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LITTLE LIONS

Mondays and Fridays
8.20am - 10.20am
300 THB per session

All children from
birth to 2 years of age
are welcome.
Children must be
accompanied by a
Mmaximum of 2
parents or carers.

Refreshments
for adults and
children provided
each session
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PREIMPLANTATION GENETIC TESTING
FOR ANEUPLOIDY (PGT-A)

Preimplantation Genetic Testing for Aneuploidy or PGT-A is used
to identifu chromosomal abnormalities in embryos created through
IVF prior to transfer to the uterus. Transferring the healthiest
embryos can substantially optimize the chance of pregnancy,
contributing to minimized risks of miscarriages and genetic
defects with quicker time to pregnancy and reduced monetary
burden. PGT-A is highly recommended in women aged over 35,
couples who have had unsuccessful IVF cycles, women with more
than 2 miscarriages before 12 weeks of gestation and women ar
men who have family history of genetic disorders.

DRUG-GENE

PROFILE TESTING

FOR YOUR UNIGQUE GENETIC
MAKELUR

"PROMOTING DRUG SAFETY AND TREATMENT PRECISION
BASED UPON UNIQUE GENETIC MAKEUP"

Drug-Gene Profile Test is a pharmacogenomic test to identify the
role of an individual's genome in drug response. It analyzes how
the genetic makeup of people influences their response to a variety
of drugs, allowing effective and safe medications to be prescribed
while minimizing the risks of drug hypersensitivity. The test covers
a broad range of medications, e.g. anticoagulants, lipid-lowering
agents, painkillers, sleeping pills and psychiatric drugs,
anticonvulsant drugs, iImmunosuppressants and certain medications
used in cancers, heart diseases, infectious diseases, peptic ulcers
and allerguy.

BANGKOK 75
HOSPITAL &

PRECISION MEDICINE

is an innovative approach using genomic information to tailoring proactive

plan

vering well-being, prevention, diagnosis and treatment,

personalized care best suited for each individual.
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Genetic Test for

HEART
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Understand your risk.
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POLYGENIC RISK SCORE IN
CARDIOVASCULAR DISEASES

Polygenic Risk Score is a genetic
test intended to estimate the
relative risks of developing
certain heart diseases. While
taking individual's risk factors
into account, the result

is calculated according to

an individual's genctype profile
compared to the general population.
Those with higher scores are
more likely to develop heart
diseases. Therefore, to lower
the risks, lifestyle modification
is strictly indicated along with
regular screening and regular
follew-up, allowing effective and
prompt treatment whenever
neaded. This test is recommended
for people aged over 40, people
with risk factors, e.g. hypertension,
diabetes or dyslipidemia and
people with family history of
heart disease.

_For more
information
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Editorial

Welcoming new Danish

community house In

he Danish Church in Thailand opened on | March

a community house in Soi Ruam Rudi 4 in walking

distance from BTS station Chidlom. This exciting
development marks a significant milestone for the Nordic
community in Thailand, offering a space for connection,
camaraderie, and cultural exchange.

Many may fondly recall the vibrant community hub
managed by the Swedish Church in Sukhumvit soi 33,
which served as a gathering place for not only church-
related events but also a wide array of cultural and social
activities. Its popularity extended beyond the Swedish
community, welcoming individuals from across the Nor
dic region and beyond.

The significance of community houses like the one
we now have in Soi Ruam Rudi cannot be overstated.
They serve as vital centers of cultural exchange, providing
a home away from home for expatriates and a platform
for sharing traditions, fostering friendships, and support-
ing one another in times of need. These spaces play a
crucial role in preserving and celebrating Nordic identity
while promoting inclusivity and understanding among
diverse communities.

Bangkok

With the Danish Church’'s new community house,
we have an opportunity to revitalize and expand upon
this tradition of community building. Beyond its role as
a place of worship, the new house promises to be a
dynamic hub for cultural events, educational programs,
and social gatherings. Other community organizations,
like Thai Nordic Association, can and should rent space
for their activities here. So should also the four Nordic
chambers of commerce. And all the Nordic embassies
in Bangkok.

It is vital that the Nordic community in Bangkok
grabs this opportunity and supports the house. This is
urgent as the house needs to be a success fast. Let us
embrace this new chapter and rekindle the spirit of our
Nordic community and celebrate that we finally once
again have a place that we can call home.

Gregers Moller
Editor in Chief

ScandAsia is a printed magazine and online media
covering the people and businesses of Denmark,
Sweden, Norway, Finland living and working in
China, Hong Kong, Thailand, Malaysia, Singapore,
Indonesia, Philippines,Vietnam, Cambodia, Laos
and Myanmar.

Who should subscribe:

ScandAsia subscribers are typically Nordic expats
and companies from the Nordic countries living
in and active in Asia. Another group of subscribers
are Nordic people living in the Nordic countries
who subscribe to ScandAsia for personal or
business reasons.We also have many Asian
subscribers, who for a wide range of reasons are
following the activities of the Nordic expats and
companies via a subscription to ScandAsia.
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News brief

Thailand offers medical
coverage for tourists

hailand has launched a
scheme which offers tour-
ists up to 18,600 US dollars,

equivalent to 500,000 Thai baht, of
medical coverage in the event of an
accident and up to one million baht
in case of death.The new insurance
was announced by the tourism min-
ister of Thailand, Sudawan Wangsu-
phakijkosol, on |5 February 2024.

The scheme covers tourists in
Thailand from | January 2024 and
will initially run until 31 August 2024.
Tourists can claim the compensation
within |5 days of their accident and
the compensation is expected to be
paid |5 days later Thailand allocates
50 million baht to the campaign.

The government also under-
lines that accidents caused by neg-
ligence, intent, illegal acts or risky
behavior will not be covered by the
scheme.

According to Sudawan Wang-
suphakijkosol the campaign has the
aim to assure tourists that traveling
in Thailand is safe. It is especially tar-
geted towards young backpackers
who make out a large part of the
tourists in Thailand.
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Documents for applying for the
compensation should be submitted
to the Provincial Tourism and Sports
offices or at tourist assistance cen-
ters in Bangkok. Tourists should reg-
ister on the Thailand Traveller Safety
website.

The medical insurance will cov-
er both tourists who have obtained
a tourist visa before their arrival
to Thailand, as well as all tourists

who have received a visa on ar-
rival — which is typically the case for
tourists coming from the Nordic
countries.

Ms. Kantara S. Olofsson, Public
Relation & Communication Coor-
dinator of the Tourism Authority of
Thailand (TAT) Stockholm Office,
explains that the key to understand-
ing the coverage of the scheme is in
this sentence from the announce-
ment:

“Foreign nationals with valid
passports with tourist visas visiting
the Kingdom of Thailand between
I'st January — 31st August 2024. Ex-
cept in the case where a visa is not
required for certain types of aliens
in special cases, this must be for the
purpose of not pursuing a career
or earning income or have behavior
that shows that they did not come
here mainly for tourism.”

“People with a visa on arrival
with a purpose of traveling are in-
cluded. People who are on any type
of tourist visa are included. [Howev-

er] people who came to work and
earn income - even if they have a
tourist visa - are excluded,” she says.

Ms. Kantara S. Olofsson added
that the Ministry of Tourism and
Sports had informed her that any
long-stay visa (including Non-Immi-
gration Visa) are excluded from the
scheme.



News brief

Foreigners owe Malaysia large sum

of money

oreigners owe the Malaysian
Fgovernment the sum of RM100

million in unpaid medical bills.
The foreigners owing the money
are spread across 38 countries. In
Southeast Asia major countries are
India, Myanmar and Indonesia. Out-
side Southeast Asia the countries
include both Finland and Sweden.

The Malaysian government ex-
plains the unpaid bills with varied
reasons. Some are basically owed
by people who just disappear after
treatment, promising to pay laten
Some patients are also unregistered
refugees who are afraid of getting
deported.

“Treatment was given to them
based on principles of human rights
and compassion, even if their sta-

tus is dubious or they are undocu-
mented immigrants. Despite their
registration and deposit payment,
they refused to settle the bills. Their
excuses include lack of funds, prom-
ises to pay later, or simply disappear-

ing," said a source to the media New
Strait Times.

The amount has been con-
firmed by health director-general
Datuk Dr Muhammad Radzi Abu
Hassan.

Our World.

ASIAN TIGERS
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Full house at Danish Info-meeting

In Bangkok

anes Worldwide and Dan-
’cham had sold all 60 seats
for the information meeting
for Danes in Bangkok on Wednes-
day 7 February —“but we could eas-
ily have been a hundred people here
tonight,” said Thailand Representa-
tive of Danes Worldwide, Marianne
Edelmann Kruger in her welcome
address. “That’s how many we have
had to turn down!”

The limitation was the size of
the living room at the residence of
the Danish Ambassador H.E. Mr. Jon
Thorgaard. But maybe in the future
these meetings would be held more
frequently, Mr. Thorgaard said, be-
cause the embassy had noted the
apparent need in the community
for briefings like this on the latest
rules and regulations. The Ambas-
sador also introduced Consul Den-
nis Blicher who this spring will take
over as Head of the Visa Section at
the Embassy, an area he has prior
experience with from the Danish
Embassy in London.

Also Dancham Secretary Gen-
eral Michael Andersen welcomed
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the many participants, sharing
among other things his hands on
experience with the surprising issue
that Danes have to obtain a new
Thai driving license if they loose
their Danish license while living in
Thailand — you cannot get a new
Danish one unless you move back
to Denmark.

From Danes Worldwide, the
welcome speech was held online
by Secretary General Michael Bach
Petersen. He explained about the
key deliveries that a membership of
Danes Worldwide provides but the
meat of the evening was delivered
by Lisbeth Kjersgaard, legal advisor
for Danes Worldwide.

Lisbeth Kjersgaard explained
in simple and clear slides the rules
and regulations regarding issues
of particular interest to Danes in
Thailand: keeping or re-applying for
Danish citizenship, family unification
in Denmark, driving license issues,
pension issues and higher education
in Denmark.

If the participants paid at-
tention, it would be hard to find a

Hetention = the 22 year
.

st 1

question that she had not already
covered. That saved a lot of time in
the half hour set aside for Q&A.The
questions were drilling into specific
situations and she had also clear
advice in these cases.

The meeting started at 6.30
pm after half an hour for snacks and
drinks and ended on 9 pm.

“What an excellent presenta-
tion — the rules are actually not that
complicated,” was a frequent remark
as the participants left the Embassy
shortly after 9 pm.



News brief

Finnair experiments with weighing

passengers

The airline Finnair started a
voluntary weighing policy at
departure gates Monday the
5 February 2024. At Helsinki Airport
passengers were asked if they would
like to get weighed before entering
the airplane.

Finnair started this experiment
to better estimate the weight of its
plane's cargo before takeoff. The
experiment was very well received,
and to the airlines surprise, it already
had 600 volunteers by Wednesday.

“Our customers have taken it
really positively so far We've been
quite surprised by people wanting
to take part”, says Suvi Aaltonen, a
Finnair spokesperson to the media
The Guardian.

The airline insists that passen-
gers are not being penalized for their
numbers on the weighing scale, and
that the numbers are kept discreetly.

Those who agree to take part
are thanked for their efforts with a
small gift of a reflective baggage tag.

The weight of the passenger
and their hand luggage is saved as
one number. The weigh-ins are set
to continue until May, and will even-
tually be used for aircraft balance
and loading calculations from next
year and until 2030.

Stable Lodge
PHotel

39 Sukhumvit Road, Soi 8, Bangkok, Thailand.
Tel: +66 (0) 2653 0017 Fax: +66 (0) 2253 5125

Email: hotel@stable lodge.com www.stablelodge.com
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News brief

Chinese energy buses successful
in Kirkenes' arctic climate

ay up north, in the Nor
wegian town of Kirkenes,
Chinese energy buses

will now be driving on the icy roads.

The buses have been constructed

by Yutong Bus Co., Ltd., specifically
to withstand the cold climate of the
Arctic Circle. The buses will serve as
public transportation for the people
of Kirkenes.

The battery thermal manage-
ment system and electric control
technologies make the car suitable
for the harsh conditions. The tech-
nology has been proven to work
even when the temperatures are
drastically below zero.

The success of the energy bus-
es serves as a beacon of hope for
environmentally friendly transporta-
tion modes in other regions, where
harsh weather conditions pose a
challenge.

Source: bnnbreaking.com

Danish Carlsberg wants to focus
on Asian market

The Danish brewery Carlsberg
wants to focus on the ex-
panding market in Asia, spe-
cifically in China, Vietnam and India
in their 2027 plan. The company
wants to accelerate their growth
with 4-6 % of their turnover, com-
pared with 3-5%, which was the
earlier goal.

According to Carlsberg, the
company will also focus on Beyond
Beer, meaning cider, seltzers and
alcohol free beer. Furthermore, the
brewery wishes to better the sys-
tems and processes in place.

Source: fodevarewatch.dk
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News brief

Flectrolux closes regional HQ

N Singapore

he Swedish company Electro-

‘ lux, mostly known for creating

Swedish home appliances, will

shut down their regional headquar-
ters in Singapore in May 2024.

It has been stated by sources
that this primarily will affect the re-
gional employees, who will be laid
off. Although a handful has been of-
fered relocation packages according
to the media The Star.

Electrolux’s director of com-
munication for Asia-Pacific, Middle
East and Africa (Apac and MEA)
transformation, Samar Refai, com-
mented to The Star:

“The imminent closure of Elec-
trolux’s regional office in Singapore
ultimately means that we will need
to part ways with some of our re-
gional employees. Those who are
impacted are offered the maximum

level of support, during the upcom-
ing transition period, and are treat-

ed with utmost respect,” said Refai,

without adding more detail
Electrolux says that the shut-
down has been known internally in

the company since 23 December
2023.They also add that the Apac
and MEA commercial leadership will
relocate to Bangkok.

Source: www.thestar.com

Furope Installs huge amount
of Chinese solar panels

uropean Union countries in-
== stalled 40% more solar pan-
els in 2023 than the year be-
fore. The main supplier being China.
There are some cases where 95%
of the solar panels were imported
from China according to Energy
Agency's data.

The massive presence of China
on the market however makes it
very difficult for green energy cor
porations locally in Europe.

The European countries are di-
vided on how to react to this prob-
lem. If the import gets turned down,
then it might kill the rapid expansion
of green energy.

Source: www.channelnewsasia.com
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Emma Broms, Business
Sweden Malaysia:

Great optimism,
towards green transition

“Pioneering the possible”
Is what Business Sweden
Is doing in Malaysia under
the leadership since 2022
of Trade Commissioner
Emma Broms.

By Joakim Persson

s Emma Broms is an economist educated

at the School of Economics in Stockholm,

Sweden, who began her career, within

communications, in the start-up world.

Her role in Malaysia has seen her not
only returning to her second stint with Business Sweden,
but also to the Far East.

During her childhood, Emma spent some years in
Hong Kong and she has worked as a project leader at
Business Sweden in Sydney.

“After a number of years in other companies in
Stockholm, | am back at Business Sweden and incredibly
happy about that, especially to be in Southeast Asia, and
particularly in Malaysia. And | have my husband and three
children with me,” she begins.

She also shares that the family has moved with her
to Kuala Lumpur and the children are all having a blast in
school. Emma’s husband spends, aside from housework, a
lot of time on doing medical research for his thesis work.
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China Plus One

Her enthusiasm for Asia she explains as follows: “I've
had a keen interest in this region ever since my years
in Hong Kong when | was around | |-12 years old. That
opened my eyes to the region. | have since returned on
apprenticeship and school projects during my university
studies. Now, it feels great to be here again and precisely
during this period is also good timing, coming out of the
lockdowns. Also, lots of Swedish companies have their
eyes on Southeast Asia, as they are reviewing their value
chains.”

“China is still an enormously important and large
market for Swedish international companies, but those
are spreading out more. Regardless of the market, you
may not want to put all your eggs in one basket. We
believe that Malaysia is one of those countries that will
in some way benefit from it. And we have seen that hap-
pening,’ she elaborates on the ‘China Plus One’ strategy.”

Higher profitability for Swedish Companies also
indicates, states BS, a very strong recovery and it show-
cases Malaysia's growth potential to Swedish companies
looking for alternative production locations or business
opportunities outside of Greater China or other typical
focus markets in Asia.

"We see especially positive signs from consumer
companies, where 80 per cent of the respondents were
profitable,” says Emma.

And Malaysia’s foreign direct investments (FDI) has
kept on growing during 2022 and 2023, including plenty
of Swedish projects happening (several production plants
were opened, such as by Vinda, MdInlycke and SIBS) and
more under way. In 2022, the amount of net inflow FDI
in Malaysia amounted to approximately |7 billion U.S.
dollars.



The overall business-
friendly climate and
having access to
well-trained staff are
favourable factors in
order to invest here

Manufacturing in Malaysia
Malaysia continues to be a very promising in-
vestment destination and priority for Swedish
companies, covering everything from indus-
trial manufacturing, logistics hubs, and ware-
houses to consumer products.

“We can see new companies entering
Malaysia from Sweden and for those already
present it's more about expanding your busi-
ness here. We've seen a great deal of interest
from Swedish companies in locating their man-
ufacturing here and we have been involved
in several openings of new factories, so for
us it's about being able to assist with that
type of relocation.”

“It's also due to a great interest in this
region — which we are also seeing in the
neighbouring countries,” she continues.

“The overall business-friendly climate
and having access to well-trained staff are fa-
vourable factors in order to invest here,” she
adds and elaborates: “For production and sourc-
ing, it's more about being able to have trained
labour and cost efficiency. You find a good balance
between well-educated staff and more cost-effec-
tiveness than having the production in Sweden. You
have good logistics, with a well-developed infrastruc-
ture, including several deep sea ports in west Malaysia,
and also with 5G being rolled out through a country-
wide network. So it's a very strategic location, and with
a relatively good business climate, that all in all makes
Malaysia an attractive market.”

March 2024



As a Swedish
multinational you
have to live up to
the sustainability

requirements regardless
of the market you are in.

It should however be pointed out that access to
skilled labour poses challenges (though less so for com-
panies that have been present for a long time, shows the
survey). “Due to Covid-19 there was a stop to foreign
labour on all fronts. And this is lagging behind a bit. It's
also a balancing act of attracting FDI and local jobs. But of
course there is a shortage of foreign blue collar workers,
and as with all other markets, there is fierce competition
for certain categories of skilled labour;” comments Ms.
Broms.

Regional interest

“You often look at what your needs are, what your per-
spective is and what type of manufacturing it is. There's
no one size fits all, but Malaysia has a well-deserved and
growing status as an attractive country to both source
from and locate manufacturing in. For Swedish clients it's
often about looking at two or more markets at the same
time and comparing; so the scope is then a little wider
than just Malaysia.”

“Our offices in the region have very close coopera-
tion, partly in exchanging experience and a large part of
our business is that we work with consulting projects,
market analyses, partner searches, M&As etc. It's clear
that Malaysia is interesting among the companies | meet,
but the region is also interesting for them.Thus, there's a
super concrete collaboration that can look different from
project to project in terms of markets.”

“And, we who are managers of the offices in the
region also conduct collaboration through regional man-
ager Emil Akander, who works tactically and strategically
at this level,” Emma shares.

Competitively, BS' survey points to how Malaysia's
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geographical location within the Indo-Pacific region — sur-
rounded by economies with a high growth rate and its
sustained track record of good ease-of-doing-business
metrics — provides a promising economic outlook for
the future and credibility to Malaysia’s target as a regional
trade hub and its transition towards becoming a high-
income nation.

Pioneer the possible

“Even excluding growth, there is incredible activity here.
And | sense great optimism. Many companies feel that
Malaysia is heading in the right direction, both in terms
of the business climate and also within an issue that we
work a lot on and which is incredibly important around
the world: sustainability and the green transition. Within
this there is also huge activity on the part of Malaysia,
with super commitment and desire to move forward —
something that the Swedish companies also view very
positively. Because as a Swedish multinational you have
to live up to the sustainability requirements regardless of
the market you are in.”

To this end, BS has launched a programme and car-
ried out a number of activities focusing on cooperation
between Sweden and Malaysia on green transition under
the slogan ‘Pioneer the Possible’ (an initiative from Sven-
ska Institutet used globally by Swedish agencies).

Malaysia's twelfth development plan has ‘advancing
sustainability’ as one of its themes, including ambitions to
develop green mobility solutions and to increase renew-
able energy generation.

"Becoming carbon neutral by 2050, which is one of
the most ambitious targets of its kind in the region, and
their optimism in this area, is something Swedish com-
panies can capitalise on. Malaysia's eagerness to become
more sustainable is further evidenced by the fact that
they have, since 2010, had the second lowest increase in
greenhouse gas emissions in the Asia-Pacific,” states the
BS survey.

Here, digitisation also plays its part.“This has to do
with the fact that the manufacturing sector is so big in Ma-
laysia, accounting for a huge part of the GDP So if you can
make this sector not only greener through automation
and digital solutions, but also more energy-efficient, you
can come a long way. So this platform works with three
themes: green mobility and transport; green production;
and sustainable urban development,” explains Emma.

And involving the businesses in this is a must: “We
have a number of companies that have been involved
from the beginning, who are the main partners of the
entire programme. Then it's a matter of finding chal-
lenges and, above all, solutions for those challenges. That's
where we will create change - where companies talk to
companies and you have policy makers partaking in the
discussions. But it is incredibly important for us when we
do this type of activity that we have companies that act
as co-creators.”

The whole of Southeast Asia is also lagging behind
on reaching the 2023 development goals, not least due



to the years with Covid-19, while there are immense
opportunities.

“That's why we're investing in that area now, and of
course it's both about getting the opportunity for Swed-
ish companies to sell their expertise and their solutions
and products, but it is also about a purpose from Business
Sweden that we have this approach around the world;
that sustainability is now part of our purpose — being
one of the reasons why we exist. There are opportunities
above all to collaborate and hopefully help to influence
development in the right direction, but of course also for
Swedish companies to have the opportunity to be the
driving force in that matter”

5G opens up vast opportunities

Other opportunities also connect to Malaysia's world-
leading implementation of 5G. “This can attract more
Swedish digital companies, using Malaysia as a test bed.
And Ericsson themselves are doing fantastic work there
as well. | think the 5G implementation can open up vast
opportunities for Swedish companies,” states the trade
commissioner.

The survey highlights this concerning “Swedish
companies with a unique value offering, good partner
relationships, and a local presence”.

“Whether it's about green transition, digital solu-
tions or about the health sector - which is often also
digital —it's clear that there is a desire for Swedish innova-

tion in a market like Malaysia, which has a growing middle
class and a high GDP per capita compared to many of
the neighbouring countries, so there is great potential, of
course for B2B companies, but | also think on the con-
sumer side, where IKEA and H&M are existing examples.”

“l would like to see more innovative new Swedish
start-ups here. | think that Malaysia deserves to be better
known in Sweden. | hope to contribute to that as much
as | can as well”

As facilitation BS offers business incubators opera-
tions: “This is a service where we help Swedish compa-
nies with a very hands-on approach, such as starting a
company, helping with employment and personnel also
on an ongoing basis, finance and controlling, and to get
started. So it's an incredibly good option for those who
want to enter the market quickly.We create a lot of value
by enabling such a hit-the-ground-running service.”

The result of the survey is one of the tools used
in promoting Malaysia’s opportunities to Swedish stake-
holders.

“We reach out to Swedish companies in different
ways. They contact us and we also reach out - if we iden-
tify that there are opportunities within a certain sector or
branch, we make certain efforts to reach out to related
companies and tell them about the chances in Malaysia. It
can also be in the form of webinars,” ends Emma.
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Dane Invests In hew
Wine Bar in Chiang Mal

A new wine bar, Ming

Muang Eatery and Wine Bar,
opened on the 6 March In the
Somphet Ming Muang Market
in Chiang Mai. The owners
are Danish Sgren Barnak

and his wife Phatpreeya
Napapiromchot.

By Leerke Kobberup
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s | make my way among the booths in

the Somphey Ming Muang Market | spot

Seren Barnak. He is busy supervising the

construction workers, making sure that

everything is perfect. When he sees me,
he quickly cleares a small seating space for us among the
construction materials.

Sgren Barnak is 54 years old and has a degree in
sociology from Roskilde university in Denmark, but has
been working in the golf industry for years. Now he is
investing in a small wine bar in Chiang Mai.

A spontaneous decision
“We plan to open next week, but it is difficult to make
sure everything is done right. The language barrier re-
ally can be difficult in these situations,” he explains as he
describes the difference between the three headed and
two headed electrical sockets.

Even though the language barrier creates issues it
is clear that Sgren is not new to Thai culture. However




there was a time when Thailand was more a vacation
location than a home.

Years ago when Sgren Barnak got divorced, he had
a choice to make. He always loved to travel, but was it
too late? Should he just buy a house and settle down in
Denmark?

“| figured, | could buy a house and settle down in
Denmark later on, if it was still on my mind,” he explains.

Luckily he had the option of working remotely
which gave him the opportunity to travel all around Asia.
And lucky that he did because on a market in Chiang Mai
five years ago he met his new wife Phatpreeya Napapir-
omchot, nicknamed Phat.

“| saw her smile, and | was sold,” Sgren says while
looking at Phat.

She is getting instructed on how to use the new cof-
fee machine that just got delivered a few meters from us.

Sgren and Phat got married this October; and have
been trying to figure out an endeavor together ever since.
Initially they wanted to open a restaurant, Seren explains,
but they weren't sure how exactly to make it happen.

An Eatery and wine bar
While searching for a space for their restaurant, Seren
and Phat were drinking wine, they realized that there

I am the kind of person
who believes that
anything is possible

really weren't that many wine places in the Old Town of
Chiang Mai.

“It just seemed like a better idea. Then we didn't
need that big a kitchen or the long hours cooking,” Seren
Barnak says.

Also, Sgren explains they expect the wine bar to
attract some of the faculty from the university in the city.

Of course Sgren is excited to see how it is going to
go.Will people come and buy? but he follows his concern
with a characteristic about himself:

“l am the kind of person who believes that anything
is possible”

An investor, not an owner

The winery is something for Sgren and Phat to do to-
gether. However, due to labor laws in Thailand, Seren can't
actively be involved in the running of the establishment.

“Officially, Phat will own and handle the daily run-
ning of the place,” he explains.

That however doesn’t diminish the pride and joy in
Serens eyes when he shows me around explaining the
plans for the interior design.

The design is a mixture of Thai and Scandinavian
design. With the new wooden furniture and the original
floor tiles.

Sgren is going home to Denmark in a couple of
months, but ideally the dream is that at some point he
won't have to leave Chiang Mai and the life he is slowly
creating for himself here.
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Finland’s Ambassador
to Indonesia, Pekka
Kaihilahti, shares a
multifaceted insight
into Finland’s role
in Indonesia and
the country’s new
capital project. This
comprehensive
discussion explores
the complexities

of international
cooperation for a
greener future.

By Miabell Mallikka Smedegaard

Finland’s role in the new
Indonesian capital

eflecting on his role, Ambassador Kaihilahti
traces his affinity for the region, fueled by
academic pursuits and language skills.
“I've done a lot of work with Asia over
y career;’ he notes. Revealing his proficiency
of the Chinese language and a master’s thesis focused on
Asian cooperation.

The Ambassador’s long-standing interest in South-
east Asia finds its roots in early exposure to events like
the Vietnam War. Adding a personal dimension to his
diplomatic journey.

Kaihilahti shares his enduring passion for Southeast
Asia, expressing a long-time desire for a posting in Indo-
nesia. His observations on Indonesian culture highlight
its syncretic nature — absorbing influences from various
religions.

“The way they have absorbed influences from all the
other religions is very interesting,” he reflects.

Taking part in the “New Capital
Project”

One of his latest tasks as the Finnish Ambassador to
Indonesia, has been to further Finnish business interests
involving the construction of a new Indonesian capital.
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Ambassador Kaihilahti underscores Finland's active par-
ticipation in Indonesia’s new capital project. Positioning
the country as a specialized partner committed to shar-
ing expertise on sustainability.

“We've been recognized as a knowledge partnen,
sharing our experiences and best practices to facilitate
their goals related to sustainability and green aspects of
the city,” Kaihilaht affirms.

The emphasis is on decentralizing Indonesia’s eco-
nomic gravity away from Jakarta, aligns with Finland’s
commitment to sustainability.

Sustainability in Southeast Asia

The Nordic focus on sustainability reflects the Ambas-
sadors work in Southeast Asia. Discussing the challenges
of balancing sustainability goals with economic consider-
ations in a developing country as Indonesia — acknowl-
edging the need for cost-effective solutions.

“We all prioritize the green transition as one of our
key sectors. It presents a twofold challenge to us, impact-
ing everyone involved in renewables,” the Ambassador
explains — highlighting a shared Nordic goal.

Kaihilahti not only credits a shared Nordic vision
for the more sustainable solutions in the region. He also



acknowledges the role of his predecessors who founded
the groundwork.

“If something positive takes place during my ten-
ure here, the seeds have most likely been sown by my
predecessors,”’ the Ambassador says with a sympathetic
humility.

How Finland can contribute to a

greener future

The Ambassador further emphasizes the significance of
state-of-the-art products. Highlighting Finland's dedica-
tion to advancing technology while ensuring ecological
sustainability.

“We possess cutting-edge products and solutions,
technologically speaking,” the Ambassador shares with
pride in his voice. He then mentions different Finnish
projects — among them technology aimed at reducing
energy waste.

“One of many sustainable projects we've been try-
ing to pioneer here is smart grids,” he shares.

In Finland, smart grids play an essential role in
advancing the efficiency and sustainability of electricity
distribution. The goal is to integrate renewable energy
sources, optimize energy usage, and contribute to global

grid modernization initiatives — like the Ambassador
strives to do in Indonesia.

Collaboration and competition
among the Nordics

Despite the cooperative spirit among the Nordic embas-
sies, all located in the same office building in Jakarta, Kai-
hilahti acknowledges the competition among the nations
as well. Especially among the Nordic companies.

“Often, companies find themselves competing with
one another. Not only on a national level but also as rivals
within the same industry,’ he notes.

However, he underscores the presence of Nordic
collaboration, along with the importance of European
Union membership in facilitating joint efforts in trade
relations and negotiations with Indonesia. This along with
a shared community among the Nordic nations in the
form of NordCham, Indonesia.

Overall, the interview with Ambassador Kaihilahti
underscores the importance of international collabora-
tion for shaping the future of nations and fostering a
sustainable path — and hopefully a greener new capital in
Indonesia. Build with the help of Finland, and the Nordic
country's sustainable solutions.
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of a Self-Made Real Estate
Entrepreneur in the Heart

of Bangkok

It started as nothing and suddenly it was
everything. The real estate company
Amazing Properties has the knowledge
of being local as well as the experience
of being new to Thailand.

By Leerke Kobberup

‘ ‘ t all started with a short
holiday to Thailand, where |
fell in love with the country,
its people, hospitality, and
the weather”

It was the beginning of 2009,
and Gerwin van de Velde wandered
the streets of Bangkok looking for
clients as a stranger. Not knowing
anyone. Nothing but business cards
and a map in his hand. Hoping that
Bangkok could be his new home.
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Gerwin van de Velde had just
arrived as a certified real estate
agent from the Netherlands and
was trying to set up his Real Estate
Business “Amazing Properties” in
Bangkok.

Dividing his time between
searching on Craigslist for potential
renters and giving his name cards to
every real estate owner he met. He
saw the potential to turn this into
something big.

“It was very tough in the begin-
ning. | didn't know how it would go,
so | kept my house in the Nether-
lands just in case. But, | had to try".

Old-school networking

with a twist

"l wanted to stand out. Make sure
that people remembered me, so |
made gold-colored name cards with
a scent” Mr. Gerwin says.

Today the business has been
thriving in Bangkok for |5 years.
Making sure people remember the
company is still very important to
Mr. Gerwin who now mainly handles
the marketing side.

“Nowadays, the real estate in-
dustry in Bangkok has become highly
competitive, with a growing influx of
real estate agents joining the market
on a daily basis,” Mr. Gerwin explains.

“Amazing Properties” have
been present for a long time in the
Bangkok real estate market. They
pride themselves on their reputa-
tion being established through trust
and loyalty from their customers,
who continuously refer new clients
to them.



“Our aim is always to secure
the best deals for our clients. This
upholds the value of honesty, ensur-
ing that our clients are fully informed
about any pertinent information,
even if it may pose challenges in
closing the sale.”

Still standing out
today

In the beginning, Amazing Properties
gladly accepted all kinds of prop-
erties that were brought to them.
Today they are more selective on
the properties they list, as they are
primarily focused on the Sukhumvit
& Sathorn areas.

One of their main passions is
finding exactly what the client needs.
They specialize in pet-friendly apart-
ments, family-friendly apartments
and commercial properties. They
also offer the option of finding an
apartment with specific features
such as a private pool or garden.

Their customer base com-
prises multinational corporations,
embassies, expat families, as well as
local Thai individuals, many of whom
are proud pet owners.

Link to portfolio:
https://lamazingproperties.org/portfolio

Creating a new home

in a strange city
Mr. Gerwin consistently enhances
the website with new features, mak-
ing it effortless for renters and buy-
ers to discover their ideal property.

“Everyone has different re-
quirements and therefore we have
implemented a refined search with
a filter function to find your ideal
home with ease”

From detailed floor plans to
immersive 3D walkthroughs and
captivating fly-through videos, they

offer many tools to help customers
envision their ideal living space. You
also have the option to measure
walls, making it easier for customers
to plan and decorate their apart-
ments with their furniture pieces.

Today, Mr. Gerwin van de Velde
is no longer a stranger in this vibrant
city. With his outstanding reputation
at Amazing Properties, he has truly
found his place. The Netherlands
seems like a distant memory now, as
he can't imagine going back.

Read more in link:
https://amazingproperties.org/
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Young Danes involved
IN Serious van accident

INn Thailand

hirteen Danish citizens were involved in a
serious bus accident in the Mae Hong Song
province in northern Thailand Thursday night
8 February 2024.

The 50-year old Thai bus driver, Bara-
mee Panyajachaiya, was killed and three of the Danish
passengers were seriously injured in the accident. The
involved have been brought to the hospital. The Danish
citizens are allegedly between |19 and 25 years old.

The driver lost control of the vehicle in a curve, and
the van fell |5 meters down into a ravine, rolling over
five times before it came to rest against some bamboo.
The group was on their way to a Full Moon Party in Pai.

The Danish Embassy in Bangkok was alerted to the
situation and rushed to provide consular assistance.

A week later, four of the thirteen young Danes,
who were injured in the bus accident, were ready to
fly home by commercial flight.

According to Sune Vibits, Country Manager
for Denmark of Falck Global Assistance, the young
Danes are still mentally affected by the accident and
therefore they will not fly home by themselves. Par-
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ents of some of the injured flew to Chiang Mai ear
lier this week, and will now fly back home with them.

Initially it was announced that some of the
Danes were seriously injured and some were even
in critical condition. But now all of the patients are in
stable condition and it is expected that the remain-
ing nine Danes will also be able to fly home within
the next couple days. It is uncertain whether they
will fly by commercial flights or air medical services.



Emil and Maja changed
travel plans to avoid
‘Death Curve’

By Charlotte Nike Albrechtsen

he night market in Chiang Mai was bustling

as Maja Deli¢ and Emil Kidmose made their

way through the array of food stalls. The

smell of spices, fish and smoke from the

grill filled the air When Maja checked her
mobile phone she realized that her mother had called
and texted her a couple of times. She finally called back
40 minutes after her mom’s first call and heard the relief
in her mother’s voice, answering from the other end
of the world.

The news had just made headlines in Maja and Emil's
home country Denmark: a minibus driving from Chiang
Mai to the popular tourist destination Pai fell down a ra-
vine, leaving the |3 young Danish passengers hospitalized
and the Thai driver dead on 8 February 2024.

Maja’s father told her he couldn't work as he was
sick of worry. Her not picking up had her family thinking
the worst had happened — that their daughter had been
a passenger in the crashed bus.

The two Danish friends, 20-year-old Emil Kidmose
from Brgndby and 20-year-old Maja Deli¢ from Frederiks-
berg, have now changed their travel plans to avoid the
route between Chiang Mai and Pai.

“We asked ourselves, is it worth it?”’ Maja Deli¢ said.

According to the Mae Hong Son Tourist Police,
which was initially the responsible police department
for the case, the curve where the bus crashed is known
as the "death curve” by locals. Thailand has one of the
highest number of annual traffic accidents, killing around
20,000 individuals on the roads and injuring a million in
2023.

Maja and Emil could easily have been on that partic-
ular bus from Chiang Mai to Pai.This specific path through
Northern Thailand is a typical trip for backpackers and
other young travelers coming to Southeast Asia for the
white beaches, vibrant night markets and adventure.
Many tourists take the route from Chiang Mai to Pai to
Chiang Rai and then take a boat to Laos. The two Danes
were supposed to meet in Thailand on 3 February 2024,
but they got delayed three days, meaning Emil and Maja
could have been on the crashed bus, if everything had
gone to plan.

Maja had been warned by other tourists about the
route and many had called it both chaotic and scary. They

advised her to split a taxi to climb the slopey mountain
side. The same can be seen in the Hostelworld app,
where backpackers ask if others going to the same desti-
nation are willing to take a car together in order to avoid
the notorious mini busses.

Emil had traveled with some Danish girls in Indone-
sia, and they went to Chiang Mai before him and were
in Pai when it happened. Emil was worried about them
and texted them, but luckily nothing had happened. Emil
and Maja both agree it hits closer to home, when it is
fellow countrymen that are involved in accidents like this.
Especially because it worried their families.

Both young Danes say they are not considering go-
ing home after hearing about the accident. Emil's parents
said he shouldn't let this affect his and Maja’s trip. Maja’s
father was a bit more hesitant and told her multiple times
to be cautious. But nothing can deter the two young ad-
venturers from finishing their trip, which for both of them
will last around three more months.

“Full speed ahead”, Emil said and laughed.
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After only one week on the job, ScandAsia assigned its two new
interns to report from the accident in Chiang Mai.

By Charlotte Nike Albrechtsen and Lzerke Kobberup

bus accident in Chiang Mai on 8 February
sent |3 young Danish citizens to the hos-
pital. They had been traveling from Chiang
Mai to Pai.

When our boss asked us if we wanted
to go to cover the accident, we eagerly agreed to go, fu-
eled by our desire to learn and create journalism. Not
thinking of the fact that we had only just finished our first
official week of working at ScandAsia, and that this was a
very serious and emotional event to cover for someone,
who isn't that experienced.

However our curiosity and perhaps naivety con-
quered, and we caught the last night bus to Chiang Mai.
No reclining seats, but a heavy amount of air conditioning
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set the tone for our | | hour long drive.

Before we even arrived certain questions started
to appear. We had been contacted by a Danish media
corporation, and they had said that they would cover our
expenses, if we could provide them with some content.
What was actually our plan? Should we just go to the
hospital and hope to bump into someone!?

Completely new in the game

We arrived at 9 in the morning, and quickly checked our
bags at a hostel close to the hospital where the Danes
were hospitalized. We had reached out to the young
people involved in the accident on social media, but we
didn’t want to pressure them too much.



They had just experienced something traumatic.
Some of them were seriously injured, others had carried
their friends out from the crashed bus, while realizing the
driver had died. How do you get a statement from the
victims, like a good journalist would, and at the same time
not overstep any ethical boundaries and remain empa-
thetic to their situation?

Being at the hospital didn't get us very far in get-
ting an interview with the injured as we were politely
nudged to leave in proper Thai manner and later again by
the representatives from the Danish Embassy in a more
direct way.

A New Angle

We weren't getting anywhere. Frustrated and sleep de-
prived we tried to think outside the box. How could we
contribute? What did we have access to that the Danish
media didn't? And suddenly it hit us.

When you stay at a hostel, as we did, you can auto-
matically join chat groups for other travelers staying in the
same area as you. This is usually used to find people to
party with or maybe to split a cab. Regardless, we decided
to throw a message in the chat about the accident. Maybe
there were some Danes who wanted to talk about the
accident with us.

This resulted in a video interview with two young
Danish travelers, who decided against going to Pai after
hearing about the accident. Exhaustedly we sent the con-
tent home. Happy that we had something to show for on
our first day in Chiang Mai.

A different journalistic culture

We tried many different approaches in Chiang Mai. Sitting
outside the hospital for hours, finding other backpack-
ers, driving to the local tourist police station, only to be

sent back by the complexity of Thai bureaucracy. It was
explained to us that we first needed to talk to public
relations at city hall to get permission to talk to the local
police station and that we needed to bring a piece of
paper proving our legitimacy as journalists and actually
it would be better to send an email and wait. We even
spent a morning at Chiang Mai City Hall, but no progress
was made.

We went to the Chiang Mai bus station, where the
minivan had left for Pai, to talk to the colleagues of the
deceasedThai driverWe tried talking to the workers with
our best google translate capabilities. When we asked
about the working hours a supervisor came over saying
to call the company’s main phone number. But no one
answered the call.

We realized being a journalist is different in Thailand.
Language barriers kept us away from the local stories
and bureaucratic hurdles blocked us from getting official
statements.

“We haven't officially been working as journalists for
more than a week”, we kept telling ourselves.

We went to Chiang Mai to experience the authentic
experience of being in the field as a journalist in a situa-
tion of crisis, and we certainly got it. However, we were
grateful to be together and not alone, as it made reflec-
tion more natural.

It was a difficult and educational experience. It felt
as if we worked non stop the three days we spent in
Chiang Mai, and in the end we had very little to show
for it. But hey! We are new in the game, and we learned
a lot. Next time we get thrown into a new situation we
will be more prepared. And at least we learned that we
have the will to create.
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have been a Facebook member for years and |
have always enjoyed it and still do. It has brought
me long lost friends back, it has reminded me about
birthdays and sometimes, published postings have
made me crazy.

For me, it's very important only to publish what |
can stand up for and | think | have been doing it from the
beginning.

| enjoy making my comments on some postings, and
| have plenty of times got into a bit of heavy arguing with
people | don't know, when they have found me totally
wrong in my opinions. | like that and | don't mind when
they try to prove me wrong, sometimes with very rude
comments.

l,and many women with me, receive friend requests
daily from men telling me they want so much to become
my friend, but unfortunately their friend request doesn't
come through.“Can you please add me as your friend?”

Normally these men claim to be surgeons, working
for the UN, or engineers working on an oil rig at sea, or
highly ranked military officers posted in Yemen, Afghani-
stan, Syria or Somalia.

Most of them pretend to be a widower, their be-
loved wives have died of cancer, in car crashes or just
disappeared. Many of them have a child or even several
children.
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The men normally look very handsome and mascu-
line on their profile photos and they can't wait to find a
kind, loyal, supporting wife and stepmother to their much
beloved children, who are mostly in boarding schools or
alone with only a nanny.

Sometimes you notice how they let Google do the
translating into English and when you point it out, the
most common answer is; “But honey, I'm texting so fast,
so it's natural to make mistakes.”

You can only laugh.

| have made it a bit of a game to text back these
men, and it's so interesting to see how they proceed and
how they are trying to convince you that they just adore
you and can't wait for their contracts to end so they can
come to meet with you.

| have had men sending me photos of the most
elegant apartments or villas, asking me “Honey, do you
like my furniture and decorations?” or “When we move
together, you can of course, change it to your taste if
yours is different from mine.”

| must say, some of them have a great taste when
they search for the right images. Once, | was texting for
months with an engineer, who was working for many
years on an oil rig. He told me at an early stage that he
has a wonderful daughter, studying robotics in Hong Kong
and that she, who had never heard about me, would love
for me to become her stepmom. Of course, here you
have to smile.

In a way, | admire how they put their stories together.
It needs lots of fantasy.

Sometimes it takes months before the question
comes; “Honey, as you know, I'm in the middle of the sea
and | have trouble transferring money from here. Could
you please help me out? | will, as soon as | come to see
you honey, pay you back with interest.”

The most common request | have received is to
help pay the fee for the boarding school. I'm often won-
dering how many other women they have sent these re-



quests to after a while of texting? | can imagine, if you are
a single, middle aged woman, that you might enjoy feeling
admired and wanted and | do think that many women do
send money, at least once.

When you are asking the “surgeons” why, if they are
so good doctors as they often say, they don’t have a job
in a regular medical clinic or hospital?

The most common answer is;“But honey, you must
understand how much we doctors can do for people in
e.g, Yemen or Afghanistan. Here we feel really needed
and we do such an important job here.”

Normally | then ask them back:“But in your high po-
sition and being so needed, | assume you must have quite
a good salary. | am sure you have your own computer or
laptop - it must be easy for you to do internet banking?”

Long silence.....

“Honey, it is very expensive having my child in
boarding school, you must understand that and if you love
me as much as | love you, please help me out.”

My next question, how on earth can you say you
love me, you have never seen me, just been texting for
a short time?

“Oh honey, | feel that you are through your writing
a wonderful woman with a huge heart and | do trust you
and also trust you will help me out.”

Here | normally block the person.

Several times, they then try to find you on other
platforms.

Many ofthese scammers,especially the men pretend-
ing to be surgeons, get offended and insulted when you

pointoutthattheyhavetolookforthemselvesandthatthey
should be ashamed of asking a woman for money.

It is quite interesting to see how long it takes before
they start to beg for at least just a small money contribu-
tion. Sometimes they have a lot of patience and it can go
months before they ask you for help and you see it in
their writing, when they get close to ask the question. It
is then, it's time to block them.

| think it's not so common that female scammers
pretend to be in big need of money from a male victim,
but | don't know. Anyway, it's rare that you see a woman
texting @ man in a normal posting on Facebook, that she
has tried to connect with him, but failed.

When someone writes that they have tried hard to
become your friend, but you have not received a normal
friend request, then you can be sure, it's a scammer.

On the What'sApp platform you can see the coun-
try code from which country the message is sent, and
believe me, it is mostly a Nigerian number and you know
you might as well block the person immediately if you
don't feel like playing with them.

Now people might say; "How can you be such a rac-
ist, there are good people in Nigeria too". Sure, but those
good Nigerians don't send you these kinds of messages
and eventually end up asking you for money.

To me it has become a play and a game, but you
must be alert and play your cards cautiously. Never reveal
actual information that they could use to contact your
family or friends and pretend they are a friend of yours.
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Among our services, we have a
‘visual component’ — an advanced
simulation platform pivotal in de-
signing and optimising production
processes even before physically
implementing those. This tool will
save time, significantly reduce risk,
and foster innovation.You'll be able
to foresee changes and what they
look like. And you can even entirely
and realistically simulate it.

Today, many automation in-
vestments and initiatives need help
carrying out the digital delivery
first or testing and stress testing
things in the virtual world first. So
that's our recommended approach
before you make investments and
changes in your factory. And the
same applies if you wish to test a
new approach in manufacturing.You
also need to foresee the inevitable
problems that will eventually occur
in any factory!

Tulip in the toolbox
Furthermore, we've expanded our
expertise to include frontline op-
eration platform development,
reflecting our commitment to
streamline production processes
and empower operational decision-
making with advanced digital tools.
[t's where strategies meet reality.

Tulip is such a platform comple-
menting our services, and that helps
manufacturers boost productivity,
cut defects, and gain improvement
insights. “These are testaments to
the transformative power of intelli-
gent, integrated manufacturing solu-
tions. It's about achieving more with
less — less waste, less downtime, and
less uncertainty,” says Pontus.

Tulip has built a low/no-code
platform that we can fit in with
any current MES and gap fill where
you're not strong enough — and
solve individual station problems.
So, when observing manufacturing
with lean eyes, we often record

on video and gather data. Then, by
analysing, we can solve any issue, for
example, by digitalising it. Instead of
spending months or years building
software or an application, we can
do it within days or weeks, so it's
swift to solve a problem or come up
with something you can test.We can
also build bespoke digital solutions
for any specific workstation that fits
in with the rest of the system they
manufacture and can solve any er
gonomic issue.

With Tulip, we can, for example,
also connect to a testing station
to verify the product’s quality and
document this information. We can
combine everything into one plat-
form.

“But the main point is that you
need to be able to understand and
translate data so that you can earn
money from it later on because data
mining will become one of the main
key aspects of earning money,” adds
Pontus.

By providing frontline teams
with real-time data, intuitive tools,
and decision-making autonomy,
we're not just optimising a process
but energising a workforce.

“In Industry 4.0, many different
initiatives come together and still
need to be able to connect, talk to,
and understand each other. Eventu-
ally, it comes down to what value
one can recreate from using the
technologies — and not only that,
because with Industry 4.0, many

smaller initiatives will lead you to a
great benefit, compared to getting
a huge advantage from installing a
robot, for instance. We must ensure
democratisation amongst those who
can solve problems - to let and help
people on the shop floor solve their
problems with digital tools. They can
do that through Tulip, for example,
and are also able to connect and
understand all this data gathered
from devices.”

“Our collaboration with Tulip
underscores our belief that digital
solutions should complement, not
complicate, your existing operations.
This approach signifies a shift from a
one-size-fits-all solution to a more
nuanced, customisable strategy, en-
suring that technology serves the
business, not vice versa,” he con-
cludes.

Into the era of

Industry 4.0/green
manufacturing

VM isn't just about keeping pace
with industry changes; it's about set-
ting the pace and being committed
to excellence.We have designed our
services to catapult manufacturers
into the era of Industry 4.0,where au-
tomation, data, and human ingenuity




o

converge to create manufacturing
that's not just faster or cheaper but
smarter and more sustainable — the
factory of the future.

“This involves everything from
increasing efficiency and reducing
waste to harnessing data, and we do
not limit our target by size but by
ambition — the ambition to evolve,
innovate, and lead. We're talking
about a holistic enhancement of
manufacturing processes,” explains
Pontus. “It's about embracing new
technologies, from collaborative ro-
bots to Al-driven analytics, and en-
suring that our workforce isn't just
keeping up but leading the charge.
This leap isn't just technological; it's
cultural, requiring a mindset that val-
ues continuous learning, adaptability,
and innovation.

Al savings, green manufacturing
initiatives, and sustainability are all
interlinked, so if you can save money
while at the same time making your
manufacturing greener — then that's
hugely beneficial.

“The more value activities you
fit into your total disposable time,
the better the probability of the
company will be, and the more sus-
tainable you'll also be. All wasted
time also means wasting resources.
So from a sustainability perspective,
it's also about wanting to do right
from the start and ensuring that we
do right all the way through.”
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“The environmental footprint
of manufacturing is undeniable. Our
commitment to green manufactur-
ing isn't just about compliance but
leadership. By integrating cleaner
production principles, green sup-
ply chain management, and circular
economy, we're changing how we
produce things and transforming
what it means to make them.”

Aiming for a paperless opera-
tion is a vital part of our sustainable
initiatives. Additionally, we now offer
services to analyse energy usage and
suggest enhancements, furthering
our commitment to sustainability.

High mix, low volume
readiness

VM is also on top of things when
it comes to manufacturing vulner-
abilities, of which there have been
significant crises in recent years.We
gear our solutions towards resilience
through more intelligent supply chain
management, localised production
strategies, or advanced forecast-
ing models. Our approach isn't just
about mitigating risks; it's about turn-
ing challenges into opportunities for
innovation and growth.

“We are seeing a huge trend
towards being able to take care
of our markets, adopting the ‘Chi-
na plus one’ strategy, for example.
We're producing in more small sites
around the world — which means

we need to make sure that we can
produce based on a high mix/low
volume instead of the opposite that
used to be the case. We can only
accomplish this by ensuring we are
good at preparing for orders us-
ing digital methods. And within this,
we're seeing many companies strug-
gling, and one of the main issues is
the thinking that paper and time are
free, and we don't consider that our
employees should only spend time
on adding value.”

Start a conversation
Has this made you curious? Reach
out, and then we can set up the call
and see how we can help with your
different needs!

https://en.virtual.se/

+66 63 464 0724
vm_thailand@yvirtual.se

Pontus Rosengren, pontus.rosen-
gren@pvirtual.se

Juthamas Apornwichanop, juthamas.
ap@yvirtual.se



News brief

Swedish straw-to-wall startup opens
N Indonesia

Swedish sustainable agricul-
ture startup by the name
Our Ecolution will open its

very first factory in Indonesia | July
2024.The startup turns agricultural
waste from rice and wheat crops
into building boards. The production
is an alternative to field burning,
where the waste of crops is being
burned, emitting smoke and harming
the quality of air

Indonesia is the fourth largest
producer of rice in the world, which
is why Our Ecolution has chosen this
as their first location. It also fits well
with the Indonesian government’s
plan to build more sustainable and
affordable housing. The boards pro-
duced by the startup will be used for
a social housing project.

In line with the companies fo-
cus on sustainability the factory will
be placed close to the products
buyers and suppliers.The goal is that

the straw will be sourced within 20
kilometers of the Indonesian factory,
combining the country’s need for
building materials and large amounts
of excess wheat and rice straw. Fur-
thermore, the Indonesian farmers
will earn more money from their
harvest as the residual produce will
be sold as well.

The boards can be used as dry-
wall, exterior walls, ceilings, doors
and subfloors. According to the
startup 10,000 tons of straws can
be produced into 360,000 square
meters of boards and save 24,000
tons of CO2 emissions by repurpos-
ing the material. According to plan a
second factory will open in Uruguay
later this year.

Source: https:/lwww.probuilder.com/
utopia/dont-burn-straw-build-it
https://www.ourecolution.com/ose-
production
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The Savior

and The Saved

A warning to all “farang” men, keep your zip closed and

your credit card in your own safe.

Meet the Norwegian man Steinar Naglestad, a savior in real
life. And meet Stig, whom he picked up and set on a better

course in life.

By Agneta de Bekassy

teinar was born in Norway, not far from Kris-
tiansand in the south of Norway.

For many years, Steinar was an officer
in the Norwegian military and posted on the
border to Russia. After the military years, he

moved on to the capital Oslo. Here he became part of
the "SWAT team” a special, highly trained police force.

After five years with the police, he got headhunted
by an insurance company and saw their offers as a new
challenge. Here he worked for five years and then moved
on to a completely other world.

Steinar bought an old farm and converted it into a
children’'s home. Here he had a school built and he was
an active working and dedicated owner and leader. He
ran the children’s home for |5 years, but then he was
exhausted and sold it.

He was completely depleted of energy and just had
the wish to escape.

He decided to jump on a plane to Brazil. In Rio de
Janeiro he invested in apartments that he rented out, but
he was well aware of the big violence that was around
him and as he never has been a drinker or fighter, he did
not find himself in the right country.

As Steinar hated the winters, he began to look for
another warm country and his eyes fell on Thailand, the
Land of Smiles.We are talking year 2010.

In the beginning, Steinar traveled between Thailand
and Norway. He says that he feels very well in Thailand,
he is a kind of clean-living person, not drinking any alcohol,
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but spends lots of time with training. You can easily see
that from his physical appearance, he’s slim, tall and well
trained.

One day, when Steinar was sitting at a coffee shop,
he was joined by a Thai man. They found each other
sympathetic and became good friends.This Thai man was
educated in San Francisco and had a degree in econom-
ics. Despite a good education and having a rich family,
one aunt living in San Francisco, he struggled with severe
mental problems.

Steinar and his friend saw each other for 8 years
regularly, but one day, the Thai man said to Steiner; " You
will not be seeing me anymore, this is the last time.”

Steinar didn't understand, but in 2023 he met the
Thai man’s aunt who lived in San Francisco, but was
visiting Bangkok and she told Steinar that his friend had
jumped out from the 0th floor here in Bangkok, a sui-
cide. Steinar was shocked and mourned his friend.

The aunt owned several properties in Bangkok and
offered Steinar to reside in an apartment at a reasonable
cost, which he happily accepted.

Steinar has met a lot of people in all the coffeeshops
he visits. One day, he sat at a coffee shop with a Canadian
friend and they saw a man that Steinar knew he had seen
before who looked completely finished.

The man told Steinar and his friend that he was
very drunk. He went on telling them that he had met a
friendly Thai woman and he had given her his credit card
and told her what amount of money she was allowed to



cash out.Well, the woman took the chance and emptied
his card. One should be aware that Thailand doesn't only
consist of honest, smiling people that the TAT likes to tell
foreigners.

This is not quite unusual. How many "“farang” men
have not blindly trusted the warm smiling Thai ladies and
got robbed. It's something that happens all the time, not
saying it couldn't happen anywhere else.

Stig recalls his troubles

“Last year 2023 | arrived in Thailand and went directly to
a hotel on Sukhumvit, Soi 4 Nana. | became a frequent
guest at the hotel bar and got to know many people. Af-
ter only a few days, the manager told me that | could stay
with her: | thought the lady was nice and seemed honest,
so | thought, why not?”

“A few days after my moving in with her, she said
| should not carry my credit card around, but give it to
her to lock in her safe. The woman gave me 5-6000 thb
cash that she said came from her money. | didn't want to
accept the money, but she insisted and told me | could
pay her back later”

“l'was once married to a Thai woman from Surin.
So this kind woman offered to drive me to Surin, so |
could visit my children’s grandparents and she paid for
the whole trip.”

“| one day asked the woman if she had cashed
money from my credit card, but she answered “nonsense,
absolutely not”. | checked on my card and found out

It’s a blessing to find
people who trust you
and are willing to help.

lots of money was missing. There was money cashed on
ATM machines and spent on a restaurant next to her
bar. | asked her to give me my card back, but she said she
couldn’t find it in the apartment anymore. But wasn't she
supposed to keep it in her safe?”

“l immediately called the bank to report her. | told
her that | was going to the police and report her. She
begged me not to do so, as that would give her business
a lot of trouble. In all, close to 250.000 thb were gone.”

“| did call the Tourist Police, but was told to contact
the Lumpini police station.| went there and filed a report.
| had proof of all transactions. Finally, | could talk to an
investigator who promised to help me. | speak Thai quite
well and started to explain my problem to him.”

“After having spent some hours together, he and
| went to the woman'’s apartment. She had at that time
already kicked me out. First, we had to wait outside her
apartment, but after a while she appeared, talking on the
phone with a Thai man and she said that the police were
going to come and catch her”

“She suddenly became very violent and attacked
me. She hit me on my head with her mobile, while she
was screaming loudly. She found a stick to hit me and the
policeman only laughed. He took the stick away from her,
but listened to her story about me that was full of lies.
The policeman drove me back to my hotel and said he
wouldn't follow up on my story, he believed her”

s
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“After that | couldn't cash out any money as my
card was blocked. That was the time when | contacted
the Norwegian embassy. | managed to have some money
transferred to the embassy and they paid me cash.”

Stig'sfamilyknewaboutStig'sdrinkinghabitsand didn't
want to send him more than a 1000 thb to help him out.
This is when Stig met Steinar at the coffee shop, and he
asked Steinar for permission to have his pension trans-
ferred to Steinar’s account and Steinar accepted and paid
Stig out monthly.

Then he met Steinar..

“One evening | sat outside my hotel where | met this
Norwegian man, Steinar. He had been a police man in
Norway for a long time and a member of the SWAT
Team. Our meeting was a blessing for me. Here was a
man who believed me and my story and who was willing
to listen and even help me. He invited me for coffee and
bought me food. | also transferred money to him that he
cashed out and returned to me.”

“Steinar took me on long walks in the park close to
my hotel. | told him my wish was to return to Norway
asap and he decided to follow me to the Emirate office.
There he bought me a flight ticket. It cost 15.000 Norwe-
gian crowns, quite a big amount. He said he trusted me
that | would pay him back. Soon after my arrival in Oslo/
Norway | did pay him back.”

“It's a blessing to find and know that there are peo-
ple among us who are giving you trust when you need it
the most and also are willing to help. | can't express my
gratitude enough for SteinarWe have a good relationship
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even today, after all that has happened. He also let me
know that |, with children, do have to take responsibility
and rightly so.”

“l was married to a Thai woman for || years and
we have two wonderful children together, now |7 and
|9 years old. They have lived |7 years in Norway, work-
ing and studying. Their mother and | got divorced 7 years
ago.’

“| also think it's a real miracle that when | returned
to Norway my father had a stroke and happily, | was there
for him and could immediately help him, as I'm familiar
with First Aid after having worked several years offshore.
In fact, | have been working in 43 different countries. |
have never had any problems anywhere, except for here
in Thailand.”

Stig says that he does not at all agree when the
Tourist authority says they do everything to help tourists
that have been robbed or abused in Thailand. The police
department is corrupt, he explains. He mentions that the
restaurant on Sukhumvit Soi 6 that the dishonest woman
spent time at belongs to a policeman and the woman
who took his money is still managing her bar, which is
located close to that restaurant.

StigfinishesbysayingthathestilllovesthelLandofSmiles,
but wants to warn foreign men for street-smart women.
“| know about more men who have been robbed by the
same woman, one of them a Danish man. She managed
to steal 40.000 thb from and | think she has stolen a very
expensive apartment from an American, but | can't prove
it. My story might help open up foreign men’s eyes.”



News brief

The Danish Church in Bangkok
opens new community house

By Charlotte Nike Albrechtsen

he Danish church in Bang-
‘ kok moved on | March 2024
into a new community house.
According to Anette Mundbjerg,
the deputy chairman of the Dan-
ish Church in Bangkok, the Church
Council had been looking at options
for the last four months. It hasn't
been easy finding the right fit but
when she stepped over the thresh-
old to their new house, she knew
they had found the right place.
“The sky's the limit for what
the Danish house in Bangkok can
be used for" says Anette Mundbjerg.
After six years of church activ-
ity, the Danish Church in Bangkok
finally has a place to call home. An-
ette Mundbjerg and the rest of the
church congregation are thrilled by
this new possibility to build an even
stronger community in the capital
of Thailand. According to Anette
Mundbjerg, churches abroad are ca-
pable of more than teaching about
Christianity. The new church will be
a safe space for Danes in Thailand,

where Danes can connect with oth-
er Danes, creating friendships and
connections abroad.

According to Annette Mundb-
jerg it is not certain how much the
Danish Church in Bangkok specifical-
Iy will receive in funding, but that the
money will go to helping the church
on its feet for the next two to three
years. The process of searching for a
new house began when Selma Ravn,
the General Secretary of the Danish
Seamen’s Churches and Church-
es Abroad (DSUK), came to visit
Bangkok on a round trip through
Southeast Asia last year. Afterwards
DSUK applied for funding from the
Danish Church Ministry, which has
since then granted the organization
five million Danish crowns that will
be divided amongst multiple Danish
churches abroad.

Up untilnowthe Danish Church
in Bangkok has held ceremonies in
the CCT in Bangkok, the Church of
Christ in Thailand. Furthermore, the
church has held church services at

home where some of the around
30 church goers have invited the
congregation to ceremonies at their
home addresses.

The Danish Church's new
home is a four-story house with
an office for the priest, four rooms,
a kitchen, dining room and small
yard. The house is located centrally
in Bangkok, in Soi Ruam Rudi only
ten minutes by foot from the BTS
Phloen Chit station.

https://maps.app.goo.gl/
zhetTZ3wcSykk4ri9

The Board of Directors is al-
ready planning an Easter service on
31 March 2024 and a reception on
27 April 2024. It is Anette Mundb-
jerg's dream that there will be one
or two activities in the house every
week. The church is always inter-
ested in new volunteers who want
to lend a helping hand.
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News brief

Finnish farmers produce bamboo
for pandas In freezing climate

innish agronomists are success-
Ffully farming bamboo in freez-
ing temperatures for two Chi-
nese giant panda’s living in the Ahtari
Zoo.After eight years of trial and er-

ror the Finnish bamboo production
still only makes up a fraction of the

food supply for the giant pandas, but
it also works as an emergency sup-
ply in case the import of bamboo is
being hindered.

The temperatures in Finland
can plummet to below 30 degrees
celsius in winter months, and the

freezing temperatures are very far
from the plant’s natural growing
conditions.

The agricultural adviser Jari
Luokkakallio has become an ex-
pert in the field and believes the
pandas prefer the fresh bamboo
he provides. The bamboo cultiva-
tion project was launched in 2016
and 50 farmers joined to take on
the challenge. The farmers have had
to adopt techniques such as using
snow as a natural insulator for the
plants to ensure a right amount of
moisture.

The pandas came to Finland
from China in 2018 and it was the
first time pandas came to live in the
cold climate of Northern Europe.
The Finnish public loved the bam-
boo-eating black and white bears
and they received the nicknames
“Pyry" and “Lumi”, meaning heavy
snowfall and snow in Finnish. Their
original names are Hua Bao and Jin
Baobao.

Baby elephant in Copenhagen named
after Thal river

female baby elephant in
Copenhagen Zoo has been
named Chin after the Tha

Chin river in central Thailand. The
elephant was born last week in the
Danish zoo. The zookeepers, who
take care of the young elephant,
gave it the name after having care-
fully discussed if it was a good fit.
Copenhagen Zoo has a long
tradition of keeping asian elephants,
and according to the director of the
700, Mads Bertelsen, the zoo has a
special relation to Thailand, as the
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Thai Royal Family has presented
the zoo with multiple elephants
throughout the years. According to
Mads Bertelsen the baby elephant is
curious and behaving normally.
There are multiple rules for
the naming of the animals in Co-
penhagen Zoo. Among other things
the names shouldn’t be too human,
they should be related to nature
and not to people, the name must
be easy to pronounce and the name
should relate to the species’ geogra-
phy, habitat, zoology or cultural ties.




News brief

The Danish Positive List — A shortcut
to life iIn Denmark

3 enmark offers certain pro-
fessionals an easier way to
obtain a work permit in
Denmark.

Recently this so-called ‘Posi-
tive List’ for graduates and skilled
workers has been updated by the
Danish Agency for International Re-
cruitment and Integration. Now the
Positive List includes 72 job titles for
people with Higher Education and
38 job titles for skilled workers..

The Positive List is being updat-
ed because of a shortage of skilled
workers and highly qualified profes-
sionals in Denmark. The shortage
can be both regional or national.
If a worker is being offered a job
on the list and has an educational
background, which qualifies them for

the position, they can apply for resi-
dence and work permit in Denmark
through a specific scheme.

The applicant needs to be of-
fered a job, before applying for the
work permit. Therefore interested
readers should search for jobs on-
line through websites such as wor-
kindenmark.dk, jobindex.dk or eng-
lishjobs.dk.

The list is updated two times
a year, on | January and | July, or if
there is an acute shortage of quali-
fied professionals. Other job titles
have been removed from the list,
including blacksmiths, automatic
technical technicians, electronics
technicians, and telecommunications
technicians.

The application has a process-

ing fee of 6290 Danish kroner and
a processing time of around one
month.

The complete list can be found
here: https://www.nyidanmark.dk/
en-GB/Applying/Work/The_Posi-
tive_Lists/Positive%20List%20
Skilled9%620Work
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ISB's routes to the
world's best universities

International School Bangkok has
expanded its High School
offerings for the 2024/25
academic year, providing more
students with the opportunity to
pursue the prestigious Advanced
Placement (AP) Capstone
Diploma™ and individual AP
courses, in addition to the globally
recognized International
Baccalaureate (IB) Diploma and

our signature ISB Diploma.
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