby Fever, Doggystyle) as 
the nurse, and Fanny Louise Bernth 
(Ride Upon a Storm) as the nurse’s 
colleague and the story’s wistle-
blower.

“A	Beautiful	Life”	is	a	film	about	
a	 young	 fisherman,	 Elliott,	with	 an	
extraordinary voice who gets his 
chance of a lifetime when he is dis-
covered	by	a	high-profiled	manager	
at a party.

The series “The Nurse” and 
film “A Beautiful Life” – starring 
Danish singer Christopher – 
would be launched on Netflix in 
2023. Photo: Netflix.

Danoish singer Christopher will star in “A Beautiful Life”, a film about a young 
fisherman, Elliott, with an extraordinary voice who gets his chance of a lifetime 
when he is discovered by a high-profiled manager at a party. Photo: Alexander 
Leistiko

The Danish singer Christopher 
Lund Nissen would play the role as 
Elliott	in	his	first-ever	film	role.

The series and featured film 
would be launched in 2023 together 
with two additional titles; Nicolas 
Winding Refn’s “Copenhagen Cow-
boy” and Bille August’s “Ehrengard.”

Previously,	Netflix	also	expand-

ed its Korean content with more 
shows in December 2022.

According to Yahoo Finance, 
Netflix’s	strategy	of	releasing	foreign	
language content has been a large 
growth driver for the streaming gi-
ant	who	experiences	fierce	stream-
ing space competition from Disney, 
Apple and Comcast.
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News brief

Sweden’s Spotify in collabora-
tion with the Canadian-Amer-
ican magazine, VICE Media 

Group, presented a production of 
an original video-podcast series of 
“Reflecting	 Indonesia’s	Vibrant	 and	
Diverse Music, Youth, and Cultural 
Scenes.”

Spotify stated that the content 
of the project will cover current 
topics such as emerging Indonesian 
musicians, ar tists, and movie stars, 
music news and trends as well as 
perspectives of young Indonesians 
on what they think of their country 
and their place in society.

The	series	would	have	five	vid-
eo-podcasts in total, which are three 
daily and two weekly episodes, cre-
ated and produced by VICE Media’s 
team in Jakarta.

VICE has 10 million monthly 
users in the Asian country of which 
more than 86% are between 16 and 
34 years of age.

As VICE magazine focuses on 
lifestyle, art, culture and news/poli-
tics, Managing Director of VICE Me-
dia Group APAC, Nilesh Zaveri said 

the publishing is trusted by young 
audiences to deliver fresh perspec-
tives on music and culture.

“This exclusive par tnership 
with	Spotify	represents	a	significant	
oppor tunity to create distinctive 
video podcast content for Indone-
sia’s youth, and we look forward to 
exploring additional opportunities 
to bring the VICE brand to more 
audiences, across media platforms 
throughout Asia,” said Zaveri.

The daily video podcasts would 
include “The Daily Fix”, hosted by 
Indonesian hip-hop artist Laze, cov-
ering the latest music news and up-
dates with nostalgic moments from 
Indonesian music; “WTF” – short for 
Wow Ternyata Faktual – showcas-
ing real-life, true stories hosted by 
influencer, singer and model, Sail-
ormoney; “Soundcheck”, hosted by 
rapper Basboi, recommending the 
newest Indonesian artists and bands 
based on various topics.

Meanwhile, the weekly video 
podcasts would include “Census 
Nusantara”, hosted by content cre-
ator Fathia Izzati and singer Raka 

Ibrahim, in which Indonesia’s youth 
share their thoughts on the coun-
try they live in and who they are 
as people; “Indo-pop”, featured by 
artists	 and	prominent	 figures	 from	
Indonesia’s pop culture scene and 
hosted by rapper Basboi.

Spotify and VICE Media join 
in content partnership 
in Indonesia

The five video-podcasts by Spotify and VICE Media.
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News brief

Next phase of Telenor 
in Asia begins in Malaysia

Telenor presented in early De-
cember 2022 its ambitions 
for the newly merged Malay-

sian telco Celcom Digi.
The new company is a merger 

of Axiata subsidiary Celcom and 
Telenor subsidiary Digi of which 
Telenor and Axiata are equal own-
ers	 having	 equal	 operational	 influ-
ence through Board representation. 
The merger is expected to create 
an approximately $10 billion con-
verged operator in Malaysia.

Sigve Brekke, President and 
CEO	of	Telenor	Group,	was	 confi-
dent Celcom Digi would play a key 
role in setting Malaysia up for the 
digital future.

“This is truly a special day, both 
for our customers in Malaysia and 
Telenor (…) The company is in a 
pole position when it comes to cre-
ating more customer value,” the 
CEO said.

The objective of the merger 
was to establish a leading market 
player that could provide a greater 

impact and be a strong local part-
ner for high-value customers, en-
terprises, and SMEs while playing an 
important role in Malaysia’s digital 
aspiration.

EVP and Head of Telenor Asia, 
Jørgen C. Arentz Rostrup, said the 
new entity was taking the best from 
both companies and called the 
merger a momentous milestone for 
Telenor’s work to build scale and 
profitable	business	 as	well	 as	man-
age	risk	more	efficiently	in	the	Asia	
region.

Back in 1997, Telenor em-
barked on its Asian journey in Ban-
gladesh	 and	 bought	 its	 first	 stake	
in	Digi	 in	1999.	Today,	 the	firm	has	
reached 165 million customers in 
the region.

Sigve Brekke was proud of how 
Digi, in 22 years, has developed into 
an innovative and customer focused 
telecom operator and contributed 
to empowering the Malaysian so-
ciety.

“For Telenor’s operations in 

Asia, our ability to provide value to 
customers and society require new 
thinking. With Celcom Digi, we can 
stay competitive, drive growth, build 
scale, and enhance execution capa-
bilities and innovation momentum,” 
said Rostrup.

Telenor representatives on the 
Celcom Digi board included Jørgen 
C. Arentz Rostrup (Deputy Chair), 
Rita Skjærvik, and Håkon Kjøl.

As a continuation of Telenor’s 
Asia business established in 2020, 
the creation of Telenor Asia was an-
nounced in October 2022 and was 
a more autonomous regional entity 
with headquarters in Singapore that 
had complete oversight and respon-
sibility for the company’s operations 
in the region.

In addition, Telenor and CP 
Group were aiming at completing 
an amalgamation of the subsidiaries 
Dtac and True in Thailand within the 
first	quarter	of	2023.

Historic merger marks new chapter in Malaysia’s digitalisation journey. Photo: Telenor.
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News brief

Pensak Chagsuchinda Howitz 
passed away in the morning of 
the 14th December 2022. Of-

ficially,	 she	was	born	 in	 September	
1939, but she believed herself that 
her	 father	 changed	her	official	 age	
so she could start school earlier. 

Pensak lived a very extraordi-
nary life. She grew up in Sakon Na-
khon in the North East of Thailand 
close to the border to Laos. Her 
father was a judge and her mother 
was of noble descent. As a child, she 
was allowed to roam with the local 
villagers and this gave her a special 
connection to the poor, often land-
less farmers in this impoverished 
region of Thailand.

As a teenager, she was sent to 
Bangkok to receive a proper edu-

cation and graduated in archaeol-
ogy. Then she applied for a position 
in Stockholm, Sweden to promote 
Thai tourism in Scandinavia which 
at the time was a very new thing. 
After this posting, she was very keen 
on getting back to Scandinavian and 
eventually landed a scholarship to 
study at the University of Copen-
hagen.

Pensak’s years in Copenhagen 
was a busy period for the young aca-
demic, who among many other ini-
tiatives established a Thai alumni in 
Denmark and eventually co-found-
ed the Institute for Asian Studies at 
the University of Copenhagen.

Then in 1974, she met her soul-
mate in the Danish diplomat Frantz 
Bonaventura  Howitz who wanted 

Pensak Chagsuchinda Howitz 
has passed away

Pensak Howitz’ funeral took place 
at Wat Nuan Chan in northern 
Bangkok from Thursday 15 December 
2022 with the cremation itself taking 
place on Sunday 18 December. The 
funeral was sponsored by the Royal 
Thai Court. One former board member 
of the Danish Thai Chamber of 
Commerce, Allan Jensen, attended the 
cremation along with close associates 
and friends of the remarkable woman. 
The note on the portrait says she 
was born in 1936 - she would have 
enjoyed that even her year of birth 
remained a mystery. 

In Denmark, friends and family of 
Pensak Howitz had arranged for a 
memorial get-together on Sunday 
18th December 2022 at 13.00 
-15.00 at her house in Hellerup north 
of Copenhagen.
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to learn Thai as he was going to be 
posted as Ambassador of Denmark 
to Thailand and the fascination was 
mutual. When in 1975 Frantz How-
itz relocated to Bangkok, it was with 
Pensak as Mrs. Howitz.

Pensak was a great asset to 
Frantz as she could explain to him 
better than any local embassy staff, 
what was really going on in Thailand 
at a time, where the war in Vietnam 
had just ended and the Vietnamese 
had ousted the Khmer Rouge and 
Laos had become a Russian style 
communist state.  Thailand itself was 
threatened by bands of communist 
guerrillas operating in the border 
provinces in the North East of Thai-
land, where Pensak had grown up.

Because she knew the true 
character of the poor population in 
the countryside, she knew the com-
munist insurgents were not based 
on much of an ideology, but mostly 
just wanted a better life for their 
families, school for their children, 
justice for the ordinary people in the 
legal system.  Probably exhausted 
by her relentless energy, Frantz gave 
her a small seed money fund, that 
she could operate with, which she 
named Raindrop Foundation. Many 
raindrops	would	make	fields	 green	
and	fish	thrive	in	the	lakes	and	rivers.

Then Frantz Howitz was trans-
ferred to Saudi Arabia, which put 
the Raindrop Foundation on hold 
and opened a new chapter as a 
diplomat’s wife for Pensak. The abso-
lute highlight of the posting was the 
State Visit by Queen Margrethe II in 
March 1984. Pensak shared Queen 
Margrethe’s interest in archeology 

and helped open doors into the 
female world of Saudi Arabia, that 
her husband would never have been 
able to.

The next posting was to Tokyo, 
which turned out to be tragically 
the last posting as Frantz Howitz 
died of a heart attack on the tennis 
court. Pensak’s world crumbled and 
she turned to her Buddhist back-
ground, retreating at a temple as a 
nun. Eventually, the Royal Thai court 
encouraged her to leave the temple 
and resume her NGO work in the 
North East of the Kingdom.

Raindrop Foundation flour-
ished under her direct care and 
new attention. She joined hands 
with Danida and established sev-
eral useful projects all directed at 
improving the lives of the poor in 
the countryside, where she grew 
up. As a Thai citizen and with her 
mixed background of nobility and 
diplomacy, she knew her way around 
all obstacles.

At the height of the Raindrop 
Foundation’s activities in Thailand 
– which had already expanded to 
other par ts of Thailand – she de-
cided to enter politics and in 2000 
she was declared the winner of the 
senatorial seat for Sakon Nakhon in 
the Thai Senate. This was before the 
election to Prime Minister of Thak-
sin Shinawatra, which became the 
start of a decade of turbulence in 
Thailand’s political landscape which 
until then had been relatively stable 
despite the odd military coup now 
and then.

Senator Pensak Chagsuchinda 
– she now used her original maiden 

name – was a member of the For-
eign Committee of the Senate and 
involved in several other commit-
tees and thrived in the games of 
politics. Eventually, the military coup 
in 2014, which was led by current 
Prime Minister Prayuth Chan-ocha, 
ended her career as a Senator. But 
during her busy years in politics, her 
Raindrop Foundation had suffered 
from lack of attention. One by one 
of	the	former	flagship	activities	were	
closed down, the last one being the 
handicap project aimed at giving 
better life quality to handicapped 
children living invisibly in the villages 
around the headquar ters of the 
foundation in Sakon Nakhon.

Pensak Howitz suffered from a 
chronic blood disease not uncom-
mon in Thailand characterized by a 
low count of red blood cells which 
would make her easily get tired. 
This star ted to bother her more 
and more as she approached eighty 
years of age but an extensive medi-
cal program halted the progress and 
she reach three years ago a condi-
tion, where she was both mentally 
and physically stable.

One of the dearest projects, 
that she hoped she would be re-
membered for, was br inging an 
authentic Thai house to Denmark, 
which was re-erected just outside 
the Moesgaard Manor near Aarhus 
in Denmark. She also was in charge 
and paid for the renovation in 2017. 
The house has – like herself – be-
come a symbol of the close friend-
ship between the people of Thailand 
and the people of Denmark.
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EU aims at tackling waste and boost 
recycling capacity by proposing new 
rules on packaging

The EU Commision has pro-
posed new EU-wide rules 
on packaging to tackle the 

constant growing amount of waste 
and consumer frustration. The new 
rules were presented in Malaysia by 
EUROCHAM Malaysia.

For consumers, the proposed 

rules will ensure reusable packaging 
options, limit over-packaging, and 
introduce clear recycling labels.

For the industry, they would 
create new business opportunities 
– especially for smaller companies – 
decrease the need for virgin materi-
als, boost Europe’s recycling capacity 

The European Green deal wants to put an end to wasteful packaging while 
boosting re-use and recycling. Image: Tapio View.

and make Europe less dependent 
on primary resources and external 
suppliers.

The EU hoped the rules would 
put the packaging sector on track for 
climate neutrality by 2050 and make 
sustainable products the norm, as 
they are key building blocks of the 
European Green Deal’s Circular 
Economy Action Plan.

On average, each European 
generates almost 180 kg of packag-
ing waste per year. The packaging 
sector is one of the main users of 
virgin materials as 40% of plastics 
and 50% of paper used in the EU is 
destined for packaging.

If this trend is not reversed, 
the EU would see a fur ther 19% 
increase in packaging waste by 2030, 
and for plastic packaging waste even 
a 46% increase.

Danes buy tropical holidays despite 
higher living costs

Danish travel agencies Bravo 
Tours and Spies reported 
sold-out travel packages to 

Mauritius and Thailand while larg-
est travel agency, TUI, stated it has 
experienced a spike in sales of trips 
to Mauritius, Maldives, Zanzibar and 
Dubai.

The appetite for travelling is 
despite increased living costs in 
Denmark during the past two years 
of COVID-19 travel restrictions.

As airlines were still struggling 
to catch up from their downfall dur-
ing the Covid crisis, Copenhagen 
Airport Director, Peter Korsgaard, 
said he expects 2023 to be busy 

all year round, compared to previ-
ous years which started somewhat 
quietly.

However, Bravo Tours has 
reached the same activity as before 
the pandemic and are experiencing 
a	shortage	of	flights.

“We have problems there are 
not	 enough	flights	 at	 the	moment,	
especially	to	Thailand.	A	lot	of	flights	
are sold out because airlines have 
simply not got up and running again,” 
said Bravo Tours CEO, Peder Horn-
høj.

He fur ther predicted that 
cheaper destinations would be more 
predominant among the Danes in 
the future, but at the moment they 
were spending a bit extra in terms 
of hotels and facilities now that the 
pandemic was over.
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Singaporean children on Danish 
adventure in newest episode 
of kids’ infotainment series 
“Little Globetrotters”

The Danish Embassy in Singa-
pore highlighted the newest 
episode of Little Globetrot-

ters, a Chinese-language kids’ info-
tainment series, in which children 
in Singapore went on a journey to 
Denmark to learn more about Dan-
ish cultures.

In the episode, the Little Glo-
betrotters visited the Danish Sea-
man’s Church to celebrate Dan-
ish Shrovetide , “Fastelavn” and 
experience Danish open sandwich-
es, “Smørrebrød.” 

The children also visited the 
home of Head of Public Diplomacy 
& Partnership, Annette Østergaard 

Jørgensen, to create traditional Eas-
ter-letters.

Generally, each episode of Lit-
tle Globetrotters features two kids 
who follow a tour guide to uncover 
multicultural scenes by discovering 
food culture and traditions of a spe-
cific	country.

The show is available here: 
https://www.mewatch.sg/episode/
Litt le-Globetrotter s-E11-Den-
mark-337922

Source and photos from behind the 
scene: https://www.facebook.com/
DKembassySG

Meet Swedish designer Maxjenny 
in SWEA Podcast

Swea Singapore launched a new 
episode of its podcast “SWEA 
Podden,” featuring the Swedish 

designer Maxjenny presenting the 
story of her colorful creations.

Maxjenny grew up on Öster-
len in Southeastern Sweden with 
her parents who are both ar tists. 
She originally thought of starting a 
career as a furniture designer and 
studied at The Royal Academy in 
Denmark but ended up designing 
clothes. As her mother is also a de-
signer, she has gained a lot of knowl-
edge from home.

Today, Maxjenny’s designs in-
cludes dresses, jackets, outer gar-

ments, ski clothes and accesso-
r ies for both women and men. 
The latest project, Drottningholm 
Collection, contains details from 
Drottningsholm’s Castle Theatre 
outside Stockholm.

As Maxjenny has lived in Co-
penhagen for many years, she also 
shares her best tips for visiting Den-
mark’s charming capital in the pod-
cast.

Swedish designer Maxjenny on 
designeing colorful clothes and 
Copenhagen traveling tips in newest 
SWEA Podden. Photo: SWEA 
Singapore.
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Bold Finnish duo 
launches vodka 
and energy drink 
out of Thailand

Two Finnish food and 
beverage entrepreneurs in 
Thailand are out to make a 
mark not only on the local 
scene but also internationally. 
They have started out boldly 
by succeeding in launching 
and, remarkably, also 
obtaining the trademark to 
name their very first brand 
after the capital city. Thus 
the spirit ‘Bangkok Vodka’ is 
here - made in Thailand and 
created by Finns.

Text and photos: Joakim Persson

Most known as the country of origin for an 
energy drink that led to the creation of Red 
Bull, and the Mekhong rum named after a 
famous river, Thailand is probably an unlikely 

market to look at when it comes to spirits and beverages.
Now, however, evidently two food and beverage 

professionals from Finland is out to improve that weak 
brand list, based on their daring ‘Asian Beverage Revolu-
tion’ as tagline and some really bold undertakings they 
have set in motion. In late November 2022 food and 
beverage enthusiasts Jouni Heinonen and Mika Tikka 
launched,	at	last,	the	first	flavour	of	their	brand	new	en-
ergy drink Fame.

But circumstances had also meant that this launch 
was actually preceded by the launch of another bold 
product; namely their very own Bangkok Vodka! And that 
brand was realised after a very long period of research 
and development, only to encounter the arrival of Co-
vid-19 as the biggest possible stumbling block.
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Asian opportunities/disliking 
Finnish weather
But let’s rewind the clock to learn more about how this 
adventure	started,	with	Jouni	being	the	first	of	the	two	to	
arrive to Thailand, moving here 17 years ago. He explains 
that he has been in the hospitality sector for nearly thirty 
years and set up an agency in Thailand to continue doing 
the same as he had been doing back in Finland – doing 
marketing for bars, clubs, hotels, breweries and other 
alcoholic drinks producers.

”My	clients	first	came	from	Europe	and	then	gradu-
ally I started getting clients also here. I saw more oppor-
tunities in Asia and I hated Finnish weather and always 
had an international mindset and travelled a lot, including 
to Thailand. I was considering moving somewhere else 
than Thailand too, like Hong Kong or Singapore, But Thai-
land is still the easiest place to start building a business 
and I saw opportunities here. I also did a lot of clothing 
and promotional items for clients that were designed and 
exported to Europe. So it was better to be based here 

closer to the manufacturers,” says Jouni.
That view is shared by Mika, whom Jouni met with 

for	the	first	time	back	in	2010	through	a	common	friend.	
“We had similar ideas and I was also a bit tired of doing 
branding for others so I wanted to create something on 
my own. We were in close contact for a few years until 
we	finally	 took	 the	decision	 that	Mika	would	move	 to	
Bangkok from Finland and we started the company, Pul-
mentum, in 2013. Mika had a very good job in Finland so 
it was a big decision to leave everything behind there.”

“I used to travel here during ten years and I fell in 
love with the country and its food and other things. I 
used to work in Kesko Corporation, a retail conglomer-
ate. Mainly, like Jouni I have also always worked with food 
and beverage, which is close to my interest,” says Mika, 
“so it was this segment we would focus on and beverage 
is where our attention is now and will be for the near 
future.”
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Pulmentum (which is Latin for ‘small por tion of 
food’) was established to capture the F&B market po-
tential, focusing on brand creation, product development 
and marketing.

“There were already ideas for products early on 
that we wanted to create on our own. But we knew it 
was going to take a little bit of time, so in the beginning 
we planned to import some products too. However, we 
let go of that and concentrated only on doing own prod-
ucts,” continues Jouni.

“The	first	idea	was	to	bring	out	our	energy	drink	on	
the market. Then we started thinking: ’Maybe we can mix 
it with some alcohol.’ And out of that came the idea to 
come up with vodka - and to create our own such spirit.”

The spirit of Bangkok
Realising that plan was by no means any easy thing to 
do and it would take them nearly six years from start to 
finish.	And	yet,	‘Bangkok	Vodka’	ended	up	being	their	first	
product to the market – and also above their expecta-
tions.

“We did research all over Asia. There were some 
opportunities abroad, but, of course, the primary goal 
was to manufacture it here in Thailand. We were lucky 
when	we	finally	 found	a	good	production	partner	who	
was located here. But a lot of research was done before 
we decided to do it and with whom,” says Mika.

“It was not exactly a process achieved over one 
night, with the trademark, development, research and 
many	other	things,”	Jouni	fills	in.	“It	was	about	figuring	out	
together with our partners how to develop the product. 
And many things happened along the way until it was 
finally	launched.”

In the process they learned that sugarcane – readily 
available in Thailand – is actually a very good ingredient 
to produce vodka from.

“For me, being in Thailand there was a wish to cre-
ate something from Thailand that Thai people can be 
proud of. We wanted to recreate the Thai atmosphere. 
The spirit of Bangkok, of Thailand, is why we wanted to 
make something like this. And even though Bangkok is 
also a world party capital in some ways our product was 
missing, so we wanted to create something for this. You 
know the feeling of Bangkok and Thailand – it’s something 
amazing. We wanted to bottle that,” he continues.  

“Made in Thailand with Finnish know-how we want-
ed to bring it also into our branding that it’s a local 
product,” adds Mika as he explains how they decided on 
the name.

“ ‘Bangkok Vodka’- it’s a really good name, but it 
wasn’t easy to get trademarked; it took 2.5 years. Even 
our lawyer said that we cannot get the trademark, so we 
did it ourselves. As Finns we are sometimes stubborn and 
want to have something, so we just do it.”
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“And of course, there is also the story behind the 
Bangkok Vodka and the angel: Since 1782 when Bangkok - 
City of Angels was born, angels have guarded Bangkokians 
and kept them out of harm, but when the sun goes down, 
the angels cover their eyes and let the ‘adventure’ begins... 
and we can feel the spirit.”

“When we started the vodka project, we thought 
it	was	going	to	be	something	standard	quality.	So,	finding	
out that it was possible to come up with a super-premium 
product here in Thailand was somewhat of a surprise to 
us,” says Jouni.

“We were super happy when the end product was 
even better than we expected. Also, when we manu-
facture the product here and sell it in Thailand, we have 
some advantages as we don’t need to pay the import 
duty. We are being told that a super-premium product 
always must be super expensive, so we have set up a 
pretty decent price level: a super-premium product but 
for a medium price! adds Mika.

“It’s a good selling point but we also have to remem-
ber that competition is quite tough and having only one 
product so far which makes it a little bit harder, than if 
you have a wider range. Still, we are doing quite well and 
I think we’ll do even better in the future.”

Their main clients are bars, clubs, hotels and restau-
rants but also in retail.

The feedback so far has been very positive. Says 
Jouni; “We believed it was going to be good, but it sur-
passed our expectations. The name helps because every-
one knows your name already and you only need to get 
them to taste it.”

“People like the name, the design of the bottle and 
most importantly they love the product itself!” Mika adds.

“But then Covid-19 came when we had been on 
the market for only one year. Things were moving forward 
and we had big plans to participate in expos and spread 
the brand around. So it has not been an ideal situation, 
especially when you have a new product and have to 
practically start all over again in terms of introducing it. 
But now we’re having a restart and things are looking very 
positive!” says Jouni.

What is overall also an advantage in launching and 
selling new beverage brands, Mika and Jouni agree is the 

positive transformation of the bar and cocktail scene in 
Thailand and Asia in recent times.

“It’s indeed an advantage for our sales when we 
have this, and we are also very happy to especially see 
that	many	five-star	places	are	keen	to	have	some	 local	
product and where quality-wise our vodka is of such high 
standard that they accept it. But nightlife is yet not where 
it was prior to Covid-19. But we are getting back to that 
level step by step,” thinks Mika.

“It’s really inspiring that there are many things com-
ing onto the scene. The cocktail culture is really growing 
and in different kinds of places. And for Bangkok it’s start-
ing to be amazing again,” Jouni adds.

Lifestyle drink for adults
And back to their just launched energy drink debut, ‘Fame 
Energy Cola’.

“We saw opportunity within this segment. There 
are a lot of energy drinks on the market, but middle & 
high-income young adults lacked their own lifestyle en-
ergy drink. Thailand is the entry market for this, but we’ll 
soon bring it to other ASEAN countries and later expand 
globally,” says Mika.  

“We	started	off	with	a	cola	flavour	–	cola	 is	very	
popular globally and especially in Thailand, where we 
wanted to create an energy drink that no one else offers. 
So our energy cola was launched already during Covid 
but then all bars and clubs were forced to close so we 
postponed sales,” his colleague adds. In 2023 there will 
be	more	flavours	coming	too.

“We can also disclose that we have other spirits 
coming with other names. An excellent gin will come  
out in the near future.” Q4 2023 is their target for this 
launch.

The company is currently raising a fresh round of 
additional investment capital for the continuation and 
growth plans, so this is just the beginning of the journey 
for Pulmentum.
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Expat marriage 
- why it can be hard 
Approximately 40% of expatriations fail. The heavy weight  
of the reasons for this is that the family is not thriving. 
They cannot make expat life work for them. 

By Kia Holm Reimer 

There are of course multiple reasons why ap-
proximately 40 percent of a;; expatriations fail, 
but from my hundreds of conversations with 
expats I have no issue claiming that one of the 

root causes is the lack of preparation for the many per-
sonal and practical changes alongside with the change in 
the dynamics in your marriage. 

We are simply not prepared, we do not know what 
is coming, the pitfalls to look out for or what things we 
can proactively do to give ourselves and our marriage 
the best odds. 

In the acknowledgement, that we do not lead our 
lives backwards, we do not even know what questions to 
ask – if we had anyone to ask them to. 

YOUR PROXIMITY 
Before you relocate, have a look around you. Your prox-
imity	 is	 filled	with	people	 that	 know	you,	 one	way	or	
another. They know you as a customer, a relative, a client, a 

family member, a colleague, or something else. They have 
all known you for a longer or shorter period of time and 
know your story and background. 

The people I refer to are people like your parents, 
in laws, your friends, colleagues, your manager, your HR, 
your hairdresser, bank associate and spouse. 

If you invite a new person into your life, you also 
know	where	to	go,	or	whom	to	go	to,	to	get	verification	
on the credibility of someone or something. You probably 
also have the same doctor as you have had for at least 
a few years, the same insurance company and the same 
dermatologist. 

You know your proximity. They know you. They all 
have a role in your life, and you all know how the system 
works, what your culture dictates and what is considered 
the norm. 
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All IN ONE 
I am sure you already know where I am going with the 
mentioning of your proximity. Yes, you guessed it. 

When you expatriate your spouse becomes your 
proximity.	Your	spouse	must	fill	in	many	of	the	roles	while	
also being your “normal” partner. He/she will be the one 
to go to when bouncing the good, the different, and in-
deed the challenging things. This puts your partner in a 
new light, changes the dynamics in your marriage, and it 
eats away the time you normally spend together doing 
couples-things.

By no means can he/she step in and be your doctor 
or bank associate. However, when we are in a new coun-
try, we benchmark decisions and ways of doing things 
with how it is done in our home country, and we need to 
discuss this difference with our partner in order to gain 
trust	in	our	final	decision.	

This is not always helpful and can cause turmoil in 
an expat marriage. 

Example: 
You are pregnant and go to the doctor for a standard check-
up. You inform the doctor that you are happily still riding your 
road bike as you have always done. The doctor is flustered 
and tells you to stop this immediately. He is well-meaning 
and does this with the best intentions as in his culture, it is 
not advised that pregnant women do any physically straining 
tasks. He waives all responsibilities if you continue biking and 
anything should happen or be wrong with the baby. 

He does not know that it makes you scared and wor-
ried. He believes he is doing you good. 

You want to bike. It is normal for pregnant ladies where 
you come from. But. You also do not want to end up in a 
situation where anything out of order, with you, the baby or 
the birth, will be written off as your fault because you did not 
listen. Worst case scenario, the insurance will also not cover 
expenses, because you did not follow doctor’s orders. 

When you get home, you are angry, frustrated, irritated 
and do not know what to do. You talk to your spouse. You 

talk to him after he comes home from a 12 hour workday 
- where things are new to him too. 
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You spouse say it is best to stop. He is concerned about 
the “what if”, and also he is super busy integrating at work 
and his head is packed with all the new challenges and how 
to perform best. 

You, on the other side, have already left part of your 
identity, when leaving your job to be the expat spouse, 
you are pregnant, and biking is one of the things you have 
always done. It is part of your identity and gives meaning  
to your days. 

I will stop the example here, as the end solution is 
not key in why this is putting weight on an expat marriage. 
It is clear, from the example, that things that are normally 
easy peasy conversations can be instrumental in creating 
distance. He is in one headspace; she is in another. 

This could result in her insisting on going home until 
the baby is born. That then leaves him alone during a time 
where he needs emotional support as well, and surely 
also wants to be around for the birth of his child. 

Nobody is getting what they want or need, and no 
one has the capacity to step up and be the hero. 

(WHY NOT) USE YOUR FAMILY 
AND FRIENDS 
I cannot count the number of times I have been advised 
to just call home and chat to family and/or friends to solve 
an issue or clear a doubt. 

I have also done it. Many times.
It does not work though. 
Why? 
Because they hear you being unhappy, frustrated 

and out of balance, which you are, and will probably say 

things like “perhaps it was a bad idea to move”, “why is 
your spouse not there for you”, “just do what you feel 
like” and so forth. This is out of love, however not helpful 
to you. 

Your life circumstances and your norm has changed, 
and	you	are	forced	to	find	new	ways	to	solve	issues	and	
manage the changed dynamic in your marriage. You have 
to try to look at it all from your life situation, as an ex-
pat, and make decisions that are right for you and your 
spouse. 

How? 
Lean into other expats, that have been living this 

lifestyle for 5+ years. Share your concern and ask for 
input. They will surely understand and from my experi-
ence, most expat couples have been in the situation 
where they star ted blaming their par tner for being  
unsatisfied.	

COMMON CONFLICTS 
Expat couples are under pressure when they move and 
integrate. This goes on for about 6-9 months. Neither 
person has capacity, and both need support and some-
one to unload on. That is a bad combination which will 
often	turns	into	fights,	then	distance,	and	finally	blaming	
the other for not being there. 

It starts like this: 

Expat spouse; 
“I have spent all day sorting out your contact lenses, 
changing diapers, and trying to work out the washing 
machine. Can we have an adult conversation?” 

You know your proximity. They know you. 
They all have a role in your life, 

and you all know how the system works, 
what your culture dictates and what 

is considered the norm. 
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Working expat; 
“I am working so hard and so many hours. People 

talk to me all day long. My head is spinning. Can we do 
it Saturday?” 

The working expat now continues with work and 
probably feels guilt. The expat spouse continues being 
alone	 in	her	head	and	not	being	 fulfilled.	The	spiral	has	
started and the more time that passes, the more accu-
mulated guilt, anger, and bitterness they eventually have 
to face. 

Another	 common	conflict	 is	one	 that	 is	 not	 very	
pretty. It is when the expat spouse gets ambitious on 
behalf of her working spouse. This will normally happen 
after a few years of the spouse not having a purpose of 
his/her own. 

If you do not have a purpose, you unconsciously 
may end up pouring your feeling of emptiness onto 
your spouse and push him/her to do more, chase 
promotions or deliver a higher standard of life. That 
gives you a sense of excitement, when it happens, and 
it	 also	 poses	 as	 a	 justification	 for	 this	 crappy	 feeling	
of living without a personal purpose (satisfying your 
own ego) that the non-working spouse often ends  
up having. 

This situation is one that comes sneaking. Slowly. It 
is hard to draw the line as to when this starts, but it is a 
sure road to bitterness, arguments, pressure in the expat 
marriage and even more distance. 

It is not right, nor fair, to either part and this par-
ticular	conflict	or	 imbalance,	may	very	well	end	up	in	a	
divorce. 

WHAT TO DO? 
Prepare for what is coming before you relocate and be 
sure	that	you	have	a	confidential	third	party	who	can	act	
as an experienced advisor for expat couples as the years 
go by. It is pretty much like making sure that you go to 
have a dental check up every 6 months – you must make 
the appointment and go even though there are no teeth 
that are painful. 

All expat couple failures or divorces start out as 
minor little issues that can be easily solved. If you know 
the signs and the solutions to implement. 

It is important that the third party is someone that 
is not a friend of yours, not an employee in the same 
company as the company that have expatriated you and 
that the third party is experienced in expat life. It takes 
one to know one. 

A second thing that you can do right now, is to look 
yourself in the mirror and ask: 

“What can I do to make sure that I am thriving and 
stimulated, and to make sure that I understand the world 
my spouse is facing.” 

If you are confused, in doubt or simply exhausted, 
www.expatadvising.com is here for you to help answer 
those questions and make sure you get back on track. 
Personally, and as a couple. 
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Finland and Denmark 
tops list of most 
sustainable shoppers 
in EU

Clothing flea market in Copenhagen. Photo: Rita’s blå lopper.
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By Jeannette Hinrup

The items we all consume have an enormous 
impact on our environment. Worldwide con-
sumption and production, a driving force of the 
global economy, rests on the exploitation of the 

natural environment and its resources in a way that con-
tinues to have destructive impacts on the planet.

The fast-growing production of fashion clothes 
requires more natural resources to grow cotton or for 
livestock to produce wool, cashmere or leather, exploiting 
our forest, land and water resources. Chemicals used in 
dyes and processing are polluting rivers, harming ecosys-
tems and people’s health. Despite fashion being a trillion 
dollar industry, workers in developing countries contin-
ues to face low wages and unsafe working conditions. 
On the opposite side of production, we deal with an 
increasing waste accumulation as we are wearing clothes 
for a shorter time, resulting in millions of tons of cast-offs 
going	to	landfills	each	year.

Furthermore,	 a	 significant	 factor	 driving	 the	deg-
radation of the environment is the lack of consumer 
awareness and the fashion industry’s frequent release of 
new items in fast fashion spoiling customers with loyalty 
programs and discounts encouraging them to return. In 
many instances, the fashion companies fail in telling its 
customers how and where something is produced al-
though often claiming to be acting responsibly.

Claiming its brands are made from “sustainably 
sourced materials”, H&M has released over 18 new cloth-
ing collections just in 2022 continuing to contribute to 
the fast fashion industry and throwaway culture.

One might state the fact that it would suit design-
ers and fast-fashion brands to place themselves at the 
forefront of promoting sustainable fashion and engage in 
the conversation of what it could look like, but let’s leave 
it at that for now.

The responsibility of consuming responsibly is left 
with the consumers and the attempt avoiding plastic 
packaging where possible and implement more sus-
tainable shopping patterns, shoppers are increasingly 
adopting more eco-friendly habits and British Savoo has 
researched which European countries lead the way.

Savoo, an online fundraising platform raising money 
for charity every time its users search the internet, has 
researched and ranked the 30 most populous European 
countries to determine where the most sustainable shop-
pers live. The platform ranked the countries based on 
the metrics Sustainable Development Report ranking, 
recycling rate, consumption footprint, textile-, household- 
and	food	waste	per	capita,	and	the	number	of	flea/street	
markets and antique stores.

The Sustainable Development Repor t Ranking 
measures the total progress towards achieving all 17 
SDG	Goals	with	the	specific	score	showing	the	percent-
age of SDG achievement. A score of 100 indicates full 
achievement of all SDG’s.

Finland
As seen above, Finland takes the lead as the home of the 
most sustainable shoppers in Europe sitting at the top 
of the SDG achievement ranking of all 193 UN member 
states with a staggering 86.51 out of a possible 100.

Further, Finland reduced its consumption footprint 
by 20.37% between 2010 and 2020 being the fourth big-
gest reduction after Italy (26.03%), Sweden (21.99%) and 
Greece (20.75%).

The country falls slightly behind in offering eco-
conscious shoppers a chance to purchase pre-loved 
produce	at	discount	prices	at	flea	markets	and	antique	
stores with 53 of these outlets in total compared to the 
country’s population of 5.540.720.

Denmark
Denmark place itself as the runner-up and follows Finland 
close with a Sustainable Development score of 85.63 
out of 100 while recycling more than half of its waste 
(53.9%) in 2020 and shrinking its consumption footprint 
by 14.26% between 2010 and 2020.

Relative to waste generation in other European 
countries, textile waste is relatively low in Denmark with 
the country producing 18.134 tonnes each year. In com-
parison, Italy was the leading textile polluter in 2016 with 
nearly 466 thousand tonnes of textile waste followed by 
Germany, France and the UK with over 200 thousand 
tonnes textile disposed.

Denmark’s second-hand scene, extending the life 
cycles of textiles and contributing to a more circular 
fashion industry, takes the lead with 89 outlets. Denmark 
has a population of 5.910.577.

Slovenia
Slovenia claims the throne on low household waste 
generation (numbers) with an estimated produce of 34 
kg. At the same time, the country recycles 59.3% of its 
total waste and decreased its consumption footprint by 
1.85% from an already low 1.64% in 2010 down to 1.61% 
in 2020.

However,	the	country	ranks	fifth	lowest	in	flea	mar-
kets and antique stores with only nine of such outlets.
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BBC reveals 100 
Inspiring Women list 
of 2022 

BBC 100 Women announced its 2022 list of the 
100	most	inspiring	and	influential	women	from	
around the world on which a number of women 
from the APAC region had been included.

The list celebrated the achievements of women 
internationally and incorporates both global leaders and 
grassroot volunteers. Many of the nominated women 
were demanding change in Iran to the female face of 
resistance in Ukraine and Russia.

As such, the theme for 100 Women 2022 was prog-
ress – and the season would take the opportunity to look 
back at what had changed over the past decade, as well as 
highlight the inspiring women who had made a difference.

With the list BBC marked the beginning of the BBC’s 
100 Women 2022 season which BBC said was special as 
it was the tenth season as well as the 90th anniversary 
of the BBC World Service and the centenary of the BBC.

The BBC’s 100 Women 2022 season encompassed 
a week of special interviews, documentaries, features and 
digital content across the BBC’s UK and international TV 
and radio services, BBC iPlayer and online.

Significant APAC region nominees 
included:

• Indonesian activist, Velmariri Bambari, who has 
been	fighting	for	victims	of	sexual	violence	in	Cen-
tral Sulawesi. She has persuaded members of the 
local council to break with customary law and not 
impose	fines	on	survivors	of	sexual	abuse.

• Thai rap ar tist, Milli (Danupha Khanatheerakul), 
uses controversial lyrics to address issues such as 
unrealistic beauty standards and sexual consent. 
She raps in multiple languages and dialects, also 
incorporating slang from Thailand’s transgender 
community.

• Sri Lankan human rights activist, Sandya Eknaligoda, 
pursuits justice on behalf of missing families from 
across Sri Lanka’s diverse ethnic and religious com-
munities. She became actively involved in campaign-
ing for missing persons after her husband – investi-
gating the alleged use of chemical weapons against 
civilians	by	the	Sri	Lankan	army	in	the	fight	against	
the Tamil rebels – was kidnapped in 2009.

• South Korean political reformer, Park Ji-hyun, who 
anonymously helped bust one of South Korea’s 
biggest online sex-crime rings, known as the Nth 
rooms. This year she went public with her experi-
ence and went into politics, reaching out to young 
female voters.

• South Korean producer, Mie Kyung (Miky) Lee, a 
driving force behind K-pop’s global success and 
architect of the music festival KCON. She is also 
an	executive	producer	of	Parasite,	the	first	foreign-
language	film	to	win	an	Oscar	for	best	picture.

• Japanese climate campaigner, Kimiko Hirata, a 
fierce	opponent	 of	 coal	 power	who	 has	 spent	
nearly	 half	 her	 life	 fighting	 to	wean	 Japan	off	 its	
dependence	on	fossil	fuels,	and	the	first	Japanese	
woman to win the Goldman Environmental Prize.

Other notable women on the BBC 100 Women 
list also featured American disability activist, Selma Blair, 
Greenlandic psychologist, Naja Lyber th, Madagascan 
climate entrepreneur, Marie Christina Kolo, the Prime 
Minister of Barbados, Mia Mottley, Argentinian environ-
mentalist,	Sofia	Heinonen,	and	Iranian	ecologist,	Niloufar	
Bayani.

“It’s wonderful to see this year’s list of 100 Women, 
and to be celebrating its tenth season. The women on this 
year’s list are all remarkable in what they have achieved 

A number of women from the 
APAC region have been included 
in the BBC’s list of 100 inspiring 
and influential women from around 
the world for 2022. Image: BBC.
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and contributed to their com-
munities and society, and I am 
proud that the BBC continues 
to do vital work by shining a 
spotlight on them and sharing 
their stories around the world 
through	our	 first-class	 journalism	and	 storytelling,”	 said	
Tim Davie, BBC Director-General.

The BBC 100 had presented a special series of 
several	high	profile	names	in	conversation	such	as	music	
phenomenon	Billie	Eilish	and	Ukrainian	first	 lady,	Olena	
Zelenskyj, which would be available on BBC World News 
and https://www.bbc.com/news/world-48623037 

Also arising in this year’s BBC 100 Women season 
had other interesting and groundbreaking documentaries 
and programs;

Greenland’s lost generation.
Greenland has been rocked by a scandal revealing a Dan-
ish campaign to curb its growing Inuit population from 
the	mid-1960s	to	late	1970s.	Now	being	officially	inves-
tigated, about 4,500 women had an intrauterine device, 
commonly known as coil, inserted – often against their 
will. BBC 100 Women goes to the heart of the scandal, 
meeting women who have begun piecing together rea-
sons behind physical and mental trauma that they had 
endured for decades in silence.

Honduras: Inside the abortion pill 
black market
As the US has tightened its reproductive laws after the 
Roe v Wade overturn, BBC 100 Women has travelled 
to Honduras – the world’s most restrictive country for 
female reproductive rights, where even the emergency 
contraception pill is outlawed – to take a look at the 

rise in the sale and use of black market ‘abortion pills’. In 
a country that has a ban on abortion in every instance, 
BBC 100 Women meets the women buying the pills, the 
men	profiteering	 from	 them,	 the	doctors	 dealing	with	
the fallout, and the politicians reluctant to make progress.

The women fighting to be priests
There are over a billion Catholics around the world, and 
women	have	always	played	a	significant	role	in	the	life	of	
the Church – but have been excluded from the Catho-
lic hierarchy. A number of devotees feel called upon to 
serve God as priests, but the Vatican has never allowed 
female ordination to priesthood. Now, there’s a growing 
movement to change this. BBC 100 Women follows two 
women	who	have	been	unofficially	ordained	 in	 the	US	
and Colombia. Is there a future for women priests? And 
can this change happen in our lifetime?

BBC 100 Women was established in 2013 as an an-
nual	series	focused	on	a	list	of	100	inspiring	and	influential	
women. The list is supported by features, investigations 
and interviews highlighting the work of these women. In 
2016 the 100 Women season was recognized with an Al-
liance for Women in Media Gracie award, after generating 
30 million hits over a three-week season. The project was 
also	a	finalist	for	the	US	Peabody	Awards	2017	and	has	
scooped many other accolades.

Follow the link to view all nominees: https://www.
bbc.co.uk/news/resources/idt-75af095e-21f7-41b0-9c5f-
a96a5e0615c1
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Sweden
After	 Italy,	 Sweden	has	 seen	 the	most	 significant	 con-
sumption footprint reduction which has dropped by 
21.99% – from 2.17% to 1.74% – over the last ten years.

The country ranks third in SDG achievement with 
a score of 85.19 out of 100 and produces a textile waste 
level of 8.646 tonnes each year.

United Kingdom
Of all countries analysed, and with 1.300 outlets avail-
able,	the	UK	has	the	highest	amount	of	flea	markets	and	
antique shops relative to its population number of almost 
68 million.

The country also claims 11th place in SDG achieve-
ment with a score of 80.55 and a recycling rate of 42.9%.

Europe’s least sustainable shoppers
Where there’s a top, there’s also a bottom.

Malta
Claiming the position of 33rd in SDG achievement with 
a score of 76.77 out of 100, Malta ranks as one of the 
worst countries for sustainable shopping. The country’s 
recycling rate was only 10.5% of its total waste in 2010 
and	shoppers	can	choose	between	only	seven	flea	mar-
kets and antique stores.

Nonetheless, and perhaps as a result of the coun-
try’s small population size (441.543), it produced only 
a total amount of textile waste of 568 tonnes despite 
producing 129 kg.

Europe’s most sustainable shoppers. Numbers showing (from left): recycling rate by country, footprint consumption reduction 
(2010-2020), household waste (kg per capita/yr), textile waste per year (tonnes), no. of flea markets & antique stores, SDG 
score, overall score.  Illustration: Savoo.
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Ireland
In contrast to its big brother, Ireland ranks second from 
the bottom having not reduced, but increased, its con-
sumption footprint by -42.86% in the ten years leading up 
to 2020, which is the overall largest percentage increase 
of any of the analysed countries.

As a part of the investigation, Savoo has fur ther 
more dived into an investigation of the most popular 
brands to shop second-hand(ly) by analysing 30 top 
brands across four online second-hand market places.

Although being one of the most polluting fast fash-
ion companies in the world, Zara should thanks its fans 
for making it the most popular second-hand brand overall 
with fast fashion clothing brand H&M in second place and 
sportswear brand Adidas ranking third (link below).

Shopping sustainably can make a huge difference to 
the planet and there’s never a better time for implement-
ing green and sustainable shopping habits. Thinking about 
how far the product you are buying has travelled to reach 
the shelves and from where the items are sourced, is as 
non-transparent as it could be, but tryin to make the ef-
fort is a start.

Source:  https://www.savoo.co.uk/
Statistics on waste generation in EU: https://www.statista.
com/statistics/1090540/textile-waste-generated-in-the-
european-union/ 
Sustainable Development Goals: https://sdgs.un.org/

Europe’s least sustainable shoppers. Numbers showing (from left): recycling rate by country, footprint consumption reduction 
(2010-2020), household waste (kg per capita/yr), textile waste per year (tonnes), no. of flea markets & antique stores, SDG 
score, overall score.  Illustration: Savoo.
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News brief

China BYD to launch new EV 
brand in 2023
China’s automaker, BYD, is to 

launch a new electric vehi-
cle brand, “professional and 

personal” in 2023.  According to Car 
and	Bike,	the	firm’s	senior	executive	
said	that	the	launch	was	influenced	
by the expanding sales in particular 
in Norway, New Zealand, Singapore, 
Brazil, Costa Rica and Colombia.

The new brand would be an 
addition to Yangwang, a premiere 
brand, added the company’s brand-
ing assistant general manager.

Greenpeace reports Chinese fashion 
brand SHEIN’s products are health 
hazards

chemicals. Five of the products vio-
lated EU laws by 100% and a vast 
majority of the products contained 
chemical levels high enough to be of 
causes of concern.

Viola Wohlgemuth, who works 
with poisonous substances and eco-
nomic campaigns in Greenpeace, 
said SHEIN is indifferently breaking 
the rules of the EU.

“SHEIN products containing 
hazardous	chemicals	floods	the	Eu-
ropean market and break rules not 
being enforced by authorities. But it 
is the workers at SHEIN’s suppliers, 
people of the neighboring societies 
and the Chinese environment that 
carries the majority of SHEIN’s dan-
gerous, chemical addiction,” Wohl-
gemuth said.

SHEIN was founded in China 
in 2008 and utilizes TikTok to gain 
popularity	by	letting	influencers	pro-
mote its clothing collections.

It has expanded to many coun-
tries around the world including 
Thailand, Singapore and Vietnam to 
Sweden, Finland and Denmark.

A new investigation made by 
Greenpeace in Germany de-
termined products of Chi-

nese fashion brand SHEIN, offering 
fashion clothes, gadgets and utility 
items, are health hazards and illegal.

As repor ted by Danish tab-
loid media, Ekstra Bladet, SHEIN 

has become extremely popular, and 
has grown exponentially, by offering 
thousands of new designs every day 
for young people and children via 
social media.

The result of the investigation 
was based on 47 SHEIN products 
of which 15 contained hazardous 

Apart from its products contains hazardous chemicals, China-based Shein’s 
“ultra-fast fashion” business model catering to young people perpetuates 
the extremely rapid trend cycles of cloth production and overconsumption. 
Image: Okay Blis.
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News brief

Ericsson wins Best Vendor 5G 
Innovation at the Glotel Awards 
in London

Ericsson Malaysia recently won 
the Best Vendor 5G Innova-
tion at the Glotel Awards. 

The Swedish telecom giant won 
the award in a joint submission with 
Digital Nasional Bhd (DNB) and the 
Winners of the Glotel Award was 
announced in London.

The award globally recognized 
Malaysia’s 5G network while ac-
knowledging innovation and excel-
lence in advancing and transforming 
telecommunication.

In a statement, Head of Ericsson 
Malaysia, Sri Lanka and Bangladesh, 
David Hagerbro, said the award was 

testimony to the technology and 
innovations being incorporated into 
the network that Ericsson is deliver-
ing for DNB, which is the backbone 
for Malaysia’s digital transformation.

Also, he fur ther stated the 
award went to telecom companies 
that have developed the best new 
technology or service raising the 
bar for 5G while demonstrating a 
significant	 contribution	 to	 the	 ad-
vancement of 5G as a whole.

Head of Ericsson Malaysia, Sri Lanka 
and Bangladesh, David Hagerbro. 
Photo: Business Today.

Malaysia and the EU 
signed the Partnership 
and Cooperation Agreement (PCA)

An EU-Malaysia Par tnership 
and Cooperation Agree-
ment (EU-MY PCA) was 

signed between EU and Malaysia on 
14 December 2022.

According to EUROCHAM, 
the	 PCA	 is	 a	 significant	milestone	

in the history of the EU-Malaysia 
bilateral relationship. EUROCHAM 
believes the EU-MY PCA paves a 
promising path towards recom-
mencing discussions on the EU-Ma-
laysia free trade agreement which 
will be a preferential trading agree-

ment facilitating the free movement 
of goods, services and investments 
between Malaysia and the EU.

If restar ted and eventually 
concluded, the Malaysia EU Free 
Trade Agreement will cover16 areas 
spanning over 13 working groups, 
including market access for goods, 
services, investments, intellectual 
proper ty rights and sustainability 
development.

EUROCHAM encouraged the 
Malaysian	 government	 to	 officially	
restar t the negotiation phase for 
the FTA as it will improve business 
opportunities for all Malaysian in-
dustries, increase technology and 
knowledge exchange as well as sig-
nificantly	increase	EU	foreign	direct	
investment.
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News brief

Sweden actively supports energy 
transition in Vietnam

changing best practices and know-
how in the space of energy,” said the 
Ambassador.

According to the Facebook 
page of Embassy of Sweden in Ha-
noi, several topics were discussed 
including the importance of foreign 
support in Vietnam’s developing re-
newable energy and power grid sys-
tems, potential challenges, Vietnam’s 
readiness towards a green transition, 
and more.

Attending the event were also 
Mr. Bui Quoc Hung, Deputy Direc-
tor of the Department of Electricity 
and Renewable Energy (EREA), Min-
istry of Industry and Trade, Mr. Ngo 
Son Hai, Vice President of Vietnam 
Electricity (EVN), Mr. Venu, President 
South Asia and Dr. Gerhard Salge, 
Chief	Technology	Officer	 from	Hi-
tachi Energy.

The Swedish Ambassador to 
Vietnam, Ambassador Ann 
Mawe took part in a confer-

ence organized by EVN and Hitachi 
Energy to discuss energy transition 
in Vietnam.

The event was jointly support-
ed by the Swedish Embassy and 
Business Sweden.

“This workshop is a continua-
tion of our effort to strengthen ties 
between the two nations by ex-

Vietnam urges locals to improve 
management of forest conservation

second phase of the project would 
focus more on expanding the com-
munity-based forest protection to 
numbers of areas.

“Community-based forest 
management is seen as a positive 
solution in the conservation and 

protection of the primary forest. 
We recognize that the forest needs 
the involvement of the local people 
to be well protected, and limit illegal 
violations,” said Nguyen Dinh Phuoc 
from World Wide Fund For Nature-
Vietnam (WWF-Vietnam).

A recent report from a forest 
conservation project sup-
ported by Swedish Interna-

tional Development Co-operation 
(SIDA) in Thua Thien Hue in Viet-
nam shows that 545 acre degraded 
forest area has been restored. The 
report “Strengthening Civil Society 
To Accelerate Conservation Efforts 
in Central Annamites” covers the 
first	 phase	of	 the	 forest	 conserva-
tion project in 2018-23. 

The project is a collaboration 
between the Swedish International 
Development Co-operation (SIDA),  
WWF-Vietnam, and NGO GreenVie.

At the presentation of the 
repor t, Nguyen Dinh Phuoc from 
World Wide Fund For Nature-Viet-
nam (WWF-Vietnam) said that the 
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News brief

Norway and G7 nations, 
which include Canada, 
France, Germany, Italy, Ja-

pan, the U.K., as well as the Euro-
pean Union signed the “Just Energy 
Transition Partnership” to provide 

Vietnam to receive loans from 
Norway and G7 for net-zero 
carbon emission goal

Vietnam with $15.5 billion loans in 
the	next	 three	 to	five	 years	 for	 its	
net-zero carbon emission goal.

The signatory was made during 
the recent 45th ASEAN – EU Sum-
mit in Brussels, Belgium from 12-15 
December 2022.

As Vietnam aimed to accom-
plish the net-zero emission target in 
2050, the partnership would bring 
forward Vietnam’s peak greenhouse 
gas	emissions	by	five	years	to	2030,	
cut emission in its power industry 
by 30%, or from 240 million tons of 
CO2 to 170 million tons, by 2030, 
reported VN Express. Net.

The	financial	resource	plan	will	
soon be discussed between Vietnam 
and the partners in 2023.

Photo by the U.K. Embassy in Hanoi.

H&M collabs with Berlin-based 
jewelry brand creating home decors

The Swedish retailer, H&M 
Home, recently introduced 
its latest collection which col-

laborated with Berlin-based jewelry 
brand, Uncommon Matters.

“This collaboration presents 
elegant statement interior pieces 
and remind us of the beauty in ev-
eryday objects, paying attention to 
craftsmanship and quality – simply 
put jewels for your home,” said Eve-
lina Kravaev-Söderberg, Head of 
Design & Creative at H&M HOME

According to the press release, 
the collection features jewelry box-
es, vases, trays, stands, candles, and 
candle holders in crisp white, deep 
yellow, powder pink and red com-
bined with silver and gold metal.

Photo from H&M’s press release.The H&M Home x Uncom-
mon Matters has been now available 
for purchase in selected stores and 
online.
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News brief

More foreign investments 
“have	confidence”	in	Vietnam

A number of foreign compa-
nies from both Europe and 
Asia have invested and an-

nounced plans to put more invest-
ments in Vietnam to make it their 
manufacturing centers.

“The growing disbursement by 
foreign investors in Vietnam amid a 
decline in Asia shows that investors 
have	confidence	in	its	business	envi-
ronment and stability,” said Nguyen 
Quoc Viet, Deputy head of the Viet-
nam institute for Economics and 
Policy Research.

The foreign direct investment 
that actually came into Vietnam in 

the first eleven months rose by 
15.1% year-on-year to $19.68 billion, 
reported VN Express. Net.

Previously, in November 2022, 
Denmark’s LEGO worked on its 
construction of the $1-billion plant 
in Binh Duong province , which 
would start the operations in 2024.

In addition, companies like 
South Korea’s Samsung Electronics 
and LG, Amsterdam’s Heineken, Tai-
wan’s	 Foxconn,	 and	 Japanese	firms	
are also scheming to increase their 
investments and expand their busi-
nesses in Vietnam.

Norwegian Ambassador meets with 
Malaysian representatives to discuss 
areas of cooperation

The Royal Norwegian Embas-
sy in Kuala Lumpur informed 
that its Ambassador, Morten 

Paulsen, and Deputy Head of Mis-
sion, Tom Jørgen Martinussen, met 
with Premier of Sarawak Abang Ab-
dul Rahman Zohari Abang Openg in 
the beginning of January 2023.

Attending the conference was 
also representatives from Norwe-
gian renewable energy systems 
company, Scatec, and registrar and 
classification	society,	DNV.

Additionally, the Ambassador 
met with Sarawak Economic Plan-
ning	Unit	to	attain	a	briefing	on	the	
Sarawak government’s post COV-
ID-19 Development Strategy 2030.

The Embassy stated the meet-
ing created a great opportunity to 
share insights on the Embassy’s on-
going hydrogen study and to dis-

cuss areas of cooperation between 
Norway and the Malaysian state of 
Sarawak.

Source: https://www.facebook.com/
NorwegianEmbassyKL/

Photo: Royal Norwegian 
Embassy in Kuala Lumour.
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Denmark supports Philippines 
in complying with European 
Maritime standards

Denmark’s government ex-
pressed its admiration of 
the decision of The Philip-

pines to comply with the standards 
of the European Maritime Safety 
Agency (EMSA).

The Dan i sh  Ambassador 
Franz-Michael Mellbin shared in an 
interview with The Manila Times 
that “Denmark is very, very happy 
with Filipino maritime profession-
als, and it will be a very great loss 
to the industry and the Philippines 
if that is not an option anymore.” 
Danish shipping companies are one 
of the major employers of Filipino 
mariners.

In addition, he said, “European 
certification	 is	 the	worldwide	 cer-
tification;	 it’s	 the	 standard.	 Filipinos	
are not going anywhere else if it 
drops out of the system. So, that’s a 
very, very important issue.”

During the ASEAN-EU Special 
Summit, which was held in Brussels, 
Belgium in the beginning of De-
cember 2022, President Ferdinand 
Marcos Jr. of the Philippines met sev-
eral European shipping companies, 
reported Manila Bulletin.

He made a commitment that 
the country will comply with Euro-
pean standards by resolving the de-
ficiencies	in	the	Philippine	maritime	
education system.

EV sales in Norway might drop due 
to new taxes

Sales of electric vehicles (EVs) in 
Norway achieved the world’s 
highest proportion in 2022 ac-

cording to registration data, how-
ever, due to the Norwegian govern-
ment’s decision to adjust taxes on 
EVs,	 it	might	 influence	 the	 sales	 to	
drop.

According to Yahoo News, 
Norway is now seeking to curb ben-
efits	for	high-end	vehicles	and	bring	
in a new auto tax based on weight 
after the state lost revenue in 2022 
about $4 billion.

Some experts in the auto in-

dustry shared their concerns, saying 
the tax policy could even “thwart 
the country’s goal of becoming the 
first	to	end	sales	of	fossil-fueled	ve-
hicles by 2025.”

The government has defended 
the adjustment as being in the best 
interest off0 the country.

Electric vehicles have become 
the new normal car for Norwegians, 
“that means we have to look into 
how we are using society’s funds,” 
Johan Vasara, a state secretary at the 
Norwegian transport ministry, said.
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The Former Danish Pr ime 
Minister and Secretary Gen-
eral of NATO, Anders Fogh 

Rasmussen,	 paid	 an	official	 visit	 to	
Taiwan from 3 to 5 January 2023, re-
ported by Danish tabloid media, BT.

The visit took place in Anders 
Fogh Rasmussen’s capacity as Chair-
man of the organization “Alliance of 
Democracies Foundation.”

In a press release, published by 
Fogh’s company, Rasmussen Global 
Consulting, Fogh said the focus of 
the visit was on democratic world 
support for Taiwan and to form clos-
er relations between EU and the 
East Asian country.

“The changes in Taiwan during 
the past 30 years have been mas-
sive. Apar t from evolving into an 
economic force and being critical for 
global supply chains, the country has 

flourished	as	a	democracy.	It	is	now	
a lighthouse for freedom in both the 
region and in the world.”

During his visit to Taiwan, Fogh 
met with par liamentar ians, civil 
societies and democracy activists 
along with Taiwan’s President, Tsai 
Ing-Wen, the Vice President and the 
Minister of Foreign Affairs.

For the moment, the situation 
between Taiwan and China have 
been extraordinar y unpleasant 
which gained increasingly strength 
after Chairman of House of Rep-
resentatives of the American Con-
gress, Nancy Pelosi, visited Taiwan in 
August 2022.

The visit was seen as a symbol 
of the American support for Taiwan, 
and since then, China has increased 
its military exercises in the area.

The Island is a country with its 

own constitution, democracy, gov-
ernment and army although China 
claims Taiwan is a part of Chinese 
Republic, and that the majority of 
the populations wants indepen-
dence.

Anders Fogh has experienced 
disputes with China as well and was 
denied access to the Chinese Re-
public in 2021 due to his Chairman-
ship of Alliances of Democracies 
Foundation.

Denmark leads a so-called one-
China-policy meaning the country 
diplomatically recognizes China but 
not Taiwan.

Danish ex-PM and NATO Secretary 
General Visit to Taiwan

Anders Fogh Rasmussen 
was the Prime Minister 
of Denmark from 2001-
2009 and Secretary 
General of NATO from 
2009-2014.






